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2.3 JgymivasiinAnewsnidn

2.4 nagnslunisantiunisiivaudluteyimn

2) NUFIUAMUINITYINTAUANAI9TURIN

a

HLSgunInvaInviatgan1funsing

- dlAsIMsnsEAINTaNUTUNUgIUAIINS

Tus1e3NUFIUVBIAULINGINITINNG

2.5 waumssulindnwuasdansanmsinuluszes 59

. IulnAnesazlnisine
szAUIUl
2569 2570 2571 2572 2573
b7 1 80 80 80 80 80
Ul 2 80 80 80 80
Ul 3 80 80 80
Ul 4 80 80
39U 80 160 240 320 320
IUULNANE 80 80
AIMIFNIINSANEN
2.6 UUTTUIUAULLHY
2.6.1 Use11un135185U
2.6.1.1 THudsznatuseliuasse31809unIng18e s ¥A asvan
srwazSundel
318aZLP8AY5U Yaudszana ()
2569 2570 2571 2572 2573
1. wqmmumm%’gma 64,000.00 128,000.00 192,000.00 224,000.00 224,000.00
2. AN5sULeY 1,480,000.00 | 2,960,000.00 | 4,440,000.00 | 5,180,000.00 | 5,180,000.00
NISANYIANITY
AUV 1,544,000.00 | 3,088,000.00 | 4,632,000.00 | 5,404,000.00 | 5,404,000.00

2.6.1.2 ArsssauflsunisAnvinuuinuningnaeanangnsratindnyinieguy

FIARBANENGAT 5,180,000.00 U Uszanauniseldanesiaiasiot {Wuku 18,500.00 U
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2.6.2 Usgdnauni1s51891Y

EEGHGET Yauuszana ()

518318 2569 2570 2571 2572 2573
UYAaINg 1,359,200.00 | 1,413,500.00 | 1,470,100.00 | 1,528,800.00 | 1,590,000.00
UAIUNNS 14,900.00 29,800.00 91,700.00 106,600.00 106,600.00
- ANNBULNU 4,500.00 9,000.00 13,500.00 18,000.00 18,000.00
- Anltaey 10,400.00 20,800.00 78,200.00 88,600.00 88,600.00
- A¥ER) - - - - -
UMY - - - - -

- AAgAoua - - - - -
57518318 1,374,100.00 | 1,443,300.00 | 1,561,800.00 | 1,635,400.00 | 1,696,600.00
3185UAIWEAD 169,900.00 | 1,644,700.00 | 3,070,200.00 | 3,768,600.00 | 3,707,400.00
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3. NENgATUAAIRNIENaRU
3.1 viangns
3.1.1 IuIunbein TIunaeavangns Wideendn 122 wein

3.1.2 laseadandngns

1) nuandvAnwaLl laitiaendn 24 wUQEhA
1.1) nguansed 1 nsAnkaznsuideym lddesnin 6 mhein

% 2 = 1 a
JaAuULSeU 3 ywlieie

= = (-7 1 1 =
daniseu Litdesnin 3 ywlieie
1.2) nquansed 2 nMslitineysiududou lidesnin 6  vuwin

U U = 1 a
JaAULSeU 3 wdwdn
daniseu Litdesnin 3 WUIYNR
1.3) nauansed 3 nsdeansseninayaea litdosndn 6 whein

U U = 1 a
JaAULSeU 3 wdwdn

=l a (-7 1 1 a
danseu lidesnin 3 wdwdn
1.4) nauansed 4 msldmalulad lidesndn 3 WUIYAR

=l a (-7 1 1 a
danseu litdesnin 3 wdwdn

' P < v a a
1.5) nauanszy 5 n1stduyusznaunislazn1suInIanu

Taitlpenin 3 WUIEAR
WWoniSeu hiteunin 3 WUIEAR
2) MuINITNRANIE hitdesndn 92  %U8Nn
2.1) nRuIYILAY 24 wene
2.2) naEivnanizau lddesndy 60  UUINH
2.2.1) UPULS8Y 45  NUINe
2.2.2) \d@enisey hidesnin 15 wdein
2.3) naw3¥UUuRNITMIaIU AN 8 mhein

3) NuINIYRAINLES hidaendn 6 WU
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3.1.3 5187991

1) wunIvAne 2l lidagndn 24 PR
1.1) nguanszi 1 msdauaznsuidem lidesndn 6 WU

v W = 1 =
UepuLsau 3 2R
GEN1101 A310AA 3(3-0-6)

Smart Thinking

anseuandvsellil lLitasndn 3 2R
GEN1102 AARSNTEIIVUNDNITYTUINITNEIEU 3(3-0-6)

King's Philosophy for Sustainable Integration
GEN1103 Sennsdanutiien AN iosdu 3(2-2-5)

Social Engineer for Local Development

1.2) nguanseil 2 msldTanegmiugdu lidesndn 6  wqenn
UIAULEBU 3 wuwAn
GEN1201 Fiugunw 3(2-2-5)

Health Literacy
BenBauandvaeluil litesndn 3 nu2wnn
GEN1202 wallosdnans s 3(3-0-6)

Public Minded Citizens

GEN1203 waLilaglan 3(3-0-6)
Global Citizens

GEN1204  Addieidsdu 3(3-0-6)
Sustainable Lifestyles

GEN1205 TalasenUmlulanadeny 3(3-0-6)
Disaster Intentions in the Modern World

GEN1206 nuiluTInuszdiu 3(2-2-5)
Engineering Work in Daily Life

GEN1207 LAUEIUA 3(3-0-6)
Songkhla Charm

GEN1208 anSiileNaLNTin 3(3-0-6)

Meditation for Life Development
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1.3) nguanseil 3 msReansszvinayana litesndn 6  wiqwEnin
UIAUIIU 3 wddenn
GEN1301 nwwé’aﬂqmﬁamsﬁ'amﬂw?wmﬂa 3(3-0-6)

Communicative English in Global Context
donSeuaniveeluil litesndn 3 %uehn
GEN1302 AMwdanguluusunnsvinnueg iUz ansamn 3(3-0-6)

Effective English in Professional Contexts

GEN1303 Aavzmsldnwnlng 3(3-0-6)
Arts of Using Thai Language

GEN1304 AwIuiionisieans 3(3-0-6)
Chinese for Communication

GEN1305 nw@ﬂwﬁams?ami 3(3-0-6)
Japanese for Communication

GEN1306 AwRLadiioniseans 3(3-0-6)
Malay for Communication

GEN1307 nwduladdedienisdeans 3(3-0-6)

Indonesian for Communication

1.4) nguanszn 4 msldmalulag Lidaend 3 Tetinl
=] L= a ' zgl’ [ ! 1 a
Wanisauandvsalull Lideendn 3 i
GEN1401 walulagndviaiineTindning 3(2-2-5)

Digital Technology for New Normal Lifestyle
GEN1402 auiupsUasasenaleues 3(3-0-6)
Cyber Security

GEN1403 ANTAUNARINA 3(3-0-6)

Digital Information
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1.5) ngusnszi 5 nsilugusznaunisuaznisuinisiy

Lidaundn 3
FonSeuaniveollil litosndn 3
GEN1501 M3UsENBUNTLARINA
Entrepreneurship in the Digital Era
GEN1502 M3iULARITA
Finance in the Digital Era
2) RUINIVUANE Titfeandn 92
2.1) ngudvwny  lidesndn 24

3501205

3541104

3561104

3601022

3611302

3631113

3641106

3642117

Auwdanguiiiegina
English for Business
NANNIINAIN

Principle of Marketing
maduiuszneuniseanavia

Digital age Entrepreneurship
NSIANIINTNENTUYWE

Human Resource Management
winnssufdviasazimalulad

Digital Innovation and Technology
NANLATUFANENS

Principle to Economics
nsUnAuavn1BonsdmsugUseneums
Accounting and Taxation for
Entrepreneurs

Msufiegsia

Business Finance

u28nn
BN

3(3-0-6)

3(3-0-6)

BN

U2enn

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)
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2.2) ngudvnawiza  Litesndn 60
2.2.1) UsAUEY 45
3541105 noANsIUEUTInAluLARITA

3541106

3542113

3542115

3542116

3542205

3542405

3542501

3542502

3542901

3543123

3543124

3543605

3543606

3543902

Consumer Behavior in Digital Era
YARNANINANTAATA

Marketeer Personality
NAgNSNIINAIN

Marketing Strategy
NIAAINTINIUIANT

Service Business Marketing
NIRAINESNATIA

Creative Marketing
NIIANIINARSUILAZTIAY
Product and Price Management
nMsIndUsazladanng
Distribution and Losgistics
ﬂﬂigaﬁﬂiﬂﬂimaﬂﬂLLUUIAiMWﬂﬂi
Integrated Marketing Communication

A1FANNITNITVIBUALINATANITUNY

Sales Management and Sales Techniques

wialulagyn1anisnana
Technology for Marketing
LAUNIIAAR

Marketing Plan
NIRAIANENTUIYUYY
Community Product Marketing
N1TIALAAN

Marketing Research
1ATHIUNIINITAAN
Marketing Project
N139A1ARYA

Digital Marketing

u28nn

u28nn

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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2.2.2) \aani3au laidaanin 15 wUl8na

Tdeni3suanlugasieluiyuiu
Taga 1 : wwdldansnann
3543125 MsmangsRaLiiaguAImN
Health Business Marketing
3543127 nsmamgIAavie eI YLy

Community Tourism Business Marketing
3543129 QR RREAGHIAGRGRE

Marketing for Aged Society

Taga 2 nsAessgEy
3542114 MseRNLULADASINETIAUNIIAIN
Creative Media Design for Marketing
3543205 ANTASUUTUR
Brand Making
3543128 mMsmaaLiionudsdy

Marketing for Sustainability

Taga 3 : MsAaIRsEdnelseina
3543801 nsnanalan

Global Marketing
3543802 NSMANATINIAUSTIN

Cross Culture Marketing
3543803 NSANYIBUAL

Cross Border Marketing

Tuga 4 : MInamgnATuNus
3542406 N139ANNSAUAN

Retailing Management
3543504 N1SUTMTNUGNANEUTUS

Customer Relationship Management
3543901 NYIBINYWAINTUNTAAN

English for Marketing

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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2.3) NgUIYRUANIMIIVITN 8  wiein

Hennaulanguuiseluiiiivsnguiiien

2.3.1) nguRnUszaun1salivIdn

3543607 Uszihutagiunisnisnain 3(2-2-5)
Current Issue in Marketing

3543701 NIAIBNRNUIZAUNITANYITNAIINAN 2(1-2-3)
Preparation for Field Experience in
Marketing

3544705 nsinUszauNTARTINANTRAN 3(640)

Field Experience In Marketing

2.3.2 nguaNRaANY
7203701 ANSASEUAIUNSBUAUNAANYINNINNTAAS  2(1-2-3)

Co-operation Education Preparation in
Marketing
7204703 ANAANEINNNITAATN 6(640)

Co-operative Education in Marketing

a = = " v 1 1 a
3) el aenEs  Liteundn 6 nuehn
Tdenissuseinlag Mdageulunnineidslagligiiuseivnineseu

o £ [ a A o VY al (Y 1 a I3 °o & [
LA LLﬁ%G]ENVLlIL“LJ‘Lli’]EJ’JSU’W]ﬂ’]%ﬂﬂi‘lﬁﬁﬂﬂifﬂﬂi&lu‘U%U’JSﬂﬁliﬁiﬂumm“ﬂﬂ’]iﬁ?Liﬁ]‘U@ﬂ%ﬁﬂ%ﬁGﬁ
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AIMINEVaAYTTEUsEIITeIvILasnieinldlundngns
BVSVAUTEINTOIT UTENBUMELAY 7 B8N LANUAUIUAIN

LAYV 3 Awsn FGURR NN ALY IV
CY £ d‘ = gj S N o 1
@USE Fal 4 WD YUY WIDILAUAINYINGY
@sa AN 5 WD ANYaLLanIIT
AU $N 6,7 RISAR ANFUNDUNRI
1 2 3 4 6 7
\—> A1PUNDUNEY

ANYULLLETIN

v

v
o

FUUNIDIEAUAMUINGEY

v

SRl gt RV PR
sHasai 5 dendnwasideniivly sl
0 Fuiilianansadadmfinlald 354-0
1 nseam 354-1--
2 WARNHUN 350-2--
3 1A 354-3--
4 M3IRUUNY 354-4--
5 ANTELESUNITAATN 354-5--
6 AUUUIBUALIIVONLAY 350-6--
7 mswseuEnuariinUssaunisal 354-7--
8 N15MANATENINNUTLNA 354-8--
9 weluladuasnisieans 354-9--
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I 1 anansanen 1

nguIv SWERY o3 mizenn (n-U-a)
Adnyvily GEN1101 | nandn 3(3-0-6)
GEN1201 | §viugunmn 3(3-0-6)
GEN1301 | mwidanquiitenisdeansluuium 3(3-0-6)
ana
PN 3541104 | #ENAI5HAN 3(3-0-6)
3601022 | NM13IANINTNEINTUWE 3(3-0-6)
3631113 | MANLATYEAIANT 3(3-0-6)
SuMUENA 18
i 1 anAnsAnei 2
NHUIY WY Fa3un milenn (n-U-a)
Andnwvild GEN11XX | 1deni3ou nauansed 1 3(X-X-X)
GEN12XX | 1@eni3ou nauaseil 2 3(X-X-X)
N 3561104 | msilugUsznounsyadviia 3(2-2-5)
3611301 | uinnssufdvianaznalulad 3(2-2-5)
3641106 | n1sUgyTazn1E9Ins 3(2-2-5)
dmsugusenaunis
v nanza (JaRu) 3541105 | weinssudusLaalugasava 3(3-0-6)
3541106 | YAaNAMEmMIUNNNNIAAIN 3(2-2-5)
5N AN 21
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W 2 aamshnend 1
nguIv SWERY Fa3 niaena (n-U-2)
Adnyvily GEN13XX | \doni3ou nguansed 3(X-X-X)
GEN14XX | \doni3ou nguansei 4 3(X-X-X)
Y 3501205 | Mwdanquiilegsna 3(2-2-5)
3642117 | maliuilegsna 3(2-2-5)
I nanzau (T3AV) 3542205 | nM159AN1INARAILAzZIIAT 3(3-0-6)
3542405 | nsdndnuieuazladafnd 3(3-0-6)
3542501 ﬂﬂiﬁaaﬂiﬂﬂimaﬂmLLUWiwmi 3(2-2-5)
FUNUAN 21
W 2 aensAnendi 2
NENIY SWAHIY Y3 nein (n-U-a)
AnAnwily GEN15XX | idoniSeu nguanszi 5 3(X-X-X)
nanza (JeAu) 3542115 | NMIAAINGINIVINIG 3(3-0-6)
3542116 | NMSAAAASTNATIA 3(2-2-5)
3542502 | n15iAN1INsUeazvAlaAn1suY 3(2-2-5)
3542901 | wAlulagnienisnain 3(2-2-5)
I nanIzau (§on) 00OXX | LABALEYU 3(X-X-X)
I udentas O00OXX | LABALEU 3(X-X-X)
FAUNUEAN 21
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W 3 aamshnend 1
NENAIY WAV o wegin (n-U-a)
A NANIEAY (TIAU) 3543123 | LNUNIIHAA 3(2-2-5)
3543124 | MIAAIANEATTYLYY 3(2-2-5)
3543123 | NagNSN1IAATA 3(3-0-6)
3543902 | N1IMAIAAIYIA 3(2-2-5)
AnaWIzAU (1§on) O0O0OXX | LABNLSYU 3(X-X-X)
XXXXXXX \deniseu 3(X-X-X)
XXXXXXX GRREED! 3(X-X-X)
FAURUAA 21
W 3 aensAnedi 2
NHUIY WY do3vn milenn (n-U-a)
UaNITAU (TIAU) 3543605 | N153980A0 3(2-2-5)
3543606 | 1AS99IUNAITAAN 3(2-2-5)
AN (§on) O0O0OXX | LaBnLSYU 3(X-X-X)
FFTRnIMANIN FenBouanngulangunilafinguiien
AnUsgaun1salivnan 3543607 | Uszinutagiumisnisnann* 3(2-2-5)
3543701 | nsimsenflnUssaun1sallIvndn 2(1-2-3)
nIRaN*
%30
annafinw 7203701 | NSLATHUAMUNSONANAIANWA 2(1-2-3)
NIRRT
A NFONET 000X | LB 3(3-0-6)
FAURUWAA 17*/14%*
vanewg ¢ dmdulidnuiidennguiinuszaunisalin T

= dmivinfnwnidennquaniafing
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I 4 anansanen 1

NI

SHEIY

P2

wuwAn (M-U-a)

a

AUJURnIIMANTN Weniseuanngulanguniaiieanguies

Hnuszaunsalden@n | 3544705 nsENUszaunsangInA1InaIN* 3(640)

R

anfafnw 7204703 ANAANYINIINITNAIRNT* 6(640)
FAUNUAN 3*%/6**

winewn - * dwsutndnwndennguiinUszaunisalivndm

“ dvsutindnwniiennauannafng
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3.1.5 AN85UIYSIEIVN

SHEIY

GEN1101

GEN1102

3.1.5.1 viuaaduanenialy

3.1.5.1.1 nguansz 1 n1shanazn1suideym

FouazAraduresedn

AD1NAN
Smart Thinking

AUNLLVBINITAR {Jaé’aﬁugmmaﬂmiﬁm wAllAkagIsn15An
n3¥UIUNNSARYRINYLE MsAnuATyinazn1silaus Lilelid
mmiuazﬁﬂwLﬁ'mﬁ’uwé’ﬂmaﬁ@LLazﬂizmumiﬁm N15AN
0819a59a55A N13Aneg sy auaziuszuu Jaasilule
Tunsdnaulandtymiuasinavedoyald sauisaunsaussynd
Téfumansauld

Enhancing knowledge and skills about thinking principles
and thinking processes, creative thinking, critical and systematic
thinking to make decisions, solve problems, and present
information and applying the knowledge in other sciences by
studying meaning, basic factors, techniques and methods of
thinking, thinking processes of humans, problem solving

strategies and presentation

ANERSNIEIIYLHENTTYIAINTS sEu
King’s Philosophy for Sustainable Integration
wszusulrulsvemszidnegiifuniadl 10 Usvyiasugia
weufies nwnvguilnd vdnnisnssnulunszumansanszidnegin
guddnunisimursuidesnannszsvds Tassnmssuideaunan
W5519913 wuAnuaznguanlasinisduidesnainnszsvani
31 & i AansnszIvInmswese WeliinAnwifiaing
audnlasanseng 9 anantunisalfivainvaly Feazanunse

nnuslulilumsdndulauaguszandivonsuieymla

Uun-Uv-o)
3(3-0-6)

3(3-0-6)



GEN1103
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FouazAraduresedn

Enhancing knowledge, understanding of various sciences
from a variety of situations, and applying the knowledge to
make decisions and solve problems by studying the royal policy
of King Rama X (His Majesty King Maha Vajiralongkorn
Bodindradebayavarangkun), the philosophy of sufficiency
economy, new theory agriculture, principles of His Majesty’s
development works, royal development study centres, royal
development projects, royal principles and theories from royal
development projects, the nine progression principles based on

King Rama IX’s philosophy

Fransdenuianiswauntiosdu
Social Engineer for Local Development
NI N BENNEIANAI8NTZUIUNITIAINTTIAL LALA

fnwennsAndinsiiBavgua sinwennsdeans vinvensuszay
Tngannsaviausaufugduldlassianndedauds aunsaszan
n¥nensluiiesduiiiesrufuuidyn Tnwenisadrsuanssy
WowAtgmivugiudoyariesiu samfsaansoysannisanuiuas
inweeiaminsdeanluussendldludinusednTu wagn1simun
Viosdule

Solving problems by developing social skills through social
engineering  processes, namely logical  thinking  skills,
communication skills, coordination skills to work with others
without any conflicts and mobilize local resources, solving
problems based on local database, integrating and applying the
knowledge and social engineering skills in daily life and local

development by innovation skills

un-Uv-o)
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3.1.5.1.2 ngua1sed 2 nsld¥inegsiuiugau

HouarArosureTeIn

Siugunm
Health Literacy

arwdiiefuguamdesiu nseendidinig nisdanisensunl
LAZAIINLATEA Mé’ﬂmiuﬁmmmﬂﬁaqmmw nsidendeamsuay
wanAusiieguain nsldayulnslunisquaguaiw auvaeade
MN9FUATNUAZNILNA N15UFUNEIUILALTIT AT aedulunag
anidy WielddnAnwdaunssudnlunisquaauain dsazaiunsn
anusluuuldlvinginssulunisauaguainegamangay

Enhancing knowledge, self-awareness of health care, and
improving behaviors in appropriate health care by studying basic
health, exercise, emotion and stress management, principles of
food consumption for health, purchasing food and health products,
the use of herbs in primary health care, health safety, safe sex, and

basic first aid for emergency

WALLBIINEISITUL
Public-Minded Citizens

a v

wurAanisilunaliiosd vauafuaznisasisnsegalald
Inansisae nsUfuAnulunadiesdiiidnaisisue AudIAyes
InaisnsusAunIsWauosdunazUsema sULUUNITYITA
Tuvszindlne wurAnuuusiass STRONG wieduyain itelvidfiugiu
AuARIAEIfUNSTIRaI Tz LAZASILYETA TeanusaiiAnusTld
Tldieatiuayunisiaunyuou deu uazUssme

Enhancing basic knowledge of public mindedness and anti-
corruption ideas, and integrating knowledge to develop community,
society and country by studying concepts of good citizenship,
attitudes and motivation for being good public-minded citizens, the
importance  of public mindedness in local and national

development, patterns of corruption in Thailand, and anti-

corruption as STRONG model

Un-Uv-92)
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YBUWATANDSUIYITIEIV
wailiadlan
Global Citizens
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Promoting a peaceful society by studying human evolution in
terms of society, economics and environments, cultural diversity,
adaptability, cross-cultural interaction, self-awareness of social

problems and conflicts, human rights, skills of global citizens, life

flexibility, and real-world situation literacy

&
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0TI Ndedy
Sustainable Lifestyles
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Raising awareness of social responsibilities, and adapting to
sustainable lifestyle concepts by applying basic knowledge in
natural resources and environment, natural resource conservation,

climate change management, sustainable development and future

economy to analyze related situations

un-Uv-o)
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YDLAZA1DIUIYTI18IYN
Tdlanenuntulangddelna
Disaster Intentions in the Modern World

ANNeItunIsiinaiglandau nansenuana1zlanieu
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Enabling to deal with and prevent oneself from unexpected
disaster situations, and applying knowledge in everyday situation by
studying knowledge and effects of global warming and climate
change causing disasters, different types of disasters in local areas

in Thailand and other places in the world

ueludIndszaniu
Engineering Work in Daily Life

arudidosiuifrtuaudne nudssr swlwihuagdidnnseting
suyusud udoulany vwlsl 9w mnuvasadslunisufoiny
414 loeldnszuiaunisiseuianuseaunisalase audilalunsly
n3nenslunmsvhanusgrsduruazdiduiionsousnvauindeslngda
nanuUsygvetAsygnaneLiies wazaruisauinuiildluwdledaym
fidedestunuidudinusyaiuld

Conserving the environment based on the Sufficiency
Economy Philosophy, and applying the knowledge of mechanical
work to solve daily mechanical problems by studying basic
knowledge of mechanical work, plumbing, electrical and electronic
work, cement work, welding work, wooden work, painting, and
safety of technician work through learning by doing, understanding

of worthy and sustainable energy consuming

un-Uv-o)
3(3-0-6)
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FouazArasuneseInn

LAl
Songkhla Charm

Usg¥Rnnudunvesaivan mnude Aavzuazimusssy Ussind
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Auansnetu elfidladessieatutesduawan faduiifves
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Understanding and living happily in Songkhla - the
establishment of university by studying history of Songkhla, beliefs,

arts and culture, traditions, local wisdoms, Songkhla surrounding

and fine arts in different local identities

AU RN TIn
Meditation for Life Development

ANUNLIEYDINTTYIANNT nUTTaIAvINITIENns dnuasues
NNSUINTTULAENNTIENTE Useleviluesannd dnuazeInIsnonIuaNIs
wazn1siauslUlgludinUszaniu auddunisiieunazn1svineu
Uslevtivosanuuarann musifsiuitaauidosi

The meanings of samadhi (buddhist meditation), its purpose

of developing concentration; characteristics of repetition and doing
meditation, benefits of meditation; obstacles in doing meditation
and its application to use in the daily life, meditation and study or
work, benefits of jhana (hish meditation) and nana (Intuitive

knowledge); basic knowledge of Vipassana

un-Uv-o)
3(3-0-6)
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3.1.5.1.3 nguansed 3 n1sded1IsEndnyana

HouazAasueTein

mmé’anqmﬁamiﬁamﬂuﬁwmna
Communicative English in Global Context
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Mwdenguly aonumsalin 9 luiinusedriuldegrsgndeuasivinga

Enabling students to communicate in English accurately and
appropriately in daily life situations by studying sound system,
word system, vocabulary, idioms, English grammar and sentence
structure in everyday use, listening to conversations and short
messages, speaking out the conversations correctly according to
the principles of English pronunciation, reading for the gist, giving
details and summarizing important points, the use of language and

grammatical structures in various situations

Mu9enguluusunn1sinauegsliuszansnin
Effective English in Professional Contexts
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HouazAasureTein
Enhancing good English skills for professional lives and
supporting how to build the country in an international context by
practicing reading skills and distinguishing authentic texts in both
printed and online sources, practicing writing skills through
electronic platforms such as email by using English vocabularies,
expressions, and sentence structures on daily life and work-related

contexts, such as job advertisement, resumé, and application form

Aauznisldniwnlng
Arts of Using Thai Language

wann1sdeans Aavsznisldniwilng nsdulaming nisua wae
MSWUULEUD muUTUNdIALLarTausssu lnglddeagaiiusyansnin
=~ v o v M aa o o Y )~
welvlinuseviuazaunsaldniwideansludindsedrfulaegiad
Uszan5010 F99219060n15V9UaNSITTInluDUIARTINTIIAANIT
dll Aa o Y
doansitiananludernlagiu

Enhancing  future working and living and avoiding
miscommunication by studying the principles of communication, arts
of using Thai language, skills of finding main idea, oral and written

presentation with the effective media in social and cultural contexts

a a a
AMYIIUNBNISHOES
Chinese for Communication

= % U = aa a U a =L Y

ANSEBNEYITTUUANDNYIIU I0N1STYUDNWIIU HNNwENI5H4
WA 91U WeuN1wIUUeny 1SeusuazAnwrAuaiin1vIdusiuy
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HouazAasureTein
Enhancing the Chinese knowledge in various situations and
supporting how to build the country in an international context by
studying Mandarin Chinese Phonetic Alphabet, writing Chinese
characters, practicing basic Chinese skills: listening, speaking, reading
and writing through trending technologies, recognizing the

intercultural awareness between Thai and Chinese

awduilannsdedns
Japanese for Communication

Boudszuuides szuud lassadussloaniwddu duiiugiu
doasusloanunduegadigluaniunsaliing g uazidilamuumnsng
semineTmusssulnedudJu WeldinAnwiviauinividu
Tuuszgndldluanunsaiinsiivarnuansldegraumnyay Jsatuayu
ﬂﬁiL%ﬁgiU?UmaWﬂamaﬂﬂsszﬂ

Enhancing the Japanese knowledge in various situations and
supporting how to build the country in an international context by
studying Japanese phonology, morphology and basic sentence
structures, communicating with common expressions in various
situations, recognizing the intercultural awareness between Thai

and Japanese

¢ o
MNNagINaN5HRENS
Malay for Communication
| a ¢ - 4'

N13fe WA 81U waslleuN1wINNAgNUFIULNONITH0aS
TuTAnUsza1iu AnwiAuAINN1EILIag iU ALLlad Nviuate wSauna
Wrlamuwan@nasenI1imusssulnenazuad Wisliundned
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HouazAasureTein
Enhancing the Malay language knowledge in various situations
and supporting how to build the country in an international
context by practicing basic Malay language skills: listening, speaking,
reading and writing for communication in daily life through trending
technologies, recognizing the intercultural awareness between Thai

and Malaysian

aedulaiideiienisionns
Indonesian for Communication

n1sils e 914 wesdsuntwiduladiBeduiiugrudionisdoans
Tudinuszantu AnwduainiwduladiBeiumaluladfivuatensey
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Enhancing the Indonesian knowledge in various situations and
supporting how to build the country in an international context by
practicing basic Indonesian language skills: listening, speaking,
reading and writing for communication in daily life through trending
technologies, recognizing the intercultural awareness between Thai

and Indonesian

3.1.5.1.4 nguanszil 4 nsldmelulad
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Digital Technology for New Normal Lifestyle
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FouazAraduresedn
Enhancing the knowledge and skills of digital technology
ready to become a good digital citizen in the dimension of
lifelong learning by studying current trends in digital media and
technology, accessing and managing information and digital
contents, digital content creation, threats and security, laws and
ethics related to digital media and technology, using digital

technology for lifelong learning

AusuAIUaannenelauas
Cyber Security
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Enhancing and applying the knowledge, understanding and
awareness of cybersecurity and creative use of cyber to protect
cyber users from becoming victims of cybercrime including
generating income from the use of cyber media by studying the
importance of cyber, cybersecurity, computer operating system

protection, cyber security threat monitoring system, cyber threat

prevention guidelines, cyber fake news detection
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Enhancing the knowledge and skills of digital technology
ready to enter the digital society by studying the concept of
digital information, digital information analysis, laws and ethics
for digital information, digital content creation, applying
application for digital information production, generating income

from digital information

U(n-U-2)

3.1.5.1.5 nguansei 5 madudusznaunisuaznisusmsitu

FaUazA195UIYIIBIVT
N13UsENaUNISYARRIIA
Entrepreneurship in the Digital Era
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Enhancing entrepreneurial mindset and applying the
knowledge to create entrepreneurial opportunities by studying
the fundamental principles of digital entrepreneurship, risk
assessment and generating business opportunities,
entrepreneurship employing social and cultural capital to
generate local income, financial planning for business
development, digital marketing communication, and writing

business plan using social and cultural capital

U(n-U-2)
3(3-0-6)
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N13kUYARING
Finance in the Digital Era
WNAALAZANEIARYYDINITINMHUNTRUAIUYAAS TANNTT
Tg9eRuegeinma JULUUNMTRBNLAZNITAMUAINYAAA URATN
nM33uAda nsdanisanudsuasnanouununisaulunain
Fdsta n3uitviue1vaInsTuNIeann sy e lsnAnunsvinsiuuas
seAniuIINNIsARAUANSenIeansRulugUwuunn ULUY Lagaunse
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Enhancing the awareness and avoiding from being
ensnared in various financial perils, including applying the
acquired knowledge to plan and manage personal finance by
studying the concepts and importance of personal financial
planning, the principles of sensible financial spending, personal
saving and investment models in digital financial market, risk

management and return on investment in digital marketing, and

financial literacy crime

U(n-U-2)
3(3-0-6)
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HouazAasueTein
AMwanquLitagsna
English for Business
ﬁﬂwﬂ'1mé’ﬂﬂqmﬁamsﬁamimﬂqsﬁﬁ] msdeans
yslnsdnyt nisifanane nisaouaiuuarlideya samvadnsii
Rerdestusuuimsgsiaiionisldmeunisgsia msldmeluladiiio
nsdeans
English communication for business in various contexts,
telephoning, making appointment, asking and giving information,
Including business administration related vocabulary for business

with formal and informal

WANNISAANA
Principle of Marketing

LUIAAEIAYAIUNITAAIN AATNLIAADUNIINITAAIA
NOANIIULUSINA NMsuUsdIunatn nsidenaatadinung A5
FUHEN A daudsvaun1an1snannlugARINe LazasseIusTa
AWTINUNNITNAN

Essential marketing concepts, marketing environment,
consumer behavior, marketing segmentation, target market,
marketing positioning marketing mix in digital era and the

professional ethics of marketers

U(n-U-2)
3(2-2-5)
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HouazAasureTein
nmsdugusznaunseafdiia
Digital age Entrepreneurship
WIARULATAMNYMEYRIUTENBUNITYARTTE InTyey el
n1silugusznounis Usslnnueegsng LLuamqm’mf{’fméﬁ”’qqiﬁa
nszuIun1sIanisgsivadelul wuiAanisasiegsialndlaenisly
LAanegsna wagiinufuinisuseneugsia
Entrepreneurial orientation and characteristics, entrepreneurial
mindset, types of businesses, guidelines for business establishment,
modern business management processes, new venture creation utilizing

business models and business practical training

N13IANININEINTUY WY
Human Resource Management
mnufmluvesnsinesdnis msdnlasaineeadnis uudn
NSUTMINSNEINTUYEE N15IAMINTNEINTUYLES MINRUINTNEINT
uywd MIUIMIsAReULNULATAIRsla MsUsEfiunansUR TR
WINUFUNUS NYYUNEKINIY 010Ul wazauUaansy
General knowledge of organizational management,
organizational structure, human resource management concept,
human resource recruitment, human resource development,
compensation and incentive management, performance
appraisal, employee relation and labour laws, occupational and

safety
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winnssundvauazmalulad
Digital Innovation and Technology
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HouazAasureTein
Basic concepts of digital innovation, business role of digital
technology hardware and software technologies, data analysis technology,
data presentation, data visualization, cloud computing technology, artificial
intelligence technology, application of artificial intelligence in  business,
block chain technology, ethical issues in the use of digital technology and

artificial intelligence

NANLATYFAENS
Principle to Economics

WITUIANENIIANIA AIUNUIBLALAIIUEIAY VBTV
WSEEANENS NOANTTNUSInAkazgUaIA Ngun1sHankazgUNIu
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WINGANTTY LATYFANANTUNAA ﬁ%ﬁ%ﬁ’mmamwgmam% Ruilouas
N1997997% 115RULazuleuIenNITRY N19AAILarUleUIENITASY
WASYIAIANTIENINUTENA UAEZNITHAIULATEFAT

Microeconomics, definition and importance of economics,
consumer behavior and demand, theory of production and supply,
market structure and price determination, market equilibrium,
concepts in behavioral economics, Macroeconomics, economic
indicators, inflation and unemployment, finance and monetary policy,

public finance and fiscal policy, international economics, and

economic development

L% =S =) o o v
mi'uzymazmwmnsmmuQﬂsznaums
Accounting and Taxation for Entrepreneurs
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Concepts, basic accounting principles of business and

financial reporting, basic principles of value-added tax, personal

income tax for entrepreneurs, and corporate income tax

U(n-U-2)

3(3-0-6)

3(2-2-5)
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FouazArasuneseInn

nsRuLlegsAa
Business Finance

UAANIUAIULIAT NITIURUNNNTIEU NITUTMITHEUAR
N1SUTYITRUNUNLUIEY N1TIATIERIVRUNY NANTENUIINDTAT
uaniUAsy undaiuu lassaaiuyuuas dunuiununiansiy
ilensmaulaasu analueiuln Aunindaiva

Time value of money, financial planning, cash

management, working capital management, capital statement
analysis, effects of exchange rate, sources of funds, capital

structure and cost of financial capital for investment decision

making, crypto currencies, digital assets

3.1.5.2.2 ngudvanIzaIu

3.1.5.2.2.1 USAUISY
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Consumer Behavior in Digital Era
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Consumer behavior concepts in the digital era, consumer
behavior toward the digital environment, consumer decision-

making processes, factors Influencing consumer purchase decision,

consumer behavior analysis in marketing strategies

U(n-U-2)
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YAFNAINTNNITAAINA
Marketeer Personality
Py a Y] a aa v Y] 1Y)
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Auesual n1sUsudnaznisdndulaniuaniunisal anvegin
v msteudnaendin a3esssuiugilunsaniduidia
The basic knowledge about personality, theories related to

personality  development, external and internal personality,
communication  skills, emotional management, adaptation and
decision-making according to situations, leadership, teamwork, lifelong

learning, and fundamental ethics in life

NaYNSNITNAIN
Marketing Strategy

UNUIN AUEIAY LATeIAUTENBUVDINALENTNITNANN
NFIATIRANNKINRNN Ll ULAZAEUBNUBIBIANT NITIATIENAIIY
AoIN1shaNgAnTTURUSInA nagnsdiulszaun1nisnain 36555y
NNNITAAIN

The roles, importance, and components of marketing
strategies. internal and external environmental analysis of an
organization, consumer needs and behavior analysis, marketing

mixes strategies, and marketing ethics

N1IAAIAGINAUINNG
Service Business Marketing

LUIAANAIAUTNITINYARTYA UTElANUaESITUYIRTDITINT
U3N15 N15INUHUTIAIVINIT n1sAvuanguidivuieg nagns
YBINAIAUTNT Nsas1elszaunisalvesuitaalunislvuinig
ANUTURAYOURAZATTTUTTUL LIS

Service marketing concepts in the digital age, types and
nature of service businesses, service business planning, target
segmentation, service marketing strategies, creating consumer
experiences in service provision, responsibilities and ethics of

service providers

U(n-U-2)

3(2-2-5)

3(3-0-6)

3(3-0-6)



SREIY

3542116

3542205

3542405
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PoLATAIBIUIYSI8IYN

NSAAIAES19ATIA
Creative Marketing

LUIAANITAAIAASIETIALALUINNTIUNITAAIN N1TIATITALAY
ATHAIUIAIINAAATINETIANIINITAAIA ATETUIUNITAA
WI00NWUY N153AUTENIEANNAAAS19ATIA N1TFRATIENToYa
nssEANaNaarn1Vaaas NS lUUfiRlunsinsnainasiassa

Creative marketing concepts and marketing innovation,
marketing creative analysis and development, design thinking
process, creative spark, data synthesis, brainstorming and

experimentation, creative marketing implementation

NSIANTITHANAUNULAZIIAN
Product and Price Management

UNUIMUBINARSsiwazsan Jaseanimuindeudifinanenis
AMuuaUlgUIgNaRN ugILaLsIA1 NsHauInatad vue nsandula
Aeafudulszaundn e as1aui m3nsiuvtadndoe nagns
1995PIANART U NTRAUINEAN U ULBUIIIAT IDNITAINUATIAN
P3e555ulunsAmuaUlg U gRAnS LA SIAN

The roles of products and price, environmental factors
affecting product and pricing policies, target market development,
product mix decisions, branding, product positioning, product life
cycle strategies, product development, pricing policies, pricing

methods, ethics in determining product and pricing policies

n13ININUIBLazladannd
Distribution and Logistics

wIRARETUNISTRsIUsuazladafing n1sandruUsEaNNg
n1snanluszuUTeINIINIsTaTINUIY n1sUSULUAsUsEUY
YBINNTINTINUEY ATIANTBIYTUINTVBIN NSRRIV AUAY
F0INNITABIAUVUR IR N153AN15TadaRnd n1sauds N153nde

ANSIANITARIAUAT WAZNNSNTLINYEUAN

U(n-U-2)

3(2-2-5)

3(3-0-6)

3(3-0-6)



SREIY

3542501

3542502
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PoLATAIBIUIYSI8IYN

Distribution and logistics concepts, marketing mix

management in distribution channels, the adaptation of distribution
channel systems, integrated management of digital marketing channels
and  traditional  marketing  channels, logistics management,

transportation, procurement, warehouse management, and distribution

mi?iamimima'mLmugsmﬂmi

Integrated Marketing Communication
LLU’JﬁﬂLﬁIEJUﬁJ‘Uﬂﬂié@ﬁﬁﬂ’]imﬁﬁfﬂLLUUQJimWﬂﬁ AANTIUNT

d9@3UN15Ma1A N15tAYMT N1SUTTVIEUNUS NTEUESUNIY

ASINTAUYIY NITAANANIIANTS yjim'}mimiﬁamiﬁwﬁaéﬂ’aLamﬁ’u

Foafelny wavassenussaduTnlaven

Integrated marketing communication concepts,
promotional  activities, advertising, public relations, sales
promotions, personal selling, direct marketing, integration of
traditional media communication with modern media, and

advertising professional ethics

A153ANITNISVIBLASINATANITUNY
Sales Management and Sales Techniques

LUIAA LLﬁ%‘ViéJﬂﬂ’]if[,Uﬂ’ﬁU%‘VﬁimusU’]EJ N3N UNTIIVIY N7
ﬂ%’]ﬂﬁllﬂ’]uLLﬁ%U%%’]iWﬁﬂQWUﬂJ’W ﬂ’]iWEJ’m‘iﬂjEJ@ﬂ“U’]EJ AL
NSUANBYIY TINYEN15L959170509 MTUsEIUNanISUHURU
AIIHIVITIUNITVIY bagRnUHURNUAIUNITUIEY

Concepts and principles of sales management, sales
planning, team building and sales staff management, sales
forecasting, sales presentation techniques, negotiation skills,
performance evaluation, sales ethics, and sales training

U(n-U-2)

3(2-2-5)

3(2-2-5)



SREIY

3542901

3543123

3543124
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PoLATAIBIUIYSI8IYN

walulagnienisnain
Technology for Marketing
AuAImtIveunalulagidva nisduaudayaaisaumne

n19n1snatalaeldmaluladfivia nagnsNITLYITUNIINITAAA

)

CY Y

nsEnUURNsIdumAlulagfdviaiunuaiIunITnaIn 558U
waznQuunglunsldmealulagfdvia

Advances in digital technology, searching for marketing
information using digital technology, marketing competition strategies,
training on the use of digital technology in marketing, ethics and laws in

digital technology use

WHUNITARA
Marketing Plan

wuIARLAsNg Y lUN1TIWHUNITAAIN NISHNULURIATIEIA
ANINUIAROUNIINITAANA NOANTTUEUTLIAA N1TAIMUANITUYY
drunann nmuana1alrune N139AILRUINARS YT N15AINURA
nagnsduUsTaun1InIsnaIn n1suiinisuazaiuau aneldnsau
VYBIATTYIUTTUNNNITAAN

Concepts and theories in marketing planning, practical
training in analyzing the marketing environment, consumer
behavior, market segmentation, product positioning, marketing mix
strategy formulation, operations and control within the framework

of marketing ethics

N1IARAIANANNUTIYNTY
Community Product Marketing

LUIAANITAAIANARSNNYUYY KERAIFIa1a wazidmune
AWMU TeEu n1sadeaulaUIsuRIunITuT sty n1sadng
AMUANAUS UM UNIY WNUTIAYUVULALUHUNITAAIAKEN S

Yy Msldmaluladfdvialunisnaianingdasiyuyu

U(n-U-2)

3(2-2-5)

3(2-2-5)

3(2-2-5)



SREIY

3543605

3543606
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PoLATAIBIUIYSI8IYN

Community product marketing concepts, halal products,
sustainable development goals, creating competitive advantages,
building relationships in the supply chain, community in business and
product marketing plans, technology digital use in community product

marketing

N1539LAATN
Marketing Research

WUIAALAZNTLTUIUNITITENIINITAAIA N1TAINUAT YU
N15998 NUNMIUITIUNTIY N1T0NRUUNITING tMATANITAINUA
wuugeuniy adafldluniide nisuszgndldinaluladlunisisde
n1sUszananatoya N1SWUTIBNUNTITELAENNTULEaUD

Concepts and processes of marketing research, research
problem  definition, literature review, research  design,
questionnaire design techniques, statistical methods in research,
technological applications in research, data processing, writing

research reports and presentations

1A5991UNIN1IARA
Marketing Project

WUIAANTITUTENBUTINT NISAUAUTDYR N15A519aTIALATINY
N19N1TARIN NTEUIUNITINMAY Unauelasay nsiunulug
MIUHUANUITI WagnUsEIHUNa

Entrepreneurship concepts, searching for information, creation of
marketing  projects, planning  processes, project  presentation,

Implementation of the plan, and evaluation

U(n-U-2)

3(2-2-5)

3(2-2-5)



SREIY

3543902

3543125

3543127
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FBWATAIBTUIYTIYIYN u-U-a)

N1SAANNRING 3(2-2-5)

Digital Marketing

a v a

LUIAALAZANEIAYVDINITAAIAATTA NITARIAATINALUEA

Y

Ja90u mshiasizvinginssuduilae n1safraaiesdonisnain
Wudodanuoaulay] unanrofuludeaiife ufifamaa ngvunsuas
P3859IUTINTIINMIIAINAITE MIEnUFTRMTIeTesilonanRivia
Concepts and importance of digital marketing, the digital
marketing in the present era, consumer behavior analysis, creating
marketing tools through social media, social media platforms,

marketplace, laws and ethics in digital marketing transactions, and

practical training of creating digital marketing tools

3.1.5.2.2.2 \@anisey

YauazAasUIeTIEIU
Tuga 1 : uwaldunisnana

nsAangIRaLaguAW
Health Business Marketing
mmﬁ”]ﬁ@uammiﬂmﬂﬁmamqiﬁmﬁaqmmw ﬂ’]iLLﬁ’NMW%@mva
A9 waganaulanianisnain n1saiieanuienels n1sIuKUNagNs
mima’mqiﬁﬁ]Lﬁa?jfumwimEJWmmﬁma%Naﬁﬁ asserussalumiiunisnaie
Lﬁaffumw
Importance and trends for health in marketing business, information
seeking, analysis and marketing decision making, satisfaction creation,
planning innovative marketing business strategies for health, health marketing

ethics

nsRaAgINviBLie YT

Community Tourism Business Marketing
LuAnNImaIngIAavieaiisayury wAnssunisuilanvesinveuiien

gsRafliatesiunmsviewienilsnvusy mslnsgsianunisaluazanimuaindon

n1ansudety drudszaunianinaialugifaieniion nndeulusunsunis

Viouiey InUINIT MIasiANuduiusiugn nsasislseaunisalvedgnm

Un-Uv-92)

3(3-0-6)

3(2-2-5)
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3542114
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Concepts of marketing for community tourism businesses, tourist
consumption behavior, businesses related to community tourism,
situation analysis and competitive environment, marketing mixes in
tourism  business, tourism programming, service mind, building

customer relationships, creating customer experiences

N1IAANEIANLEIRY
Marketing for Aged Society

v

wIRnrawAIndIrNd a0y Luildunaiaggeeny weuiesgutalunis

9

[
U

PigvRenaene naansiuguslnakaznsindulatevesgeny aaiadming
NagNEMINAAANTUTINALE@EY UALITIIIUTTUNNMINAIALUNTYINNIAAIA
Aged society market concepts, aging marketing trends,

government policies for assisting the elderly, consumer behavior and
purchasing decision-making of the elderly, target market, marketing

strategies for elderly businesses, and elderly marketing ethics

Tuga 2 : nsdeasidEy

MIeenuUUAaS1eaTIARIUN1IAAIA
Creative Media Design for Marketing

NanNN1T 99AUTENDU NSIUNIN A1TIAINAIBNYT NITARADIALD VDY
N1580NLUU A3eedle malaiSd miudenivauaznisesnuuy
Feadedssh mseenuuunsaaadaiion Ussanuaziadesilonisnannida
e ﬂaqwﬁﬂﬂimaﬂﬂL%ﬁLﬁawﬂ Asas1ansnatalailoniuavinaia
nsasailem msendes mslimeluladviinmseanadaiion

Principles, elements, image usage, typography, design video editing,
tools, techniques for digital media and creative design, content marketing
design, content marketing types and tools, content marketing strategies,
content marketing creation and content creation techniques, storytelling,

using technology for content marketing

un-Uv-o)

3(3-0-6)

3(2-2-5)



SHEIY

3543205

3543128
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NNSA3IUUTUA
Brand Making

LUIRAAEIAUNITAS1IMUTUR 115219 NUINI9N1TAAA
YBILUTUA DIAUTENOUVBILUTUA NITODNUUUKUTUA NagNsn1sasig
LUTUR N158NTEAULUTUR AONTTUNINITAAIAMENITAS1MUTUR
N1530d154UTUA Qmﬁwauwiuﬁ LAZAITUSNRITIANITUUTUA
AUEDIUN T

Concepts of brand making, brand positioning, brand elements,
brand designs, brand strategies, brand elevation, marketing activities for
brand making, brand communication, brand value, and brand

management based on situational contexts

mMsnaIaLiianINsEy
Marketing for Sustainability

wufnnIsaatnfionu By N193URUNITARAAFGINTUTIAD
WodeAu N1TIATILRANINLINGBNNIINITAAIRN NeAnTTA15USLnA
miﬁwmﬂaqwﬁ‘dauﬂimmmﬂmimmﬂ WnensaUTiSaEy (SDGs)
nstutnnssunianisaaialuniseityniieadrennudduliiudny
nsdifnuunsmaLUUSE Ut sEmAkassaUsTne

Sustainable marketing concepts, marketing planning for social
businesses, marketing environment analysis, consumer behavior,
development of marketing mix strategies, Sustainable Development
Goals (SDGs), using marketing innovations to solve problems and build

sustainability for society case studies of sustainable marketing both

domestically and internationally

un-Uv-o)

3(2-2-5)

3(2-2-5)



3543801

3543802

3543803
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PoLATAIBIUIYSI8IYN
Tuga 3 : N1IRAIAsTENdNeUsemeA

A1sAaIALan
Global Marketing

wuannaluntsaliugsialusislsewmea seUvgsia N15ATIERAIY

Touseulunisuysdu Jadendanansenuaunswyatulunislseme 350151914

U

AANALAN kaTNITASINALNSNNITNAIALAN

Approaches for business abroad operation, business systems,
analysis of competitive advantages, factors affecting competition in
international markets, methods of entering global markets, and the

creation of global marketing strategies

A1SAAINUINIRIUTTIN
Cross Culture Marketing

AUYNNNY TN WUTLALDIAUSENBUTDINITAAINYIN TMUETTU ‘anﬂiill

I Y a Ao 1

Ya3UslnaTA1eTausssuiu Msnfanguduilanniiausssuuansiaiu

9

e

duUTEaNNINITNAINN TR USTTULANAY N1TAINUANAYNSNIINITAAIR
ANSUNAIAIIN TAIUTTTU

Definition, characteristics and elements of cross-cultural marketing,
consumer behavior across cultures, accessing consumers across cultures,
marketing mix across cultures, formulating marketing strategies for cross-

cultural markets

N1IANYIBUAU
Border Trade

UNUIN LLazmmﬁﬂﬁfysuaﬁﬂﬁﬁﬂmEJLLmuﬁﬁGiaLﬂi‘wgﬁwawimwﬁ
nUUeTERndlsEma N15AATIERlaN1an1aN1TAIERAY Uleuledaaty
NIAIILUAUVBINIATT WOANTTUHUTLAAT N TAUTTTU NaeNSN1TUIITURaTA
PYLAY

The role and importance of border trade towards the national
economy, international border laws, border trade opportunity analysis,

government policies for promoting border trade, cross-cultural consumer

behavior, border marketing competition strategies

un-Uv-o)

3(3-0-6)

3(3-0-6)

3(3-0-6)



3542406

3543504

3543901
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PoLATAIBIUIYSI8IYN
Tuga 4 : nMsnanagnATuRus

%3 }'% =
N153AN15AUAN
Retailing Management

=

anualzlarULUUNITUTENRUTIAAAUEN AudAeIn1sAIUEN

Y
aa o A a v

nagnsn1snaInkazn1 sk iudmIussiaAUangardvia nsidenyianas

a & 1

N1598NLUY WaEN15319HYIUAY maTlAn1sATUEN nagnddiulseas

]

a s

namMsean mMsmuanuuuiniiuwazmsauandidannsedng
Characteristics and retailing business models, importance of retailing
business, marketing strategies and competition for retailing business in digital
era, location selection, store design and layout planning, retailing
techniques, marketing mix strategies, brick-and-mortar retail and electronic

retailing

N1IUIMSNUGNANFUNUS
Customer Relationship Management
LL‘L!’JﬁﬂLﬁIEJ’JﬁJ‘UﬂWiU%W]SMUQﬂﬁﬂﬁmﬁuﬁ ASYUIUMIHATTUREUTDS
MsuImsgnAduiug nagnsililunisairsauduiug Tusunsunisaiis
A21NAITNANA ms‘imiwﬁmaﬂ"ﬂiamqﬂﬁuﬁamﬁmmw%’wmm
fmnzan msdansteieasou maluladnldlunsusmsgnéndunius uas
nIlANY
Concepts of customer relationship management, processes and
procedures of customer relationship management, strategies for
relationship building, loyalty programs, customer profitability analysis
for suitable resource allocation, complaint management, customer

relationship management technologies, and case studies

AMYIDINQEEINIUNITAAIA
English for Marketing

Wnwen13NA Anyen1sile N3fnFodeaTA 1IN ¥N1aNITAAIA
n1sRuTugNA1eeeId nsldniwdengulunune msduauevientiiu
dmugnieinend nsquagndssnanthilugsiavieadiealsausuuay

$1MDMT N15KATANTINT MIIANITUTEYL BaznsuaueluiUseyy

un-Uv-o)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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SHEIY FOWALAIBTUIYTIYIYN un-U-a)

Speaking skills, listening skills, English communication in marketing,
welcoming international clients, using English in sales, in-store sales
presentation, and customer service for international clients in the tourism,
hospitality, and restaurant businesses, business negotiations, meeting

management, and meeting presentation

3.1.5.2.3 ngudviufuan1smnedvnan

- nguEnUsTAUNITRIIYIIN
IRAIYN YouazA1asuEIIEIN un-U-9)
3543607  Uszshuagiumenisnann 3(2-2-5)

Current Issue in Marketing
nsUssudAgynianisaataludagduudmsey
wiladgynmienisnana Taslduanngud anuanduszuu aude

45198930 warUsviAuualdunsnanlueuAg

Analyzing current marketing issues and solving marketing

problems using theoretical principles, systematic thinking,

creativity thinking, and future marketing trends issue

3543701 N15HAS8UENUSZAUNTITAINBITNAITAAN 2(1-2-3)

Preparation for Field Experience in Marketing

a vaa

N15ATEUAIUNTONVRIH IS URBUNTRRNHNUJURTU TN
Tumuanuslun1sufiRnuneanimain n153nrilasanis yaanam
wagvinwelun1sufumau

Revision and retrieval activities of marketing knowledge
and skills, marketing operations, marketing planning and reports

including marketers’ personality before serving apprenticeship as

trainees in marketing work at establishments



SHEIY

3544705

7203701

-h5-

FouazArasuneseInn un-U-9)
n1sHNUsTAUNISAIIYIINAITAAIN 3(640)
Field Experience in Marketing
se3yfiSeunuNInew: 3543701 nMawesiinuszaunisalivndin

N3N0
Pre-requisite : 3543701 Preparation for Field
Experience in Marketing

nsufvRnuluaniudseneunsiisidesiunudunisnan
wagilszoznatlunmsufdRoulitesndt 640 dalus uazdaviisea
auTldununIg

Job training at the establishments related to marketing
work, not less than 640-hour work, submission of written reports

assigned

N15LA3PUAMUNSDNERNIANYINIINITAATA 2(1-2-3)
Co-operation Education Preparation in Marketing

nanssunsmIguAunIeNvesiseulun1sUdRaniafny
I@ﬂiﬁmmiﬁmﬁuwé’ﬂms Wu2An 321 08UTRUNAY NTTUIUNIT
annafny ﬂawmiﬁugwuiuﬂﬂsﬂﬁﬂ’amu nsdoans uyweduius
nsiuUIyAnAIN AdAN1sUNANE WaznN1SEUIIEUNS
nsufuRauaniadng

Activities to prepare learners in cooperative education.
Knowledge of principles, concepts, regulations, co-operative
education process, fundamentals of practice, communication,

relationship, personality development, presentation techniques,

and co-operative study performance report writing



- 56 -

SHEIY JDWATAIDIUIYTIYAVN U(n-U-0)

7204703  @WNARNEINIIAITAAIA 6(640)
Co-operative Education Preparation in Marketing
Fe3vfiFeurIuNneu | 7203701 MswieuaunSay
A%RNAANBINIINITAAIN

Pre-requisite : 7203701 Co-operation Education Preparation

in Marketing

nsufuAnuinnaludnsusndnaudiasaluaniu
U3gnauns a1u13ai38u3UTuAIdIiuInusssuedAns A1svneu
sy nsuAdymilunisie ansadaiiseny diaue
Aufm waznadnivedlassnuiildsuneunuie naonau
mmiamiﬁﬁmmimmmmimaUaaﬂaﬂﬂﬂﬂiﬁﬂwﬂmaamwé’ﬂqmi
Tuussenald

Full-time operations, able to learn to adapt to the
corporate culture, working with colleague, solving problems in
work, prepare reports, present the progress and the assigned

project, able to apply knowledge to apply



3.2 %9 dna eYUsERIUnIUsETIvY AURUAZAAIYE9D115E

3.2.1 @11sdusEdmangns

A15TUEDY (FUAN)

.. . AU nsaNFaNIsANEN ., -
a16u Ya-uuEna - AN A NaN/6197 (vu./dun/Adn15Anen)
39013 - -
fd071UU d W.A. 2569 | 2570 | 2571 2572 | 2573
1 UNTIU ynm 219158 D.B.A. Business Administration | University Utara, Malaysia 2563 30 30 30 30 30
US| Arspans UNINGIRYIINAI 2548
Us.U. | NMIwan UNINYIRTINTe 2543
2 w93l Busiasy HYe US| Nsean UAINYIREREN1IA NG 2542 30 30 30 30 30
UGLERERET] usu. | Msdansiiald YMIngdenen1sAlneg 2534
3 WeETTUN Bunedlssal 913158 Usll. | N1SAAA WIMEREENIAINY 2541 30 30 30 30 30
US.U. n130&ana UAINYIRENEN1IA NG 2535
4 | weInasal vesyyd 913158 sl | MIRAIN UNNINYNYTILATUNS 2553 30 30 30 30 30
Us.u. | MInam UNINeReinda 2545
5 UENES UL LRvae 919159 US| N15RAN UANINUFUFSUASUNTILSA | 2553 30 30 30 30 30
sy, | MInan WMInedumalulag 2551

SNYUIAAFSITEY

_ig_
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3.2.2 2138NIAY

1id]
4. esdusznauNEafuaVRIRNYILAZNISANYITaYsUINISAUANSYNIL (CWIE)

4.1 UsznnYeensineideysannisiun1sviney

mMsBeunisaoulundngns dnsinfURMeliiTouinnuelunisujuiRnuais
Tnelusgninadeududil 2 madoudl 2 luseden 3542502 Msdanmsnisneuazmaianise
HiFoudedinufiRnudumsueiunhsnunsusniduna 50 4alus uas edulundngns
Tusu®i 4 macdeud 1 wdngesldimunnisiinanfadin viensiinUszaumsafisdndeuay
nsfinw Tnevdngnstinisndunsetin@nwinoumsiFeulusieden 7203701 mswwieueamies
annaAN¥ININITAAIN NT8318397 3543702 N3W38NHNUTZAUNITAIYITNNITNRIN TNANE

aunsaienelvitunguujuRansiinuszaunisalividnauamaudiivesnuesinssiunne

'
= o

Inanans wasunInendenmun Inevangasianivuesigdvitunguiviindssaunisalivan
= 1 [ J A
finswdseanidu 2 nau fie

4.1.1 nganUszaun1salivndn Usenaudig 51831 3543701 msinsedinUszaunisel
AWANNTAAIN 518397 3543607 UizLﬁuﬂﬁ]ﬁ;ﬁ’umqmimam WA 3544705 n1sHnUszaunIsal
WAINNIHAN

4.1.2 nautlnaniafnw) Usenaunieg 518391 7203701 NMSHSEUAIUNTOUANAIANY

NNATAAN LAEIIIVT 7204703 FRAFNHINAITAAIN

4.2 YIWIAATITZELIAN
Ia a wva a S v [% 1 < 1 = =% a va
nauvUURNIMaIvTn ndnaaslauusesnidu 2 nau waziliszeziailunsinuyon
luanuUsenaunsaail

o I

4.2.1 nguRNUsEAUNSAIYAN Jiseuazdasinunsseulusgivn 3543701 n1snsey
AnUszaunsalivn@nnisnain wazsedy 3543607 Ussinudagdumenisnain Tududi 3 uay
SunsiinUssaunisalluaaiuuszneunislududi 4 amSeud 1 lusvesnatediedes

640 Fla1s

4.2.2 nguanfafiny) gseuagdoaiunsieulusiedvn 7203701 NsinseuAIUNIaY
anfaAn®INIINIIAAIAtUTUTN 3 A1ASeun 2 wazsun1snUjuiRaniasfinuluantulsenay

TutudN 4 naseun 1 1Wuszeznanog19tes 640 Falug
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5. UaNIRUANEINUNISNILATIIUNGRIUIRY
5.1 A1a5ulelnega

mangnsnann1sseuMsaeuiieItesiunsvilasenu vienwdfelidnuiu 2 s1giwn

Lnﬁ
She

5.1.1 91897391 3543606 1A5991UN19N159810 tngiiseudesinUjuifanssungs
Tumsdmilasesnu Fudufenisnnausuy mesiiunu Ussiiuwanisaguralasanis unisiin
vinwelrgiFoulsianuludumguialdGounlulflunsdailassnuaie uagldflninus
Tunsvianuduiin mnusuiiageu nswitam n1susud wazeuduiusyengy

5.1.2 5787391 3543605 n15398aain 1un1silniinwelun1svinide lnegisouduni
yieya vietamitegluanuaulamefrunisnatn Auusdamn uavidedds madeudlase
3y Wiesunisesi dudlunside iudeya asuna efAusenaite daviguianauide as
ULeue

5.2 AIATFIUNANSEEUS

wasgiunsdeuslumsdarilasenu vienuideliswau 2 i il

5.2.1 918791 3543606 lasanuninisnain gissuladnvilassulusieivegraiey
1 Tassanu wagldflnmsvhausiudu wmthiimusuineey msUdussmdugdu

5.2.2 5183%1 3543605 N153denann fi3surinanuideedisiios 1 1509 uazdnviuan

PIIUNNTITY NIDUNTULAUD

5.3 %791781

'
=]

16391 3543606 1ATUNNNITARIA UALTIEIV 3543605 MITemana Seuludul
3 MANSANWT 2
5.4 FuUnULiA
FUnUILAn 2 518397 590 6 MUIEfn UsEnauniey 518791 3543606 1A
M19NIAAA 3(2-2-5) Wars187Y7 3543605 NMTIERANR 3(2-2-5)
5.5 N1sLATBUNTT
mawdounsluseivleseny warnuide s
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3.3 NagnWsN1sTERInINNAANIITEAUNangAs (PLOs) Aunan1siseus (LO) vandngns

3.3.1 BNV IANE NI

TUsunsunadnsnsiseus PLOs A1UAN3 Auvinee AIURILSIIU | AIudnEMEUARA
1.1]1.2|1.3|1.4]1.5|2.1|22(2.3|2.4|2.5|12.6| 3.1 [ 3.2 33 [ 3.4 | 4.1 | 4.2 | 43| 44|45

PLO1 anunsafnegeiinansanu assassatazidussuy ° o (oo o |o ° o o |0
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PLO5 ansadeansszminsyanaluaaunsaliing q ldedrsgnmamea: || | e ° o o o0
PLO6 ansnsalimwinalsemalunisdoassgninsynaald o |o ° ° ° oo ~
PLO7 anxnsaldimalulaglunmsaiudinldegalaonsieuavinuessy e | e ° oo ° |
PLO8 ansaldinaluladlunisasisselaliiuauies oo °
PLOY wanseenismsuftinu semiuiinveuseviii faund

. ° o |o ° ° °

Bauan wanamanusiveujuinuluaaiuusenaunisla

PLO10 ansaudmsnisiulunisaiudinlaegumingay ° o |o ° ° °




3.3.2 RUINIVIUANL

AuAN3 fuvinee AIURILIIIN | AUANEEYARR
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11(12|13|14|21|22|23|24|25|31(32[33|34|41 |42 |43 |44
PLOL ®3U18YANNTT KIAANGENAIUNITIANITUAE UTNTTINA ° ° o
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3.4 MIAATIERAMUTURUSTENI19318797 (Courses) fiunadnsnisiauinunaanisszaundngas (PLOs)

3.4.1 MUINIYIANEIN2 LU

5787397 PLO1|PLO2|PLO3|PLO4|PLO5|PLO6|PLOT|PLOS8 |PLO9|PLO10
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GEN1101 aa1nAn ° ° ° °
GEN1102 mam%wssiwwLﬁamiuﬁmﬂﬁﬁﬁqﬁu o | o | o
GEN1103 Fensdsnuiiionswamnsiosdu o | o | o
nguanszdl 2 mslidinagsauiugau
GEN1201 $viugunn ° o | o
GEN1202 walllesdnansises o | o | o °
GEN1203 walllaslan ° °
GEN1204 38%3niid iy ° ° °
GEN1205 Tldaladenialulanadiylug o | o °
GEN1206 ugsludinusedniu ° °
GEN1207 Lauviasvan °
GEN1208 awnSiiewaundin ° °
nguansEil 3 MyAeasTEinayAAa
GEN1301 nmwdsngeiiienisieansluuiunaina o | o
GEN1302 n1wsanguluuiunnisiniauegaiiussd@nsnm o | o
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518791 PLO1|PLO2|PLO3|PLO4|PLO5|PLO6|PLOT|PLOS8 |PLO9|PLO10
GEN1303 @auzmsldniwlng °
GEN1304 mwidudienisdeans °
GEN1305 mwndiuiilensiesns °
GEN1306 amwnsnadifionisieans o
GEN1307 nwdulafidesiionisieans °
nguanszil 4 msldimalulad
GEN1401 wielulaBfdvaifiediaialn o | o
GEN1402 pusiupsUasnsemislaues ° o | o
GEN1403 ansauwmanlva ° ° ° °
nguanseil 5 madugusznaunsuaznisumnstu
GEN1501 n1sUszneunseanasia ° ° °
GEN1502 M5lugAnanag ° ° °
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3.4.2 BUINIBIRNL

o/ -4 a v d' v v [
NAAWONITLIVUINIUNAIANTTAUNANEAT (PLOS)

NHUIYI-5783U1 Bloom
! PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6 | PLOT

Taxonomy*
nguIvINNY
3501205 nwSanguiiiogina ¢ R U App
3541104 BANNIIAAN i R U
3561104 n1siludusznaunisyndavia ¢ ¢ R U App
3601022 NMIIANIINTHEINTUYWE ¢ R U
3611302 WwinnssuAIialazinalulad o R U App
3631113 WANLASHAENS ¢ R U
3641106 NM3URTuAzAFINTEMTUNUTENOUNS i R
3642117 M3liuliiegsna ¢ R U
naudvanIzau (U9Au)
3541105 wgAnssuUslnalugAfdvia ¢ ¢ R U
3541106 yranANiInN1InaIn ¢ ¢ R U
3542113 NALNSNITNAIN . . i R U
3542115 NM3AAIAFINIUINIT o ¢ R U
3542116 N1IAAAAIINETIA . i R U App
3542205 N159ANIIHANAUTLAZIIAT . . U App
3542405 Msindvinguayladanng * i R U
3502501 MFADNTNIAAALUUYIIINS . i o R U App
3542502 N5YANSMSIEUAZIMATANITYNY * i . R U App
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HAAWSNSISEUTMUNAIANISTEAUNENEAS (PLOS)

NANIYI-31873%1 Bloom
! PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6 | PLOT
Taxonomy*

3542901 waluladnismsnaia i i R U App
3543123 WHUNSAATN i o o R U App
3543124 M3sAaANANs uTgIYY i i i R U App
3543605 N1539URAN o o o R U App
3543606 1ATINUNNATAAIN o o o R U App
3543902 NSAANARIYA i i R U App
nauIYaNIzAIY (1Han)
Taiga 1 : uwdldansnane
35043125 MsnaAgIAaLiogunm ¢ ¢ R U
3503127 MInangIRaviaie Iy ¢ ¢ R U App
3543129 nsnandanuiaseny ¢ ¢ R U
Tuga 2 : nsdeansiidady
3542114 M3eaNLULADAS9aTSAGIUNISAAN i . R U App
3503205 NNTA59UUTUA i R U App
3543128 NseaALiionuddy i i R U App
Taiga 3 : MsnansErdnelseina
3543801 nsmaialan i i R U
3543802 M3AanduTausssy i ° R U App
3543803 N15A1TILLAL i ° R U App
198 4 : N1IRAARNANTUNUS
3542406 MIIAMSAUEN i ¢ R U
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HAAWSNSISEUTMUNAIANISTEAUNENEAS (PLOS)

NANIYI-31873%1 Bloom
! PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6 | PLO7
Taxonomy*
3543504 NM13UTMITNUANAFURUS o o R U App
3543901 NW1DINYEINIUNITAAN * . R U
NGUIVIURUANITNAIBTIN
nawEnUszauNIsalIvITN
3543607 Usziaudagiumnenisnain o o R U App
3543701 mMawsesiinUssaunisaliv@nniseain o o * R U App
3544705 NMSHNUTEAUNITANRTITNAIIHAN i App
ngNannaAnE
7203701 NISHITENAIIUNSONANAIANYINNITHAN ¢ ¢ o R U App
°

7204703 HnaniafnyInIanIsnane

App
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AUAIANTIVDINAGNSNITITIUS
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NUINN 6 TTUUUSUITAUNINIANEAT

NANGAIUINSEINATUNA @191791N15Ma1A NangnTUTUUTe WA, 2569 Ailunisuseiu

AMATNNANGATANUTTUUNITUTEAUAMAINAUUUINIG ASEAN University Network — Quality

Assurance (AUN-QA) Tnensuseiiiupaininnisfinunluseauundnansusenaumie

2aAUsENBUT 1 NSMAULIATFIUNANENS

Criteria 1
Criteria 2
Criteria 3
Criteria 4
Criteria 5
Criteria 6
Criteria 7
Criteria 8

1. MSAAUNIASFIUAANEAS

Expected Learning Outcomes
Programe Structure and Content
Teaching and Learning Approach
Student Assessment

Academic Staff

Student Support Services
Facilities and Infrastructure

Output and Outcomes

NTTIILFURAUNTN

Quality Planning

NTIAIUANAUNTN

Quality Control

n1sUFuUTIRUA N

Quality Improvement
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N1TINBHUAUNTIN

Quality Planning

N1IAIVANAUNTN

Quality Control

n1sUFuUTIRUA N

Quality Improvement

N13UIMTIANITNANGATAUNUIUIATFIUNANGAT
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3543123 LHUN1TAAA

3543125 mamamqaﬁmﬁaqmmw

3543127 MsmangIRvieaLfie gy

3543128 nseanniieAudBy

3543129 NIAAINFIANREIDE

3543605 N15IVLNITAAN

3543606 1ASIIUNNNITAAN

3543701 msimsesEnUsyaunisal
TNAIAAN

7203701 NISIASEUANUNSDUANND
AnwImINITRAIN

3543803 N15ANLLAU
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(Course)
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SRR
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K32 UNUM MHN9NLagnseuIu
msvinaulueanns

S8 NMTINILLNU

S9 NSTWBUIIBU

Al NSULEAIBBNENAIY
JURAYOUsDAULDILAY
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A13 mMsuFuimlmdiuguuu /

vy

AR)P
Y

3542502 N159RN1TNISUIBLaEINALA
1518

3544705 HnUsyaunsaiigndn
ANINAA

3544706 @¥NAfAN®ININNITNAIA

- vl -



AMANUIN 3

AT NUEAINAANINITLTEUITEAUTIEIVINY Knowledge/ Skill /
Attitude






- 127 -

M19199 4 waRINAENSNTREUSTEAUTI8IYINU Knowledge/ Skill / Attitude
1. wandnanenaly (WSuanuiiurey/euliiananumine1dessigasal
lupsnUseyunsan 1/2566 WoTuil 21 unsiAu 2566)

3187391 / nguense / Module (§dl)

(SAE519391 V25183¥1 IUIUNUWAR)

Knowledge / Skill / Attitude

GEN1101 2a19fn 3(3-0-6) | KI K2 K3 K& S1 S2 S3 S4 Al A2 A3
GEN1102 mam‘wwmmLﬁam'ﬁy'ﬁmm'ﬁ K5 K6 S5 S6 S7 S8 Ad A5 A6
Rt 3(3-0-6)
GEN1103 3mnsdanunitonswauviesdu 3(2-2-5) | K5 K6 S5 S6 S7 S8 Ad A5 A6
GEN1201 3viuguam 3(2-2-5) | K17 K18 K19 K20 S20 S21 S22 S23 S24 A10
A1l A12
GEN1202 Walilosdnansnsue 3(3-0-6) | K7 K9 K10 K13 K16 S9 S10 S11 A7 A8 A9
GEN1203 watilaslan 3(3-0-6) | K7 K9 K10 K11 K16 S9 S10 S11 S12 S13 A7
A8 A9
GEN1204 3333ndidtu 3(3-0-6) | K12 K13 K14 K16 S9 S10 S11 S12 S13 A7 A8
A9 A7 A8 A9
GEN1205 Tdladeidvalulanaseln 3(3-0-6) | K12 K13 K14 K16 S9 S10 S11 S12 S13 A7 A8
A9 A7 A8 A9
GEN1206 utnslutiinuszaniu 3(2-2-5) | K1 K2 K8 S1 Al A2 A3
GEN1207 tausiasvan 3(3-0-6) | K12 K13 K14 K15 K16 S1 Al A2 A3
GEN1208 audifiewanndia 3(3-0-6) | K2 K10 S1 S9 S12 Al A2 A3 A9
GEN1301 nwndsnquiiiontsdeans K22 K23 K24 K25 K26 K27 K28 K29 S23 S25
Tuvsunanna 3(3-0-6) | A24 A15 Al6 A17 A18
GEN1302 ,w18anguluu3unnsingu K22 K23 K24 K25 K26 K27 K28 K29 S23 S25
BRANUIRERGRR 3(3-0-6) | A24 A15 Al6 A17 A18
GEN1303 Aauznislaniwilneg 3(3-0-6) | K22 K23 K24 K25 K26 K27 K28 K29 S23 S25
A24 A15 Al6 A17 A18
GEN1304 nmwi3ufienisdeans 3(3-0-6) | K26 K27 K28 K29 S23 S25 A24 Al5 Al6 Al7
A18
GEN1305 amwdjduiitenisdeans 3(3-0-6) | K26 K27 K28 K29 S23 S25 A24 A15 Al6 Al7
A18
GEN1306 mwinadiiionisieans 3(3-0-6) | K26 K27 K28 K29 S23 S25 A24 A15 Al6 Al7

A18
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3187391 / Ng§ua15E / Module (§13)

(S%a578397 Y85183Y1 IUIUNULBAR)

Knowledge / Skill / Attitude

GEN1307 nnwndulaildeifiontsdoans 3(3-0-6) | K26 K27 K28 K29 S23 S25 A24 Al5 Al6 Al7
A18

GEN1401 wiluladRdviaiiiedinidlval 3(2-2-5) | K29 K30 K31 K32 K33 K33 K34 K35 S32 $33
A20 A21 A22 A23 A24

GEN1402 auiasasdvynislaiues 3(3-0-6) | K29 K30 K31 K32 K33 K33 K34 K35K38 S32
S33 A20 A21 A22 A23 A24

GEN1403 a1sauwmanavia 3(3-0-6) | K29 K30 K31 K32 K33 K33 K34 K35 K36 K37
S32 S33 A20 A21 A22 A23 A24

GEN1501 n15Usznaun1sgnmvvia 3(3-0-6) | K39 K40 K41 K42 K43 K44 S38 S39 S40 S41
A28 A29 A30 A3l

GEN1502 n1sdugaddvia 3(3-0-6) | K45 Ka6 K47 K48 K49 K50 S42 S43 S4d Sa5
A32 A33 A34 A35

2. RUIRIVUANG

5987391 / Ngua1s / Module (§13) Knowledge / Skill / Attitude
(sWasednn Jasedwn sauauniaein

2.1 nuA¥INY

3501205 mmé”mqmﬁaﬁjﬁﬁ] 3(2-2-5) | K8 S5 A2

3541104 M#ANNITAAIN 3(3-0-6) | K1 S2 A2

3561104 msudusenaunsemniiia 3(2-2-5) | K2 S1S3 Al

3601022 NM13IANITNINHEINTUY Y 3(3-0-6) | K3 S1 Al

3611302 winnssuAdvianazmalulag 3(2-2-5) | K7 S3 S4 A3

3631113 WANLATHFANENS 3(3-0-6) | K4 S2 A2

3641106 NSUYTLAZNIEOINTANTU 3(2-2-5) | K5 S1 A1 A2

HUsEnOUNS

3642117 M3iuLilegsia 3(2-2-5) | K6 S3 AL A2

2.2 NFUIVUANIZAU

U9AUISEU

3541105 woAnssuguslnalugaidvia 3(3-0-6) | K10 S6 S9 A7 A8 A12

3541106 YARNANTINATAAN 3(2-2-5) | K17 K24 K25 S15 A6 Al4

3542113 NagNsn1snaIn 3(3-0-6) | K11 K21 S8 512 S15 A4 A8

3542115 N1SAANGINAIUINNG 3(3-0-6)

K15 K29 S7 A6 Al6
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3187391 / NguE15 / Module (§1d)

(S%a5183%1 F95183Y1 ITUIUNULAR)

Knowledge / Skill / Attitude

3542116 NMINANETNEIIA 3(2-2-5) | K23 S14 S16 A5 A11 A13
3542205 N159ANITHARAIILATIAN 3(3-0-6) | K9 K20 S8 S11 A4 A8

3542405 n1sdndnieuazladafnd 3(3-0-6) | K9 K24 K25 S7 S15 Al A5
3542501 miﬁamimmamLLUUiuJimmi 3(2-2-5) | K20 K22 K28 S11 S13 A10
3542502 NSIANITNITVIBRALNALANITVIE  3(2-2-5) | K27 S2 AL A2 A10 Al3

3542901 wAluladnianisnann 3(2-2-5) | K20 S11S12 S13 A9 A12
3543123 INUNITNAA 3(2-2-5) | K21 K23 S14 S15 A15

3543124 N13AAANERSUTIYUYY 3(2-2-5) | K9 S6 S13 S16 A7 A10 A13
3543605 N1533LAAN 3(2-2-5) | K18 K19 K31 S2 S6 S10 A12 A15
3543606 1ATHIUNNNITAAIN 3(2-2-5) | K22 513 514 S15 A1 A10 Al4
3543902 N3HANAINA 3(2-2-5) | K20 K21 K30 S12 S14 A9 A10 All
LHant3au

Tuga 1 : wwaldun1snain

3543125 MInaIngInaLiiaguam 3(3-0-6) | K26 S15 S17 A5 A16

3543127 mimmmqiﬁwiaal,ﬁmﬂ;mu 3(2-2-5) | K18 K29 S2 S17 A1 Al6
3543129 NMINAINEIANAGIDN 3(3-0-6) | K9 S6 S16 Al A7 Al3

Tuga 2 : msdeansiidedu

3542114 N1300NKULADASNASIARUANSAAIR  3(2-2-5) | K23 S14 515 A1l A12

3543205 N1985194UTUA 3(2-2-5) | K22 K23 S13 514 S15 A1 A10 Al1l
3543128 MsnanLfionusby 3(2-2-5) | K24 K26 S16 S17 Al A13 Al6
Tuga 3 : MINaINTERINUsene

3543801 N1sPARLan 3(3-0-6) | K14 S6 A7 A8 A12

3543802 N13AAATINIMUSTIU 3(3-0-6) | K24 K25 S6 S16 A12 Al3
3543803 N13ANYIEHAL 3(3-0-6) | K9 K14 S7 A5 A8

Tuga 4 : MInangnddunus

3542406 N139AN1SAIUAN 3(2-2-5) | K9 K25 S6 S15 A12

3543504 N1SUSNINUGNAEUILS 3(2-2-5) | K22 K24 S12 516 A8 A0 A13
3543901 N8N wdImMIUNIINAIN 3(3-0-6) | K16 K17 S15 Al A6 A9

2.3 nFUIVIUHURANI MU TN

3543607 Usziiuiagiunisnisnain 3(2-2-5) | K12 52 S15 A1 A9

3543701 M19ue3gURnUsEaUNISaRvITNATRAIR

2(1-2-3)

K18 K20 K22 K24 K25 S15 S16 A13 Al4 Al5
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3187391 / NguE15 / Module (§1d) Knowledge / Skill / Attitude

(S%a5183%1 F95183Y1 ITUIUNULAR)

3544705 N15ENUSTAUNISAIRYITNNTHAA 3(640) | K32 S8 S9 Al A2 Al3

7203701 nsesENAMUNSoNanRafneINITRAIN K18 K20 K22 K24 K25 S15 S16 A13 Al4 Al15
2(1-2-3)

7204703 nsaunafn¥INIIRan 6(640) | K32 S8 S9 A1 A2 A13




AAKUIN T
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wazlanINan1siIau3NalU (Generic Outcomes)
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M13199 5 UEAINATNSNISISEUTIANIENS (Specific Outcomes) uazuanINanIsITaRiN3IlY
(Generic Outcomes)

RUIAIBIQNL

v g = Yy w o ¢ = % = v o
NAANONTLIIUZTZAU MQUITEIA NANTSLSEUSIANIY Han13FEuiNalY
nangns (PLOs) VBINANGAS d197 (Generic

(Specific Outcomes) Outcomes)

PLO1 a5unevanns winfn 131 wandadiauile 4
VU AUNITIANITUAY ABUAUBIAIINADINTT
UM Frunmdeaui
domnAa 09N U
LNUWAILYRA

1.3.2 nanvuanlinesns
AITUABINITUD 9
MA1AWLIIITU
Q’Uizﬂaumﬂuﬁmﬁu
Lagni1sid u
HUsEnauns

133 uandAnlid
ANUAINATUNTDU
UIATTIUA QA
sEAURALANY 4 A
Usgnouniy Ay
AU TNy A1
396550 WarAu
AANYY

PLO2 Uszendly 131 0800w e v
walulagfadvia AOUAUDIAINABINTT
ANERTNIIAU Frun1danud
NTUINTTING aeAAdoafiu
warnsdoansly UHUNRILNNA
n13UsENaugIna 1.3.2 ndnvndinlideenis

AITUABINITUD 9
MA1AWLITIITU
éﬂsznaumﬂuﬁaqﬁu
barni1sid u
HUsznounis

133 wanU 9 elnd
ANUAINATUNTOU
UINTFIUA WA
JEAURANANYI 4 AU
Usgnouniy Ay
A3 AuYInYE A1
3859540 Lagau

ARAN YL
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HAAWSN3TEUS AU Inguszasd HAN3EEUSanIe nan153euiily
nangns (PLOs) VBIVANGAT 191 (Generic
(Specific Outcomes) Outcomes)
PLO3 fAu3uasyinue 1.3.2 nanUndialineinis v
MeLNIARIATIA AIIUADINTITVD S
ustenTAsuutas MAITALITIITY
HUsgnaunislu
iesdu uagniaidu
HUsEnaUNTs
PLO4 Uszendltinalulad 133 nandudinlvd 4
ARALUNTITEII ANgAINAINNTBY
Aiasght iilonns UIRTFTIUA QM
Andulaniainu sEAUQANANYT 4
n139aIn AAIUAR AU Usznaunig
a319A3IA YIUINS AUAIINS AN
AUS Lﬁ@lﬂ@:milﬂu Vinwe AUITEEITY
Husznauns WAZAUANAN WY
PLOS5 flswedumius 1.3.3 nandudinlvd 4
nsvhenduiiy & Angninmiunseu
A uasUSudIli UIATFIUA U A
donAaaaivanIuNITal szAugauAnen 4
Yaqlu AU Usenaunag
AUAIINS AUTINYe
AIUIUTITY haZAIY
ABAN WY
PLO6 fiautinluly 1.3.2 naaUadinliseanis v
Usglogdlmfindiu AIIUADINITVO
viou daew T3n MaTnlIIaIu
GRERIATG N HUsgnaunislu
woRnssuTvangauiy viesdu uagniaidu
A338IUTTUUNNITAAN HUsENaUNTs
PLO7 UftRnusumsnan | 131 wdn g 9iaLil o 4
Tuaaudsznaunisia MOUAUDIAIIY
d159man

FOINITATUNIRIAY
faonadoafu
LNUWRIUIYIR

1.3.2 nanUaudinlineanis
AINNABINITUD
MAaNTAWLTIINY
HUusgnaunislu
Vesdu wan15iu
HUsENaUNTS
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nangns (PLOs)

Uz
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wammaugwww
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(Specific Outcomes)
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(Generic
Outcomes)
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AMANUIN L
o [ 4 = v [ a
Gl’]i’]\‘iﬂ'ﬁﬂ’]‘ﬁﬂﬂNﬁﬂWﬁﬂ’]iLﬁﬁlugigﬂUiqﬁl’J"Uq (CLOs) wag

WaAWSN1TL38usNANANIIsEAUNaNgns (PLOS)






]
v

M13°991 6 NIIAMUARAANTNTITEUTTAUTIEAYT (CLOS) WAzHAaNSNSISBUsNIANANTeszRundngns (PLOS)

1. sadndnenald (dsuanuiiureu/eydRnnaniuvininendesivdgaswan luasiussyuasan 1/2566 Woiun 21 uns1Au 2566)

ANNERAAARINU PLOS

a o/ s = v o/ a
5187391 HAAWSN1338U32AUT18TY1 (CLOS)
1 2 3 q 5 6 7 8 9 | 10
GEN1101  aandn 3(3-0-6) | CLO1 tindAnwnitdelunisviusiuiugdu assiean geusu v
Smart Thinking ANNUUANANTENINYAAS LANTNEBULaHiANSURAYeUY
FOAULDILAYAIUTI

Loz thdnwilnnuimuthlafeafusuuuutasUssian msan
NTEUIUNTAN Useluativainsn

CLO3 Hnfnwnilvinwgn15AnUszlaneng ¢ wagaiusoi
aruAntuluUszgndldludinysesn unazmans u q 16

CLO4 tHnfAnwianunsaysannistoya U13a13 a1saume gvinwe
MsAARIATIEY waziitelfudtametneadneasse Tnedl
nsAnegeiinsugunazegadussuula

CLO5 thEnwanunsaldnuiiiedeanslunisvhausiudu

-6¢l -

2g19UTEANT NN
GEN1102  maninszs1vLiionIsysanns 33-06) | CLO1 asgndnfendtuaidguaziarsniiiayuaadu | Y [V
ABu WILUNINENTY UAUSITN 9585550 wavsedovive
King's Philosophy for Sustainable ﬁugmhmiﬁwm L mm%aﬁméqﬁm ANMULADED Y
Integration ANUTURAYIU WAZNITATIABLIAN

CLO2 oBUNENANNITVBINTLUTUIIUIY NSNUSTET LA T8 §A 9
B anA1INTIL JoyadrAyvesgudAnuinis
Wau1duidowiannnsesigais lassnisdwdeaniain
WIEINYA3 161

CLO3 wansnszurunsAneg1udusyuuLagiausuuInig
widgmldednanunzan lnsauisadenlosainudn




518797

HAAWSN1338U32AUTI8TY1 (CLOS)

ANNERAAABRINU PLOS

4

5

6

7

10

CLO4

LLazm*mfluamummﬁﬁwmmaw Lﬁamiﬂisqﬂﬁ%’
TuddaUsza1Tunazn15v191u lnenmaasswntey
nAanssy wuuilndn waslassnuiirnuale
UlauanaNuAINTIY LUUEndn Lazlassnuainnis
AnwAuaImeaues Jrinwelunsduau MsiAs1ei
WUSNMLaSBIRNIN NTFUATIE N15UTENIaNE
ansaldinalulagansaunalunisuamanug uag
UssifluansauneiieUssnounsvhauldegamanzay

GEN1403  JensaenuiNenIsnauaenu

3(2-2-5)

Social Engineer for Local Development

CLO1

CLO2
CLO3

fvinuedmnsdenu 4 du il

1) Vinwgn1sAniias gt iBava-wa wudgmidudsime

2) Yinwgnsdeans doansesdand iouitym

3) inwrlunisvinnuswiufdulasusiasndedauds
seaNasInidmne1ns densuilulem way

4) Vnwemsadauianssudiieuddamdany

famegihuazannsavhausamiugduld

anansaysaNIsANNSuasTinuedmnsdnuly

Uszgndlfludinuszdriu uasWaunviesduls

GEN1201  $viugunm
Health Literacy

3(2-2-5)

CLO1
CLO2
CLO3

CLO4
CLO5

CLO6

gauenannsguaguamluginiflala
25UnEIBNTIANIINsesHalNT A ILASEAlA R 1IN EL
05 UIBLLAINNTUY ST TUA N T A BN e WS
swiwdndusiemslaegununzay
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wagmanele
osunetumeLiENUsune W aLas T edu
Tunnzgniduituszanuuiluensy
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HAAWSN1338U32AUTI8TY1 (CLOS)

ANNERAAABRINU PLOS

4

5

6

7

10

CLO7

CLO8

THmelulaflumsaudutoyamagunimiiieian
AATIEnt afiuse LLagﬁWLauamaa’mﬁy'al,wumﬂuﬂﬂa
wazIIENgY

Juiide assionan waslanuiuinyousenes
LavUAARDL

GEN1202

NaLlIINAGSUY 3(3-0-6)
Public Minded Citizens

CLO1
CLO2

CLO3

gnansauenuezUselevtdiunuiazyselovtdiusiula
ansadUsvendnan “STRONG : Ianeiiieanuy
nasn” Wldiunuesda

aunsnayRINTTTthEndnuar Ananssasgvinsiu

GEN1203

naLilealan 3(3-0-6)
Global Citizens

CLO1

CLO2

tidnwidunalandia 1ila Svivunnudsundas
wiouadlafennuuansauazsananevesyd
tndnwanunsausumle danubangulunisandudin
WnlamnuusnsmaInvang sEnIeyAnawLasdl
Ufdtusrugduseeuiile fanusuiinveu
ansaliTinsmiuipuls

GEN1204

ATInTdBu 3(3-0-6)
Sustainable Lifestyles

CLO1

CLO2

CLO3

CLO4

Foufinnu anudhlafesfuninenssssuna
Larduando
HiTeuansnesugANuduiusseniyediua
NINEINTTITUTRLAZALINE Y
diFeuansadneilymuasnansgnuvesaniunisel
warnsUBsunUamdaundon
Hi3suamsaUszgndldmnusifeaiuninenssssuna
wazdaunday wunvmienmswannfidediu Wlduselovily
I UUAATInTIdE
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518797

HAAWSN1338U32AUTI8TY1 (CLOS)

ANNERAAABRINU PLOS

(V]

4

5

6

7

10

GEN1205

lalaspnvRlulanasielvs
Disaster Intentions in the Modern
World

3(3-0-6)

CLO1

CLOZ

CLO3

CLO4

fvinuzlumsvihanuduiin msdeans uazegsamiu
Fouludanailel
fanuianudileavnmsudsundasanineinie
nnelanseululagiu
fvinwenisAntumsudlavsedesiunansenuainnie
Tanfouluvieaduls waswilamanunsaliesoundey
fudeivaliegramunzay
thanu§ildluussgndldfuanunisainsideundas
anmemevasipsduluTiause s Tuld

GEN1206

nuluiinuszdniu
Engineering Work in Daily Life

(2-2-5)

CLO1

CLO2
CLO3

tihAnwanusadenldiededlotildegisgniouas
Uaensig

dnfnwannsnthseinw douueieiesiietnadesduls
thfnwesuneneasBenifieniu 0T seggnies

GEN1207

LEUEaUan
Songkhla Charm

3(3-0-6)

CLO1
CLO2
CLO3

€

nAnwENNTnesUIeUsE TRAanSasvaile
Infinwannsaesuiensiasuvedlunnduvesasanld
TnAnwanunsatiauefaUTausssuvesawarlude
ooulauls

GEN1208

AUTLNDNAUITIN

Meditation for Life Development

3(3-0-6)

CLO1
CLO2
CLO3
CLO4

CLO5

a3uUnEmdnnns TuneuLazUsylovtiveansyinaunle
aSuNgoINSRRRUENDLA
aSuednuarTuneukarUstlovdvosanuuazaalld
Wméhmiﬁiﬁﬁﬂmmﬂﬂam%ﬁhumsmuamiwmaﬁaEJ
FRihuaensuuazilsauisle
’J’NLLNULLuaﬁ‘leQj’SuL%‘Iaﬂﬂ’lﬁLau?\NﬂﬁJ WaTATSYIENIT
oy
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518797

HAAWSN1338U32AUTI8TY1 (CLOS)

ANNERAAABRINU PLOS

4

7

10

GEN1301 mwidsnguiilenisdeans
luusunanna

3(3-0-6)

Communicative English in Global Context

CLO1

CLOZ

CLO3

CLO4

CLO5

UnfAnwndugiinasssy a3ess5u T3ty assanan wasd
ANUTURATR UADAULDSLALHIAL

nAnwdau anudnlalussuuides ssuuamdng
Tgnsaluaglassanselonnundainguitldludin
UsgdrJuldgnaiusedvanm
tihfnuannsadeansnmndainguluaaiunisaling
TudinUseiniuldegnagnies uasimaneay
UnfAnwanunsawansrudniuldegrawmnzauiv
unu LAz fivesmues innuiulnreusonuie ey
fau satefuilsnuAniiuresBusgnedingea
thnwannseliinalladasaumaiionsizous
nsavAudeya wagmstaueldeggndeumu ey
wazdlusydnsam

GEN1302 M w1danguluusunnisvinanuegiad
Usgdnsnm
Effective English in Professional

Contexts

3(3-0-6)

CLO1

CLO2

CLO3

ausalddnuarlassaienvdinguiléainniseud e
Usetanee 9 waziidiuiuuazlnsiadnaniwidainguunld
Wen19dsuniwdinguluvIunvesaniunisaiang 9
TuTinUszdniu wazn1siaulaegnsdiuss@nsnm
ansaltmaluladuazaisaume lunisduAunas
Unausdeyalaediegnies wuizauuaziiuszdnsain
w¥ouiauisodinzinasszifiuunasdoya Snv
$198suvastoyaiiindedels

10150 1N e N1981UKAZITBUNI1¥I8INBAUNIS
fuluTinUszdiu warUszgndanudiumansdu 1
AAgrtoaruuIunn1viieu ewmuiauiesliiiaiy
wSeunai1unszuIun1sAa wazn1suidgniitents
Usznauandnlusuiag
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CLO4

ausawansaudaiuliegrunuizanivunuin
wagNtINUeINULEY HANUSUHAYDURBAULDILALH DY
FnesuiinnuAniure

GEN1303  @auzmstinunlneg
Arts of using Thai language

3(3-0-6)

CLO1
CLO2

CLO3

CLO4

CLO5

CLO6

e asssionan warlausuReTURULDILAZEIAL
fauinnudlanisldarwiiensdearsaina
Tuudunsing 9 Mieadesiuittin

inwelunisduau Amsigy Uszuia wazUssiliu
arsaummiiolduddgniodrsadiassalaeiinisan
pgsitsugukazegaluszuy
Wirlamanuuandiaseninyanawas U jduius
fugdushemuinle aunsaliTinsmiugauls
anuatnsaldarvudiedearslunisviausiuiu
BRANGIRERUGRL
anunsadenldmaluladarsaumalunifindedeans
uazthiausle

GEN1304  mwnduiiiennsaeans

Chinese for communication

3(3-0-6)

CLO1
CLO2

CLO3
CLO4

e we 811 Foumwiiubossuls
limalulaglunisfnwinazAuaindoyaniunivwiiy
RRASVIVGRS

23 UNIAMULANANTENIY IR ST InY-Fu

Usengh UJURnu Ianusuinveuunasnswialia

GEN1305 ﬂ?iﬁ?iﬁ:ﬁulﬁ@ﬂﬁﬁﬁ]ﬁ'ﬁ

Japanese for communication

3(3-0-6)

CLO1
CLO2

CLO3
CLO4

s1unazoanidusd nauduazUstloanwduuldigndes
Tnounieaunuidionividgiuedisdie 9 lagnies
WINEANANANIUNTAIAN 9
venAMuLANAeTEnITausssuineiugUuld

@9

YURaungseideu dennadluduisou dssdouide

aswional ddwsilunisteud wasinnuiuiinyey
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GEN1306 mwanadiiionisaeans 3(3-0-6)

Malay for Communication

CLO1
CLOZ

CLO3

CLO4

il wn e Wounwadidosld
IdmalulaglunisfinwuazAuadoyanunuiuiad
REANITGHE]
a5UIBANULANANTENIIRUsTININe-1ed was
ansadntdludinusziiule

Usengd UUReu Tanusuingeu wasnsasonan

GEN1307  mwdulaiifeifienisdoans 3(3-0-6)

Indonesia for Communication

CLO1
CLO2
CLO3
CLO4

il wn 8 Wou awduladiFedesiuld
Tdwalulaglunsfinwuazdunitoyaiuniwdulaidigy
SUEANINANTEITIRsTILBUla Tl suas Inels
UsengAuUanuiasiinnusuRagaunswionan

GEN1401  wielulaBfdviaiie®initlval 3(2-2-5)
Digital Technology for New Normal

Lifestyle

CLO1
CLO2
CLO3

venamdnwaznsilunaiieddianale
fvinwemsldlusunsunazdosmslunisasisondn
Wnauenulayarugunsaifdviaadislvalle

GEN1402  anudasadenidleiuss 3(3-0-6)

Cyber Security

CLO1

CLO2

CLO3

CLO4

PnAnwiaunsaikwifnanuUasademalauasiulely
mstasnufefesanzelaiuasia
PNANWIAIUITOIATIEN ALNAUNTBIVIENS V1IURBY
PRy P 9]

Aleannsledelaiuashe
tnAnwansadszgndlimnuiiieliedsealalaglinn
Juwmtleneenvyngsy
Yn@nwanunsanmuinwensialeiuasiiianisasiasele

GEN1403  @nsaumeRaia

Digital Information

3(3-0-6)

CLO1

CLO2

CLO3
CLO4

NANINTEUTUNDIALA A VDI TAUMALAZE 1 SAULN A

e

Iia
PnAnwanunsaltmaluladasauneiiedury wazidenld
GREGIMR G RV IR RARTIER

e )

tnfnnennsadieud B uasussanunalieg wgnies
UnfnwansnieusenunivInislaeg1sgnies
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318731 HAaNINIILIBUIIEAUII8IYT (CLOS)
“ 1123|456 | 7] 8

AIUNANTITINT LAzATZUINDIALAIAYVDINIT

ANADNNAIIU
GEN1501  M1sUseneunsemsava 3(3-0-6) | CLOL ielvigisuuaiunsneduiguulIfn AudIAynannis
Entrepreneurship in the Digital Era WUFIUNITUTENBUNITLARTYA Uazn1sUTENBUNITHINE

#9p3 (Social Enterprise)

CLO2 ieliBsuannsaiamuiomuiesUuuunsUsenoy
sildvunmsdsnsuay ausssuviosiuiioainaseld
wazthiauauueosiiomsnain seulatifledaiaunisune

CLO3 Litelfi3ouainnsnoduien1s21auNUN1an15 1Y

Won15UsENaUgIna
GEN1502  nsiugasava 3(3-0-6) | CLO1 ielvifiSeuatuisnaiulsuuIfn nann1sldanel
Finance in the Digital Era N15884 N1589U kazn1snanilunainnisiufinag

WazANNAIARYYBINTINUALNNTRUAIUYAAA
CLO2 ielElSeusvinTiugUnuun1sneenvgINssunen1sty
CLO3 iielvilSeuaunsneduignann1siuiven15usenaussng

-9pl -

2. AUV UAN

AUADARGATU PLOs
a L 4 = b4 . a
3189391 WNAANSNITLI8UITEAUTI8IYT (CLOS)
1 2 3 4 5

ngudvunu

3501205 A1W18INGULNETINT 3(2-2:5) | CLO1  Wwinweawdangulldiienisdearsnigsiale v

English for Business CLO2  wanwinwen1stanauniegsna msldvelulad iivemsdeans
3541104 v&NN1SAAA 3(306) | CLO1  afuiekwIAnAuNIsAaInadielnlan nwIndoun1nNIsnaIn v
Principle of Marketing WoANITUFUIIAANTSLUSEILAATA dIUUSEaNN1INITIAIN ke
2558105503 ANTnNsnann
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CLO2  Fuundinszaunnen1snalnvedgsiasngeg lneggnaes
CLO3  agUmnunsaifiugsiafifesseussamisnisnatn ieliAn
AR
3561104 mauussneunseaRiva 3(2-2-5) | CLO1  ®dungLuIAn amé’ﬂwmsLLasﬁﬂwﬁugwumméﬂizﬂaumﬂﬁ
Digital age Entrepreneurship CLO2  83UN8UTEANUBIGINY miﬂisﬂavqiﬁmmsLmeiLumié’fmé'T’a
g3fald
CLO3  8fUTI9NTLUIUNITIANTTTININALITIUIUTIUVRIUTZNOUNS
nnsdlAnyIgUsEneunsluanunsailiagdula
3601022 MsIAMINTNENTHUYLY 3(306) | CLO1  8BUIBNITINBIANITHALNITIALATIATIDIANTTLA
Human Resource Management CLO2 a%mEJLLmﬁmm%u?mw%’wmﬂimwﬁ LLazmmiLﬁlaﬁﬁu"Uaﬂ
NOANITUDIANIT LG
CLO3  83U18N1TIANINTNEINTUYBE NITHAUIMTNEINTUY LY
MsuimsaneuwnuLardsgdla MsUssdusnan1sUfiRa
wSIUEUTUSaENgVINeusINY AUaensdauare1ewniiald
3611302 winnssuAdviauazmelulad 3(2-2-5) | CLO1  FATWUNUImMLasNanIsnuvesLinnssuAiviatazmalulad
Digita[ innovation and techno[ogy ﬂmzywﬂizﬁwﬁﬁiamiﬁ%ﬁuﬁjﬁﬁﬂuqﬂ{]%ﬁu
CLO2 YUszgndldmalulagfdviawasUyauseiuglunisinses
WiauauarInN1IToyan19gIng
CLO3  aseulindwmanasusssuuazauUasnislumsldmalulag
AimpauasUynUussivg
3631113 VISNIATUANERS 33-06) | CLO1  BBUIBLWIAANINATHIAIANSIANTA AU IELAEAIINEADY
Principle to Economics Yol uATYgAans neinssuguslnaLargUuasd ngun1Iuan
WAz UNIULATIATINNAIALAENITIIVUATIAN AAUAINVDINGTA
wazwNANLASYgAARsITINgAnTIula
CLO2  sniegamaAsunlawesgUasdnazguvuiidssase

M3ANLUGIND
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CLO3  oBunsuwIARIAsHgmMansuvnA Mt Tamansugeans
RuialaZNITINNU N1TRUNITAST LASLATETANENTIENING
Usewnela

CLO4  fvinwglumsiasgiuloungn1siuuazuleuignisnas
wazulguen simuesygiavesingla

3641106 nMsdiiuaenmdensdwiuduszneuns  32-2-5)

Accounting and Taxation for Entrepreneurs

CLO1 efuemdnnsiiugiu winfn Tngusvassveanstyfuaznsina
dwiuguszneuns

CLO2 Aas1w¥t Suunuuiavydayd Juiinday® wazmuiunddmsu
Husznaunslaetnagneies

CLO3 a%mafﬁﬂﬁssmﬁugmmaatﬁﬂisﬂauism%wﬁiy%LLaswmwﬁﬂﬁmaq
HusznaunsienuuRaveulunsduny

CLOG mmsaﬁwLauaﬁwmumamﬁﬁuﬁLﬁuﬂﬁsiasuﬂsia;:ﬂ%’wmsﬁulﬁ

3642117 MIRuiiogsia 3(2-2-5)

Business Finance

CLOL a5U18LWIAN NANNISHUFIVUNUMNTNTNITUTMINISRULA
CLO2 719UHU FATIZY UTMINsiuan wasdunsndadviala
CLO3 \Fonldiesesiioniinisiuiesndulanisgsfaldegamunzay

ngudrnaniza (TeduEew)

3541105 ngAnssuduslnalugafivia 3(3-0-6)

Consumer Behavior in Digital Era

CLO1 sunenginssuvesruslnalugafivia
CLO2 Fnzvladenianinasenisinduladeveuslnalugadivia
CLO3 Ussilunansenuiillagseanimuinaeunianmasainiuiagiu

3541106 yﬂaﬂmwﬁﬂmimmm 3(2-2-5)
Marketer Personality

CLO1 a%mammiﬁugmﬁmﬁuqﬂﬁﬂmw

CLO2 THwadialumstauiyadnamaislulazaieuen

CLO3 siuTevinwensdoans msdansiuensual uazudusadiy
A0uN30d

3542113 NAYNSNINAA 3(3-0-6)
Marketing Strategy

CLO1 83UN8UNUM AIUdARY UarasAUsENauueInagnsnIsnan
WAZNAENSAILUTTAUNNITRAAIN
CLO2 FUNANNLINFUNINETULATN18UDNBIANT
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CLO3 Uszgndldnagnsaiulszauniinisnainlunsiinseingingsy
Huslae

3542115

NINAINGINIVINIT

Service Business Marketing

3(3-0-6)

aa o

CLO1 aungumiAnnguaainuIn1stugadvva
CLO2 vanUsslangsiauing wagAudAgyvegsniausn1siilse
\AS¥gNAveIUTEINA

CLO3 Usvendlinguinisnainusnistunisesnwuunseuiumsiyiuinig

3542116

AINANNASNATIA

Creative Marketing

3(2-2-5)

AUUTEANNNNITNAIAUINITVRITINT

CLO1 93 UNBULARANIIAAIAAS AT IALAL TUADUNIITUALNI AN
a3asse

CLO2 Fdumsndeyailogausznisnudn

CLO3 Uszgndlinsnaununismannairsassdiiionisudledymms
nsnane

3542205

AFIANISHNANN I AL IIAN

Product and Price Management

3(3-0-6)

CLO1 898U18UNUMaAMUEAI0INanA 9 wazidlamnuduius
seunwdnsusinunsanaulaniniseaiale

CLO2 a3unemswmwnansaaivg nsinaulaienfudiulszay
nansualunainle

CLO3 aﬁﬂiﬂEJamumiajmimamLazLﬁaﬂﬂaqwﬁ‘mi&u’mmﬁmmzam
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3542405

AsIRIMUNeLaslalanng

Distribution and Logistics

3(3-0-6)

cLo1 edunensliunfnuasnguiifiiefostussuunsdadmineuay
AuddresszuUNsIndmnglunsaiugsale

CLO2 FuundiuUszaunIinIsnaInlussuuYemnen1sIng g

CLO3 (enmsusmisdnmstesmamsmanaluss RS TakazUUUA LAY

CLO 4 vanguuuunsinnsladadind nsvuds nsdndie n13dnnag
ASIAUA wazNIINITIBAUAIUNIALTUY
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3542501 miﬁamimimmmwugimmi 3(2-2-5)

Integrated Marketing Communication

CLO1 eBunsuwIAniEIfunsdeasnsnaIaluuysanIs uagnsusea
Usvanupdasilesneg lunsdeansnisnan

CLO2 msUftRnsidonAanssumsaaadunsaaniivanzas 1wy n1s
lawann1sUsEndunus nsduasunsee nslantdnaueneg
ATAAIANAT

CLO3 Fenldwdnasusssulunisioansnisnann Wislinisdeansnisnain
fiausuievounausssusegniuazdeny

3542502 A1TIANITNISVILLALINATANITE 3(2-2-5)

Sales Management and Sales Techniques

CLO1 a5u18AMNNLIEAINEIATY NANNITUITMTINUIY N1TATIANIU
18 NINYINTUYDAVIY INATANISIALBVIBAINADIUNTE]

CLO2 Hnvinwemafinnsuausvigluaaiuysznaunis

CLO3 Tgvinweymaniw g‘LJLmumﬁﬁammazmiﬂ%auamamimmm

3542901 wAlulagnianisnana 3(2-2-5)

Technology for Marketing

CLO1 nsuanamteya thdeyaluldlunisimseiuagdnaulans
N15AAIN

CLO2 nmsiwalulagnsnmseaalulglunisundygm wsenauuau
N13AA1N

CLO3 msldmsdeansiunmshausuiugdy uaninnudaiiusondy
Tumsinuun

3543123 LWUNITAANA 3(2-2-5)

Marketing Plan

CLO1 93U IAANA B LUN1TIUAUNITHNAN

CLO2 duau idenldtayaunldlunmsnaununisaainlviaenndariu
AU TN

CLO3 Ussgnalimguinienisnana wavthluimmunnagnsdiuusgaumis
NINAIATBIGINILATATIA

CLO4 Rnufiinsvianududin msuimsian wamihivasaiy
SuiaveUTRINGY
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3543124 NSAAIANGASMTIYUIY 3(2-2-5) | CLOL AU sdnviuaugsAaguukagkiuN1SnAIAREaASTiu vy VoIV Vv
Community Product Marketing cLO2 idenmalulaglunismaiandndusiquyudiangaunuaniuni ol
CLO3 Anuuanmsvihanuduiinuaznsasianuduiusiuguoy
3543605 N15I3LAAN 3(2-2-5) | CLO1 a3UNgUUIAALALNTLUIUNTIVENWNTAANA vV
Marketing Research CLO2 dnyinistdeniiuuatlyniite N1INUNIUITIANTSN N198ALUY
M93ds mstmuaiaiesielunside
CLO3 anusauszgndltinalulaglumside nsusvuianatoya waznis
WeuTeUNITINY
CLOA AnuFiivharusiudugdu msudamhiuagnsvhauduiiy
3543606 1ATHIUNNNITAAIN 3(2-2-5) CLO1 adwsdumeumssiiunulassumanisnang v v v
Marketing Project CLO2 AnU{UR Amuavitelasenu n1sidgulagn1siauslasau
N15HAA
CLO3 Rnufiinisaniiuaulasenu puau Yseiduna MIdnvinseanuy
waEMINELElATIIUNINTTNATA
3543902 N13RAIARAINEA 3(2-2-5) | CLO1 a%mwé’mmﬁugm%dmimmma?}ﬁa vV
Digital Marketing CLO2 snghaghursasiiawaznadinma 4 Tunsinisnainnda
CLO3 Fenngiinssuguslaalulanfdvianaznisuunagnsnisnain
CLO4 thwmaluladuavunanosupdviatunisviinaia
SELEEN
Tuga 1 : wwrldunsnana
3543125 msnaAgsRaLioAuAImN 3(3-0-6) | CLO1 a3unganaming mnudidty wnlduwginssumanaiioguamm uag v
Health Business Marketing AITYIVTTUNNNITNAA
CLO2 asunainesianinundounelunasnieusniidmasiessiaiile
GURRY
CLO3 Uszendldndnnisngufn1ensnaialun1smvunnagnsn1snaln
gshaifioguaw
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3 4 5
CLO4 Anujuinsldanunidusyuuuazvianunduiiy
3543127 nsmangsAwvieaieIyuvy 3(2-2-5) | CLOT 83Un8uwIAn YoUIIATRIN1SAINGIAIBaTiEITmaY 113 v
Community Tourism Business Marketing AATIZAFNIUNITAL LAZANTNLINADUNINNITUUITU
CLO2 oAumengAnssumsuilanvesinviesiefuviessyuvy
nsasAnudiusiugn
CLO3 Suundrudszaumsmsnaalugsiaviondioayuoy
3543129 NSAAIAFIANKEIRNE 3(3-0-6) | CLO1 UaAeANUAATILATIEVANG ANTINYDMEEI0 WAz LI vV
Marketing for Aged Society mammm:iqamq
CLOZ afiusensinuanagnsnIsnaIndmsun1sinnisnaindsny
CLO3 uansaaniiapusuiinvaulun1svinungy
Tuga 2 : n1sdeansidedy
3502114 mseeniuVdeaivasIAduMIIaIn  3(2-2-5) | CLO1 eSuemdnnis esdUsznaunslinim n1sdnana msdasedale v v
Creative Media Design for Marketing CLO2 onldia3osile waladSdmiudenivauarnsoonuuuds
aeaTsn
CLO3 dnvhtumauniandn uazmsinmsdnuavsvesdenavia
3543205 N1SASNUUTUA 3(2-2-5) | CLO1 Uszandldnagnsnisadiemsndud v
Brand Making CLO2 donmsdeansasdusauanunise]
CLO3 uansoanivausuiiavaulunisyinungy
3543128 msmanmLitendsEy 3(2-2-5) v

Marketing For Sustainability

CLO1 aSUn8lWIANNUTIUYBINITNANEIEUY
CLO2 (FBNNAYNSNMINAIATIABUALDIAINADINITVDIGNAT
CLO3 uansoanivanusuiavaulunisinungy
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Tupa 3 : N1IAAINTENINUTENA

3543801 n1seanalan 3(3-0-6) | CLO1 eBugnszuIumsiumsaiugsialusiiaszineg v
Global Marketing CLO2 wlanatamnulaiuisulunsudstulunainnnsussina
CLO3 \danTsnsindnanalangall
3543802 NIRA1ATINIAUETIY 3(3-0-6) | CLOL 83UN8AUNNNY SNEalE LageIAUTENauveINIInaInty vV
Cross Culture Marketing TAUFITY
CLOZ dwunmaiinssuifuslaaluinusssuiunnsefiuld
CLO3 WFonldaiuuszaun1annain (4Ps) funaind1ainusssy
3543803 N1SANALUAY 3(3-0-6) | CLO1 aSungunumuaeAudft v siueLausiaimsugiavessuea v
Border Marketing CLOZ oAuneransznuidnensiulamaassghiauazn1sfnseming
Uszine
CLO3 SuunmainssuffuilnaduinnsssunasUssiiutladoiidnasie
nsdnauladeresiulanlunainmouny
Tuga 4 : MInaInanAFuNuS
3542406 M13IANTITAUEN 3(2-2-5) | CLO1 afunednualy JULUULAANNEAYYDITINIAUAN vV
Retailing Management CLO2 n1sdavinnagnsnisnatnwaznsudsdudmiugsiasuan
CLO3 ennagndeulssauminianand miugsiaduanialy
sUsuunth$uuazn1siuandidnnsedind (e-retail)
3543504 NFUIMITUGNAIENTLS 3(2-2-5) | CLO1 a%mwé’ﬂmi‘ﬁuugmsuaqmiu%msamgﬂﬁﬁmﬁué (CRM) v v
Customer Relationship Management CLO2 ﬁi"]LLuﬂﬂizmumiLLM‘ﬁ%@@ﬂﬂ;ﬂﬁU%Wiﬁﬂ;gﬂ@ﬁﬁmﬁué
CLO3 1FoniAdosdiolumsuimsaugnindusius
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3543901 A1WBINGYEINTUNIIRAIN 3(3-0-6) CLO1 uansuvumassAlagidounuy deasnwsanguuasliney vV
English for Marketing CLO2 afuenstdmwdingulunisdeusugnan nuvieniniu aua
ANANAUBLALLATINGINT
CLO3 AnuUfdAnsdeasammssngy msusuguuuunsiteansls
wiganiuan el
NENIYPHUANIINIIIN
3543607 Uszinudagiunismsnann 3(2-2-5) | CLO1 umamdoya tauemadeon uazdndulaiiionisudtammis vV
Current Issue in Marketing N13HA0
CLO2 oAUTBuwltsnraafimaiaznistuluowen
CLO3 uandoaniianuuraveulunsyiaungy
3543701 mswissEnUszaumsaiinTnniseain  2(1-2-3) | CLO1 aSuienmsnieununionvesisuneusantnuomivdn vV
Preparation for Field Experience in CLO2 w3euAu3 MsUURnunInIsnan n1siavillasenis
Marketing CLO3 Anufumvinuelunisufimienu
3544705 NSANUSEAUNIINTINNITHAIN 3(640) | CLO1 AnUjuRnuluaniuysenaunsnss
Field Experience In Marketing CLO2 Fnvhseeumuiildsuneunung
7203701 MSASYUANUNIDUANRAANY 2(1-2-3) | CLO1 aFungnswissuanionvesyiseulunsudfaniafinwm vV
NIN1TAAN CLO2 afuemannis wuifn seideutoledu wavnssuiunsaniafinm
Co-operation Education Preparation in CLO3 AnUfjuRvinuelun1sufumiau
Marketing
7204703 @nAIANININITRAIN 6(640) | CLO1 AnufjUAnuluaniuuszneumsluguiuvaniadnw
Co-operative Education in Marketing CLO2 davilasanunuguiuvaniafing
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GESL101 mMedengunwil 3(3-0-6) | GEN1301 mmé’mqmﬁami?iamﬂuu'%wmna 3(3-0-6) \Wasusaivn

English Adventures

ANy d1uu TAT9a319n1189ng Y hazeiaunIw
quﬁalugﬂuuwhq 9 WU nneuns was dessular] wazdedaRiun uay
AnufiRkuaaunsalfidinuedislusazuenieaiou tiewdsuai
wiaugnisuUResdludinusedniu

English vocabulary, expressions, structures and non-
verbal language through various types of media such as movies, songs,
online communications and printed matters. Practice English in designed
language situations not only inside but also outside classrooms in order

to apply the language use to daily life

Communicative English in Global Context

STUUEBY szuue mdny druau hensallazlassaing
Usrloan1udinguludinusesriu faunaunuiasdenudu WA98N
oaunaununlagniosmuvdnmsesnidissnmssngy suedulanny
d1fey vonsiwaziduauazasuusziaudigld Idarwnazlaseais
s hensallumsyealdnevluaniunisaifivainuate ielvdndnu
anunsndeansnwdenguly anunisalsng q ludinuseafuldedng
A LNIEERG R

Enabling students to communicate in English
accurately and appropriately in daily life situations by studying sound
system, word system, vocabulary, idioms, English grammar and
sentence structure in everyday use, listening to conversations and
short messages, speaking out the conversations correctly according to
the principles of English pronunciation, reading for the gist, giving
details and summarizing important points, the use of language and

grammatical structures in various situations

Y831 wazusu
MBS UNYTIEIVIA
dAnuunyaunu

anunisallagiu
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GESL102 AMEDINquNInElu 3(3-0-6)
English for Dream Achievement
winvgnsldnwdinguiienisafasoudldiy An

NTAUNIBANIU UNAUNUIANN 9| Aldluaniufivihay wazudundu SRBN

A9 sausensTdnesinguiasmelulad wWensunausnu

Tugduuusing 9
English skills for dream job applications, job

interviews, English conversations in workplace and in various work-

related contexts. Make use of English and technology for a variety

of work presentations

GEN1302 Medanguluuiunnisinaueged

Uszanaam 3(3-0-6)
Effective English in Professional Contexts
Ann1se1u wenuszUszianvesdoyaieludedfiu

wazdesaulay AnujvAdeuldneuannuiedidnnselind deddny

duruuaglassainindanguluideiisdfuiinuse s Tu uagudun

| =

N5vNU WY Usenaduadansau nsnsendseiRdiuyana n1sideu

¥
= '

savneadinsny Weliivinuenisldnundnguiia Wesdensli%inves
aulslarativayunMaiaunUsemadgaina

Enhancing good English skills for professional lives
and supporting how to build the country in an international context
by practicing reading skills and distinguishing authentic texts in both
printed and online sources, practicing writing skills through electronic
platforms such as email by using English vocabularies, expressions,
and sentence structures on daily life and work-related contexts, such

as job advertisement, resumé, and application form

WagusaIv

'
A a

I3 wasUsu
AN UEIEIWA
JAnuunyaunu

anunisaidagu

GESL103 Sldnwlne 3(3-0-6)
Arts of Using Thai Language
vinwensdeans Aavznnsldniw nsgauaznIsasy
AU mmmﬁmaua LaENITWEUNIIVINIT
Strengthen learners in terms of communicative

skills, arts of using Thai language, summarizing and briefing, oral

GEN1303 Aavzasldnuine 3(3-0-6)
Arts of Using Thai language
wdnn1sdeans Aavznisldnrwilne nsdulennu
MIYA Uarn1seudIaue AuUTUNdIANLay SausTIY Tnelddentadl
Uszansan wlelsifianuseuiuaranunsaldnundearsludinussr il

28191USEANTNIN TI9LLDDFRDNITVULAENNS IITIN bUBUIARTIUVIAR

WasuswaIv

'
A a

I3 wasUsu
MesUNYTIEIV I
UANUUALT AN

anunisaidagu
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presentations and academic writing mi%"amiﬁﬁmwmﬂuﬁmuﬂwﬂ’u
Enhancing future working and living and avoiding
miscommunication by studying the principles of communication, arts
of using Thai language, skills of finding main idea, oral and written
presentation with the effective media in social and cultural contexts
GESL104 L@INTHIULAY 3(3-0-6) | GEN1306 aMwniadiiansaedns 3(3-0-6) | Wasusain
Malay Language Fun Malay for Communication Foim wavudu
Winweaun1sile N13NA 115811 wazn15euy Ingity il wo 810 wesdsunwaediugiuitenisdeans | Mesueseiuls
vinwgmsilaaznswadmiunisdeans aeaunsnuiummewnuausssy | uinusydriu Anwdunhavisadinumeluladiviuase wSeuiadn | feusangaudu
wemshlUliluTinuszdriu Taanuuandsseninsiausssulneuazanad elvdndnwitianug | anunisaitlagdu
The language skills: listening, speaking, reading and | aMwisagluuszgndldluaniunisalivainuatsldogramnzan g
writing in Malay, focusing mainly on listening and speaking for daily | atuayunisidguiunanavesyszine
communication and promoting the understanding of Thai and Enhancing the Malay language knowledge in various
Malay cultures situations and supporting how to build the country in an
international context by practicing basic Malay language skills:
listening, speaking, reading and writing for communication in daily life
through trending technologies, recognizing the intercultural
awareness between Thai and Malaysian
GESL105 walan1edulatide 3(3-0-6) | GEN1307 aeduladideiiensdoans 3(3-0-6) | Wasusiain

Hello Indonesia Language
Winwea1unITie N1swa N13U aznsilisy Taawdy

ﬁﬂwzmiﬁqLLasmimmﬁW%Jumiﬁami ADALNTNUSUNTIAUTRIUSTTY

Indonesia for Communication
nsils ya 911 wazleunwsulaili@etuiuguiionns

#oa15luTInUsEINIL AnwrAuaINN 1w dulaldssunalulagiviuade

'
A a

I3 wasUsu
ABSUNTIEIVA

TAnuungaunu
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ulaiide emsnlUIfludiausediu

The language skills: listening, speaking, reading and
writing in Indonesian, focusing mainly on listening and speaking for
daily communication and promoting the understanding of Thai and

Indonesian cultures

wiouvadilannuuansisszunineTmussiulnenasdulaiide Liold
thnwnimnuinwdulaidideluvszgndliluanunisaiinannmangld
ogaminzan Jsafuayunmaiinguivnannavessine

Practice the Indonesian language skills listening,
speaking, reading and writing. Basic Indonesian sentence structures
for communication in situations. Study the Indonesian language
through modern technology and understand the differences between

Thai and Indonesia cultures

anunsallagiu

GESL106 synfuntwdiu 3(3-0-6)

Fun with Japanese

vinwgdunsite maya MIguwaznasuniungiu
Tngwuinuenisilanaznisye wen1sdearsludinuszsiu uas
wwsuafreanuiilafudaunasTausssusenindnewazduu Ineld
AINTTUNIT YIWINITNWAIW

The language skills: listening, speaking, reading and
writing in Japanese, focusing mainly on listening and speaking for

daily communication and promoting the understanding of Thai and

Japanese cultures by using various integrated skill activities

GEN1305 amwluiienisieans 3(3-0-6)

Japanese for Communication

Boufszuuides sruudn Tassairsusslonntund uiy
fugu Aeasuszloanwduuetrsieluaniunsaisng 4 wasidlan
uansnsszmrinelausssaivedudUu eliin@nyniaudnwdgiuly
Usggndldluaniunsalinaiivannuang|fegramnyay Ssatuayunisidn
guiunanavesUseine

Enhancing the Japanese knowledge in various
situations and supporting how to build the country in an
international context by studying Japanese phonology, morphology
and basic sentence structures, communicating with common

expressions in various situations, recognizing the intercultural

awareness between Thai and Japanese

Wasuswain Te
391 wazuiu

AeS U TV
Janunangauiy

anunisaidaguu
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GESL107 VUIINUAUNINE 3(3-0-6)
Entertain with Korean
Vinwgeun1sile N33R N1587U waENSlEUNIW
LA I@EJLﬁuﬁﬂwmi‘ﬁaLLazmimﬂﬁm%ﬂﬂﬂiﬁ@ﬁﬂiiu%imﬂizﬁﬁ’u
The language skills: listening, speaking, reading and
writing in Korean, focusing mainly on listening and speaking for daily

life

gNLENIILINN

GESL108 waAawWAUAUN1EIRU 3(3-0-6)
Happy Chinese
sruuNMseenideduarisn1sliswsnyidu Seudmdng

warunaunuIn1wIueg1evinady AnujuRnisile wa 81w uazdeu

w%fauﬁ”’ﬂL'%EJu%:mmLLmnsmizijﬁGuuﬁﬁmiwEJ—%u

The Mandarin Chinese phonetics and the basics of
writing the Chinese scripts. Focus on up to date vocabulary and
dialogues in current contexts. Practice the language skills: listening,
speaking, reading and writing and recognize the intercultural

awareness between Thai and Chinese

GEN1304 e Iuiionsiosns 3(3-0-6)
Chinese for Communication
N1999NEBSEUUANENYIIU T5N191W8UTNYITU Hn

Fnwensils wa 8 Jeunwdudesiy FeuuasAnunduaiiniviu

Wuneluladedhafuate ndouadlannusiesswinefmusssulne u

wielinAnynianudniuIuluussendliluaniunisaliivarnuaneld

DI AL %'!aaﬂ’uauumsLsﬁﬂgiu%wmﬂaeuamimm
Enhancing the Chinese knowledge in various

situations and supporting how to build the country in an

international context by studying Mandarin Chinese Phonetic

Alphabet, writing Chinese characters, practicing basic Chinese skills:

listening, speaking, reading and writing through trending technologies,

recognizing the intercultural awareness between Thai and Chinese

Wasusain Te
91 wazusu

AeS U TV
danumungauiy

anunisailagiu
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GESH201 Vinwzdian 3(2-2-5)
Life Skills
AUTNE AUEIAYVDIWINBETIN WENNIT LUIAN
wagnguifiAsiteatiunginssunyed LT VAT R ACBRL GAERRTaBY
Anla @15uad wazdann nsiiansadielaegslasasigaunisaunun

1%

nnsdeansesedu m‘iL%Suil,ﬁaﬂﬁiLﬂgsuLLUaﬂmuLaﬁ nMINTENING
ANYAINVDINULDILAZNITAITINTATITANITUAT Y IANTALE T ALY
WUUBIATIN TiNweN1ARLAZN1TANTITEUUARAdnsoduTILYinys TIn
TuAmsswil 21 auna@iauazmsiiou mssduTiafinuasdnugy
Meaning and importance of life skills; principles,
concepts and theories related to human behavior; self-
development in physical, mind, emotional and social
development; contemplation; dialogue; non-violent
communication; transformative Learning; self-awareness and
personal development; conflict resolution; holistic; thinking skills

and holistic system thinking; public mind; life skills in the 21st

century; study-life balance, good life and happiness

gNLENIILINN

GESH202 USygyuazaaun 3(3-0-6)
Philosophy and Religions
AUYNIE 3AUTENBU NTIATIERtgyrIvesUsan
UAZANAUT @191799U5TEY ANANRUSLATALLANAIITEIINIUSTYN

WATAIAUT AMAINLYIATIVOIUSYY AL ATEUT NANAIADUVBIAIAUN

YLENT187UN
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A 9 dmdnsssuuimuiaun m@inluseduyana AseuAy dAu
wielyiAnduRnmiazdufia

Analytical elements of philosophy and religions,
the relations between philosophy and religions, the real value of
philosophy and religions, teachings and philosophical concepts of
different school of philosophy and religions for peace of life and

peaceful societies

GESH203 UYBITUAIININ 3(3-0-6)

Human and Aesthetics

WUIAR mqwﬁmmmmﬁmﬁu a9AUsENaUNINAaTY
AuRS wazAavznisuans n1sUszendldludinyusedniu nisnsendnly
ARIAIAILY

Concept and fundamental concepts, theories of
aesthetics, elements of art, music, and performing arts. Apply the
knowledge of aesthetics into daily life and realize the values of

aesthetics

gNLEaNII18IWN

GESH204 Jla Taszonn 3(3-0-6)
Youngster with Good Heart
n131930 N300 uN1T3Te Indrilnansisae
msuenueznaUsylovddiuduaznalselesddiusin n1sidiusiues
YUYW TinwenIEUIunsAn sesssuludenn wdnUsyyAsugia

watigaeUasiunismase

gNLANIILIN
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Corruption, corruption prevention, public
awareness, distinction of self-interest and common interest,
community participation, critical thinking skills, social morality,

sufficiency economy philosophy for preventing corruption

GESH205 uUnguyau 3(2-2-5)
Community Detective
AUNUIYULAZ AN IAYVDINTNYINTAITAUNA

ﬁaaﬁuqﬁﬁmmﬁaaﬁu WWaIMENEINTA1SAUmMAToad Y n15FudY

V]%jWEJ’Iﬂiﬁ'Iiﬂquﬂ‘I;lj@ﬂalu ﬂigU’JUﬂ’]‘ﬁ}(ﬂﬂ’]‘iﬁﬁﬁumﬂﬁaﬂau A15UIN1S

LLazmimmwémiaumaﬁaﬁu
Definition and Importance of local Information, local

wisdom,  local  sources information, searching for  local

information, local information management process, local Information

services and dissemination

gNLEaNII18IWN

GESH206 UYWYYIR 3(3-0-6)
Humankind
WG BE815855 513080/ TnussTuauduius
wayMsdoanssevintureayweni nslitinuuulinsevun finvenns
Asetinluan1izUnfinaran1igIngAn1sAIUANANIIL N8 TUAIVS
uywdmsitlaliymuaznisuiuseailernuegsenlunnaniunisal
Race of Mankind, civilization, way of life/culture,

relations and communication between humanity; Living on the

YLENT187UN
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basis of ethnic differences, culture and religion; Keeping up with
the situation; Awareness; Living skills in normal and critical
conditions; Controlling human emotional states; Understanding
problems and adjusting itself to survive in every situation
GESH207 AU 824 nasn mslaiuas 3(2-2-5) | GEN1402 anusiuasasndenislaiues 3(3-0-6) | Wasusiain

Cyber Security and Confidentiality
AIUYNE AUEIAYURIANYaRAdENIamAlulad

o

gARIVA NISEITaEUmAIINdeNIunAluladegslannie wuIN1enNIg

)

Jasfudugnaulugaddvaiiinainnisldinalulad msinsedt uay

o

nauNsesMasaIINdememalulad waznsiviiutivasulugaidva

q

¥
A

Ainanmslddemalulad Fesududestionnd uazvinuzimaniliield
ogjsonlaglinniumiensorvgnssumadidnvsedind

Precise definition and considerable importance of
digital technology security, reasonable use of information, ways to
prevent threats in the digital age caused by the usage of
technology. Content analysis and preventive screening of
information from technological media and knowing about fake
news in the digital age caused by the use of technology media. It is
necessary to genuinely have these knowledge and necessary skills

to survive without being a victim of electronic crime

Cyber Security

arua gy vesluiues Aruiunslaon Savng
lgwes Msundesssuudfufinisaeuiinnes ensivaeussuumassulie
dleindendloiues Lmeﬂﬂﬁﬂmﬁuﬁ'EJ@ﬂﬂmmﬂmﬂ“ﬂmua%
nsaraeutaommslewes dillieliFouianug anudnla uas
asgntindanisidluesediwasndouarasieassd Inedisouaiuisadn
awsluldnislutesunuiedhilinnidumionsginssunidleues
sudahluldidonsadeseldannsTédelavesld

Enhancing and applying the knowledge,
understanding and awareness of cybersecurity and creative use of
cyber to protect cyber users from becoming victims of cybercrime
including generating income from the use of cyber media by studying
the importance of cyber, cybersecurity, computer operating system
protection, cyber security threat monitoring system, cyber threat

prevention guidelines, cyber fake news detection

I WU
wagUsumAasuny

187390
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GESH208 UIANISUTINLLILlA 3(2-2-5)
Do it Yourself Innovations
NSARLUUATINETIA UsEtnm JULUULATDIARINIYRY

YINNTTULALINALULAE NTEUIUNITODNLUULATES 1NUINNTTUAIBAILD S

'
N v =

nnYanmdelivietaniinildireluviesdiu nsmeaeuuianssy ns
Uszgndlduinnssuivanuyuuluviesiu vuednuasdinusediiu
maamuﬂaqwﬁ‘mﬁmmiuimnimLLasmﬂiuiaﬁaaﬂgimmmLﬁamim@ﬁﬂué

Creative thinking, knowledge, the model of
innovation and technology, process design and creative innovation
by myself from waste materials or easy to find materials in local,
innovation testing and innovation application for community,

careers, and daily life as well as strategic management and

technology for commercial

gNLENIILINN

GESH209 Sausssunazdnanvaliosduasieln 3(3-0-6)
Local Culture and Modern Identity
UsgFammunduun anude Aavzuazimusssy

Useinal Qiidayey Aandey AaUnssy uardndnvalviesdunuLnas

NSISEUIURIYUTY
History, belief, arts and culture, tradition, wisdom,

arts environment and local identity from the community learing

center

YNLANII8IWN
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GESS301 nslgInludenuadeTnl 3(3-0-6)

Living in Modern Society

wauAn Jukuy vinwglunisauiludinludeay
JagUu nsujiRaudunaiiiosd dediunade Inaisisue n1sudily
anunisel asgutindanisaniiudisluderuaiolnd wwimnansufon
aulutInUszd1iu nsusuimniudseuadisnduazaniunsainedenu

Concepts, values of life, life skills in current
societies, behaviors as a good citizen, anti-corruption, public mind,
problem-solving skills, and the awareness of living in modern
societies. Introduce practical guidelines in everyday lifeand self-

adaptation in modern societies and social situations

gNLENIILINN

GESS302 VoeduVauI 3(3-0-6)

Our Local

UsziAnnuduun dnwagnienienin ssuuiine
F9AY LAY *'i@uuﬁisuLLaﬁﬁ%%mT,ufjmﬁmzLamuawml,l,aw%aﬁwi’m
anaLAsygNINeewarlATINITNTEIIYaS N1sadadnansisazduasy
@mﬁiim%ﬂﬁiimmwﬁ’]ﬁwaLﬁaﬂ

Study Songkhla and Satun in terms of history,
physical features, characteristics, ecology, society, economy,
cultures, and ways of life of people around Songkhla Lake and in
Satun. Sufficiency economy, royal projects, public mind enhancing

virtues, ethics and civic duties are also focused

YALENT187UN
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GESS303 adeusla 3(3-0-6) gNENTIEIv7
ASEAN Together
funvesvesiuuausiig  Tulszvnuendeudnvuy
vosdnunyinusssdlulssyanendeunaziusiinsuengiinine gy
Hadumsdany Yausssu uagnisifiesfiidninasdegnamnssuuinig
wAnfeafuuianssunisuinig JededineliAnuinnssunisuinng
WA UIRNNTTUNITUINTVRUSEIWMAANS ¢ TuUszraNedeu
The origin of lands in the ASEAN community and
the characteristics of multicultural societies in the ASEAN
community and alliances outside the ASEAN region. Social, cultural
and political factors influencing on the service industry are also
focused. Emphasize on the ideas contributing to service innovations
and the factors resulting in service innovation and service
innovation in other countries in ASEAN
GESS304 AanswsTYRan WS eEu 3(2-2-5) | GEN1102 FAansNsEsIYNENISY TN STy 3(3-0-6) | WabuTEIN
The King’s Philosophy for Sustainable King's Philosophy for Sustainable Integration Fo3w Suaudilug
Development L%EJuiWi%UiiJi’]I‘UU’]FJ‘UmWiSL‘-’ﬁ’]@@jﬁﬁ"ﬁﬂ’laﬁ 10 wag | wazdnisusu
WANN1T wfanseslvugvenssiiegidluivnia | wsesunsdlefaniunsiny Uiy uasegianeiiesuasinuasngudinid | deSuieseinli
71 10 Auvung ndnAn nénIvn uazndnujifvesmaninszsiw | ndnnsmssnulunszumandanszidiegin quédnwiniswaunduy | fenummnzan
nlassnsduiennannszsiedis funnad 9 ndndsnisdila Wil | Wewnnnsesesng Tassmssuidesnanwszswis unidawasngud | B9tu el
wagiaun vanusvgvenasugianeiiios ndnn1smsaanu 23 48 m1s | Mnlassmssuiosnannsenedi 3n « wh mananszsvandis | dndnwldsuanug
ysanmsiitouszgndldaindieg1siv “o wihanmaninszse” lag | vesie Welvindnuifinnnuimiudilamanssing 4 9ananiunssifl | anudile weatu
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nsufURnAauniian siRIuYiDdY

wannale FazvarunsairauiluldlunisdndulasasUssyndiiionis

ANSWUIAN UAN

The King’s philosophy for sustainable uAteyunle UfuRnulAsINIg
development focusing on the study of the principles based on the Enhancing knowledge, understanding of various Suilownan
royal policy of King Rama X (His Majesty King MahaVajiralongkorn sciences from a variety of situations, and applying the knowledge to | W¥31%613
Bodindradebayavarangkun). Meaning, principles, theories and make decisions and solve problems by studying the royal policy of
practices of the King’s Philosophy derived from the Royal Projects King Rama X (His Majesty King Maha Vajiralongkorn Bodindra
of King Rama IX (His Majesty King BhumibolAdulyade)) are Debayavarangkun), the royal duties on education, the philosophy of
discussed. The core principles of understanding, accessibility and sufficiency economy, new theory agriculture, principles of His
development and philosophy of sufficiency economy are also Majesty’s development works, royal development study centres,
studied. The 23 principles of His Majesty's works, integrated royal development projects, royal principles and theories from royal
applications of the 9 progression principles based on King Rama development projects, the nine progression principles based on King
IX’s philosophy are also practiced by attendingfield trips for local Rama IX’s philosophy
development
GESS305 Wdatiay 3(3-0-6) BNLANTIEIY

Young Entrepreneurship

msidengsieasielml mswdsuaumdeuilesiiy
35019 UINNTTULAZNITUTNTIANIT N1TTANIUNEITIUNU N1TIATIEN
anningengsa wnlduanniasygiauaznainga 4.0

Modern business options, business preparation,
innovation and business management. Financial provision, business

environment analysis, trends of economy and markets in Thailand

4.0 are also focused
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GESS306 ngranefumsaisanudunadiedia  3(3-0-6) gALENTILIN
Laws and Creating Good Citizenship
An¥ITAWINITVRINgINY AVTULYeYY SEETTIYLY
LLazﬁw%%uﬁugmmmﬂiwwumu%’gﬁiimyiy Lazn13asINASUAMSTTY
F3575UAUNTURIUNTNITN
Evolution of law, human rights, constitutional law
and fundamental rights based on the constitution. Enhance
learners to have virtues and morality in order to prevent corruption
GESC401 n1sAnlugAfRIva 3(2-2-5) gALENTILIN

Thinking in The Digital Age

AUNLNBYDINTTAA ﬂa%’aﬁugmmaamiﬁm GRITIE
Y93 N13AR NITUIUNITAR AsINAIEnsLarnITIilvsNG N15UsEYNANIg
adinaandiion1suityviluTiausedriu Finlugaddia nisldgunsal
Aviakarlusunsulssynd NMsduAuasaumawazn1sUsEendly §3nssu
dannsedind n1sdestumueduygnfdva

Meaning of thinking, basic factors of thinking, types
of thinking, thinking process, logic and reasoning. Practice the
mathematical application to solve daily life problems. Life in the
digital age, the use of digital device and online applications,

information searching and applying and business are also focused

in order to know self-protect in the digital world
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Office Automations
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aeviwedluditinnu msldlusunsuussinanadiiiedansmuienans
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Office automation content and apply computer
skills to the office work by using word processing program to
manage documents, spreadsheet program for work, presentation
program, communication program in the office, and cloud
applications for information storage
GESC403 Fingalvaiiuduindey 3(2-2-5) gALENTILIN

Modern Lifestyle and Environment
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Apply the fundamental knowledge of science and
technology to analyze the situations of natural resources,
environments and disasters to raise responsibility awareness for

natural resources, and environments, including natural resource
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conservation and disaster management to be in accordance with
modern lifestyles
GESC404 gunniiuga 3(2-2-5) | GEN1201 Siugunm 3(2-2-5) | Wagusiain

Modern Health
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Health knowledge, stress sand stress management,

health safety, the fundamental knowledge of food, food

Health Literacy

amudiieatuguamdesiu nseendidane madans
p1susiuazAiAien vdnnsuslnnemsifiequan n1ndendesis
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consumption and exercise AnuslUsuldliinginssulunisguaguamegiumingay Winlalunisoua
Enhancing knowledge, self-awareness of health care, Ejﬁummﬁﬂﬁﬁ

and improving behaviors in appropriate health care by studying basic ﬂmmwf?ﬁmﬁa
health, exercise, emotion and stress management, principles of food
consumption for health, purchasing food and health products, the
use of herbs in primary health care, health safety, safe sex, and basic
first aid for emergency

GESC405 inAuairdoya 3(2-2-5) gNENTIEIv

Information Explorers
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The Information technology literacy (Database)
Searching, OPAC, and information management by using Google
applications and others. Writing citation and bibliography is
practiced. Skills of using information ethically are focused as well

as the information presentation in different forms is trained

GESC406 Jiiulan 3(2-2-5)
World Knowledge
Asmifiudinegraminiuiunisivdsuntasvedlan
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Explore lifestyles in the fast changing world. The
understanding of the relationship between nature, human and all
other things are also included. The use of energy in daily life and
ecosystem as well as the knowledge of World science leading to

the change towards sustainable lifestyles will be discussed

YALENT18UN

GESC407 UIANTIUNTINEAT 3(2-2-5)
Agriculture Innovation
ANNAIAYUeINITNYAsTuTINUsE1 U g3fanYns

Dowtu inwmsmadenuazanumainuanensianinluszuunisinens

inwmsiflatiunuinis invasUasafouaznsuszgndlingfidyaviesdu

AMUNMIUTMSNALUlAENSINYATWaT U IRNTTU

gNLANIILIN

- G0¢ -



nangnsuTuuse w.A. 2564

nangasuTuUse w.A. 2569

dquansy

n1suTulse

Importance of agriculture in daily life, basics of
agricultural business, alternative agriculture and biodiversity in the
agricultural systems, agriculture for recreation, safe agriculture,
application of local wisdom and revolution in agricultural

technology and innovation

GESC408 n15ann1sgsnaeaulail 3(2-2-5)
Online Business Management
UsEMen1siulsenevgsnveeulal imvias
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Stimulate the online business startup inspiration.
Discuss the online market directions and trends, online business
financial instruments, online business media designs, online

business data analysis and online business logistic systems

YALENT18UN

GEN1401 waluladasnaioddn3alus 3(2-2-5)

Digital Technology for New Normal Lifestyle
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Enhancing the knowledge and skills of digital
technology ready to become a good digital citizen in the dimension
of lifelong learning by studying current trends in digital media and
technology, accessing and managing information and digital contents,
digital content creation, threats and security, laws and ethics related
to digital media and technology, using digital technology for lifelong

learning

GEN1202 WALLDIINETITUL 3(3-0-6)

Public Minded Citizens

wwRansidunadiod Wauafuasnisasisusegelalid
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Enhancing basic knowledge of public mindedness and
anti-corruption ideas, and integrating knowledge to develop community,
society and country by studying concepts of good citizenship, attitudes
and motivation for being good public-minded citizens, the importance of
public mindedness in local and national development, patterns of

corruption in Thailand, and anti-corruption as STRONG model
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Promoting a peaceful society by studying human
evolution in terms of society, economics and environments, cultural
diversity, adaptability, cross-cultural interaction, self-awareness of
social problems and conflicts, human rights, skills of global citizens,
life flexibility, and real-world situation literacy
GEN1204 AaTniidedu 3(3-0-6) | swAvIbnl

Sustainable Lifestyles
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Raising awareness of social responsibilities, and

adapting to sustainable lifestyle concepts by applying basic
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knowledge in natural resources and environment, natural resource
conservation, climate change management, sustainable development
and future economy to analyze related situations
GEN1205 Tdladenvalulanadaln 3(3-0-6) | snedvilni

Disaster Intentions in The Modern World
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Enabling to deal with and prevent oneself from
unexpected disaster situations, and applying knowledge in everyday
situation by studying knowledge and effects of global warming and
climate change causing disasters, different types of disasters in local

areas in Thailand and other places in the world
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Engineering Work in Daily Life
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Conserving the environment based on the Sufficiency
Economy Philosophy, and applying the knowledge of mechanical
work to solve daily mechanical problems by studying basic
knowledge of mechanical work, plumbing, electrical and electronic
work, cement work, welding work, wooden work, painting, and safety
of technician work through learning by doing, understanding of

worthy and sustainable energy consuming

GEN1207 \duvisavan 3(3-0-6)

Songkhla Charm

UsgiRmnuduinvesawan anuide AauzuazTmusssy
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Understanding and living happily in Songkhla - the
establishment of university by studying history of Songkhla, beliefs,

arts and culture, traditions, local wisdoms, Songkhla surrounding and

fine arts in different local identities
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Meditation for Life Development UnAnwladnm
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The meanings of samadhi (buddhist meditation), its
purpose of developing concentration; characteristics of repetition and
doing meditation, benefits of meditation; obstacles in doing
meditation and its application to use in the daily life, meditation and
study or work, benefits of jhana (high meditation) and nana (Intuitive
knowledge); basic knowledge of Vipassana
GEN1403 ANsaunARINa 3(3-0-6) | swAvIbnl

Digital Information
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Enhancing the knowledge and skills of digital
technology ready to enter the digital society by studying the concept

of digital information, digital information analysis, laws and ethics for
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digital information, digital content creation, applying application for
digital information production, generating income from digital
information
GEN1101 2A19AN 3(3-0-6) | snedvilni

Smart Thinking
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Enhancing knowledge and skills about thinking
principles and thinking processes, creative thinking, critical and
systematic thinking to make decisions, solve problems, and present
information and applying the knowledge in other sciences by
studying meaning, basic factors, techniques and methods of thinking,
thinking processes of humans, problem solving strategies and

presentation
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Social Engineer for Local Development
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Solving problems by developing social skills through
social engineering processes, namely logical thinking skills,
communication skills, coordination skills to work with others without
any conflicts and mobilize local resources, solving problems based
on local database, integrating and applying the knowledge and social
engineering skills in daily life and local development by innovation

skills
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GEN1501 N19UsEnaunN1sgAnINa 3(3-0-6)
Entrepreneurship in the digital era
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Enhancing entrepreneurial mindset and applying

the knowledge to create entrepreneurial opportunities by studying

the fundamental principles of digital entrepreneurship, risk

assessment and generating business opportunities, entrepreneurship
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employing social and cultural capital to generate local income,
financial planning for business development, digital marketing
communication, and writing business plan using social and cultural
capital
GEN1502 N13RUYARINA 3(3-0-6) | Mewlvl

Finance in the digital era
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Enhancing the awareness and avoiding from being
ensnared in various financial perils, including applying the acquired
knowledge to plan and manage personal finance by studying the
concepts and importance of personal financial planning, the
principles of sensible financial spending, personal saving and

investment models in digital financial market, risk management and

return on investment in digital marketing, and financial literacy crime
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3501204  AMwNSINguLagIh 3(2-2-5) 3501205 Anwndanguiiiagsia 3(2-2-5) | - Uiusiain

English for Business English for Business - YSumesuresevn
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Practice English communication for business in various contexts English communication for business in various contexts,
such as telephoning, making appointment, asking and giving information, | telephoning, making appointment, asking and giving information, Including
dealing with formal and informal business correspondences business administration related vocabulary for business with formal and

informal

3502207  nguueLiegsia 3(3-0-6) - gNLANTIEIN

Law for Business

ety nMsinesdnsgsie yaea TAnssy Ay miegsie
wanUseun1agsia nEfiReatestussia ngrmaneifeafuningaunstyan
Quaneiieafunsiatsvmianisidu nguuieiieafunisniduddiaansedind
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Laws regarding organization of business entities, individuals,

juristic acts business contracts, business collateral, business-related taxes,

intellectual property laws, financial instruments law, Electronic commerce
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3541103  WaANN1IAAIA 3(3-0-6) | 3541104 W&ENNIIAAIN 3(3-0-6) | - USuswein
Principles of Marketing Principle of Marketing - Y3UAe5u1891873%0
LLmﬁmﬁuﬁmuawﬁ’]ﬁmﬂmimmm ANINUIAGDUNIINITAAIA WNAREIAYFIUNITIAIN ANTNLINADNVNNITAAIN WORNTTU
SEUUAISAULLNANIINITAAIA kazni1sidenisaaia | fuslaa msulsiunain nsiden aaadivang n153eduriesadnsio
‘anﬂiiuﬁﬁiﬂﬂmmﬂﬂdmmam N15LEaNAaAL ALY WAZAITINE LAY Ehu"disaumqmimmﬂuqﬂﬁ%ﬁa LAZATILIVTTAIVITNTNNITAAN
HARN T dIUUTTANNIINITAAIA N1TABIARINA N1SAAIALTBdIAL Essential marketing concepts, marketing environment,
LAEATTYIUTTUNNNITAAA consumer behavior, marketing segmentation, target market, marketing
Basic concepts and marketing functions, marketing | positioning marketing mix in digital era and the professional ethics of
environments, marketing information system and marketing research, | marketers
consumer behaviors, market segmentations, target market Determinations
and product positioning, marketing mix, digital marketing, marketing for
societies, and marketing ethics
3561103 gusznaumsiunisdanisasislv 3(3-0-6) | 3561104 maugusznauniseandiia 3(2-2-5) | - USusitainn
Entrepreneurship with Modern Management Digital age Entrepreneurship - USudeimn
Auaudiuazysznnygusznaunis wulfauazidaiuinig LutfnuazANanYMEYeIgUIEnaunNITEARdT A | - USudeSuiesein
naen1sfanisuas sednisaninulndouluesdnisgsna | Idygrunndufusznouns Ussanvessia wuamnainisdadagsia | - Usumiein

93s5sulunisdanisgsfiaaina niifiuaznszuaunis lunisdanis
wnAansidasuudas luesdnis waziedesile lun1sudms dnnsesdnisgsie
Qualification and type of entrepreneur, concepts and evolution
of management and organization, The business environment, Ethics in
global business management, Management duties and processes, Concept

of organizational change, and business management tools

a

nszulunIsdanisgsnaafelvd wulfanisadregsnaluy
Tnensld Tuean1agsia waglnuuinisusenaugsia

Entrepreneurial orientation and characteristics,
entrepreneurial mindset, types of businesses, guidelines for business
establishment, modern business management processes, new venture

creation utilizing business models and business practical training
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Production and Operation Management for Entrepreneur
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Role and function of production and operations. Business

forecasting, planning, production controlling of products and services,

product design and manufacturing processes, Inventory, management,
location analysis, lay out of the establishment quality management

Supply chain management new technology related to production and

operation for entrepreneur

- YALANTIYIVN

3601001  AMSIANINTNYINTAYWE 3(3-0-6)
Human Resource Management
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Concepts of human resource management, job analysis,

human

resource planning, recruitment and selection, training and

development, performance appraisal, compensation and benefits,

3601022  N1SIANINTNEINTUYWE 3(3-0-6)

Human Resource Management
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General

knowledge of organizational management,

organizational structure, human resource management concept,

human resource recruitment, human resource development,

- YSusvanan
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employee relations, Human resource information system and employee | compensation and incentive management, performance appraisal,
engagement employee relation and labour laws, occupational and safety
3612201  Wsunsumewiamafiiessia 3(2-2-5) | 3611302 winnssuAdviauazmalulag 3(2-2-5) | - USusiain
Business Computer Application Digital Innovation and Technology - USudeian
Fnwznisldeugonduaiidndudmivgsfa fiugussuy WIARAUINNTINATTE unuImveanaluladddviasessia | - USuAeduesedn
AoNIw LAy sEUUUN TN nsldrenduasuseaianagenduas msedman | naluladansawas gonduds malulagdunisinsgideya nsdiaus
govlduasdmiumsthiaue nsldnuueundiaduuugunsalindeuiidmiugsio | feya nsuansdeyadionin waluladuszananauvuaaiis nalulad
wazasesssy lunsldszuuaeniames Uyeyruseavg nsldmalulagdyguseivgivugsiagaaiva malulad
Skills in applying essential software for business fundamental | vdsAwuUsziUasssIslunsldnunaluladfidanas T uszivg
of computer system and operating system, word processing, preadsheets Basic concepts of digital innovation, business role of
and presentation. Using mobile application for business. Ethics in using | digital technology hardware and software technologies, data analysis
computer systems technology, data presentation, data visualization, cloud computing
technology, artificial intelligence technology, application of artificial
intelligence in  business, block chain technology, ethical issues in the
use of digital technology and artificial intelligence
3631112 Asugmaniiilagsna 3(3-0-6) | 3631113  WENLATYFAENS 3(3-0-6) | - USusviein
Economics for Business Principle to Economics - USudiodnn
wwIRAnIATEgAansaviunsdindulaniagsiawagnanensal WITHIANEATIANIA AIUNUTIELAEANNEIAYVeIYT | - USuAeSuluTein

5313 MINRLUUszIaLarils Msuszendld Ysvgyrveuasughaneaiiios

' v
N ] a

LA3DIWANINLATEFAY wlauINITEU 119G N1SasuLUaIEAIUNITAINIG
WISYINAUAIANAINANTENUADTIND
Economic concepts for business decision making and

business forecasting, budget and profit planning, application of Sufficiency

wswgAans nginssuguslaauazauasd nquinisndnuazguniy
1ATESINIARAZNITINUATIAT AAEATNVBINAIN WIIAALAITYFANENSITI
noAnss iAssgaansuvain fuddtaniaasugaans Guilowaznis
901U MsRukazulovIen1sty n1srduaruleuIenIsnas AsugAIans

FEMINNUTENA UaEn1SHRIULATEEND
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Economy Philosophy, economic indicators, fiscal policy and monetary

policy, the effect of macroeconomics situation change to the business

Microeconomics, definition and importance of economics, consumer
behavior and demand, theory of production and supply, market structure
and price determination, market equilibrium, concepts in behavioral
economics, Macroeconomics, economic indicators, inflation and
unemployment, finance and monetary policy, public finance and fiscal

policy, international economics, and economic development

3632302  @0ALASNITIATIZATIUIUI 3(2-2-5)
Statistics and Quantitative Analysis
affAnssuun adfoyuiunaznisUseynaldadalunisinauny
wazdindulaniegsia dwvunisdndula naslusunsuBadu diuuy
A1TVUAILAENITIATIETRUI9IU N1991809801UN1T8 LLaxmsﬂizqﬂﬁ
Talusunsy
Descriptive statistics, inferential statistics, the application of
statistics in planning and decision making, decision theory, linear
programlming, transportation model and network analysis and simulation

and apply for statistical programs

- 9NLENTI8U

641113  M5URYIFIND 3(2-2-5)

Business Accounting

a

AMNMLIY TRgUTrasd ud1AyveIn1TinvUydlugiie
nslduselevivesdoyanianistyd anuiifeidundnnisuagisnis
Ty B0 efumIauIATEIUNITIIEUNINITHULAL0IAUTENB UV

JUNSRY

3641106 N13UyIuazarBensdmiugusznauns 3(2-2-5)

Accounting and Taxation for Entrepreneurs

a

WWIAn Tagusrasd vann13dnvitdyTiUewiuvesssia uagnis

v

In931891UN19N158U nannsilesduniBuadiiy asduldyaaa

sysumdmsuiUszneunts warnBRuldliiyana

- YSusvanan
- USureian

- USumasuneseiv

-61¢ -
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Meaning, objective importance of accounting preparation in Concepts, objectives, basic accounting principles of business
business the use of accounting information; knowledge of the principles | and financial reporting, basic principles of value-added tax, personal
and procedures of financial reporting standards, and elements of financial | income tax for entrepreneurs, and corporate income tax
statements
3641114  n1sluLilagsna 3(2-2-5) | 3642117 nsRuLiNegsAa 3(2-2-5) | - YSusiiainn
Finance for Business Business Finance - USumasuneseinn

N193LASIERIUNITIHY NITNEINTANIINITIHULA S
N159319UHUNIINITIRY NITUINITHEUEA AITUTUITRUNUAL U
UAAIRUAINLIAT NITIATIERIVRUNU WHAIRUYY A91ANITHY WAEARINYY
Tnssa¥raduyuuar dunuiiununienisiuiiie n1sdadulaasyy
NMFIATIEREUL Usanas mls

Financial statement analysis, financial forecast, cash
management and financial planning, working capital management, the
time value of money, the analysis of capital budgeting, sources of fund,
money market and capital market, capital structure and costs of capital

for investment decisions cost volume profit analysis

YAAIUAINLIAT N1TITURUNIINITEY N1TUTMTEUER

NITUTMITRUNUNLUIEY NITIATIENIVRUNY HANTENUIINGAT

q 9

waNUAEY WVAIRUNY 1ATIETARUULAE AUNURUIUNINITRUNENNS
andulaamu anatuasule dunswdadvia

Time value of money, financial planning, cash

management, working capital management, capital statement

analysis, effects of exchange rate, sources of funds, capital structure
and cost of financial capital for investment decision making, crypto

currencies, digital assets

- 0c¢c¢ -
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3542110 WlPUIEHAANUILAZIIAN 3(3-0-6) | 3542205 N1SIANITHANNUINUAZIIAN 3(3-0-6) | - USuswaivn
Product and Pricing polies Product and Price Management - USureinn
5183 Y1NA2UTIUNINDY : 3541103 RANNITAAIN UNUINVBINAR A UILALSIAT Udean1nandauiinasanis | - Usumesuiesieivn

Prerequisite course : 3541103
Principles of Marketing
UNUINTRINARAad wazsinilunisusnisnisnaintade
amwLLmé’am‘ﬁ'ﬁwam’amiﬁmumiamamﬁmﬁmsﬁuasiwm NINAIUINAIA
Whne nsfndulafeafudiulssaundniug andudiendnuaivemsaud
ANAINTIAUAT N1TIUNUINEAT U NagNSITTIANERTUN N19RIN
nanfud Wlpunesinn BasimuasIAn Asesssuluntsimunulouenand e
LagIIAT
Roles of products and prices in marketing management,
environmental factors affecting determinations of product and price
policies, target market development, decision-making to product mix,
product brands, product brand values, product positioning. strategies of
product life cycles, product development, pricing policies, pricing methods,

ethics in products and pricing policie

AMuruaulgu1gnandugiLars1a1 MsnawInaindiuie nsandula
Renfuduyszaundnsine amaud MInaiuiwEndos nagnsems
PAIaNARAUIN NMINAUINERAUI UlBUIEIIA1 TNITIUUATIAT 385554
Tunsimuaulgungrandueinagsial

The roles of products and price, environmental factors
affecting product and pricing policies, target market development,
product mix decisions, branding, product positioning, product life
cycle strategies, product development, pricing policies, pricing

methods, and ethics in determining product and pricing policies

-1¢c -
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3542312 n1saansNIsnsEatgauALazladannd 3(3-0-6) 3542405 nsandviunawazladannd 3(3-0-6) | - Ususiaian
Distribution and Logistics Management Distribution and Logistics - Usudein
seiviidesSeusnniou : 3541103 wénn1snana wAnieafunisdnsiiieuagladafind n1sdadiuUszaunia | - Ufumesunesiedn
Prerequisite course  : 3541103 A1snanlusEUUTeImMIINIseRTInne N13USUUABUSEULUYeMNeN13En
Principles of Marketing MUY A15IANITTIYTUINITYRINNAITARARINAUALYBINAITARA
wurdrlunsianstemmatauazladaing aninuindouiidwadie | wuusnAn n1sdansladaning nisvuds nsiRTe MstantsAd AL way
40991199810 N1911UAUTATIATNVOINIRAIA UNUIMLAEUILLANTDIAUNGIS | N1INTELEUA
n1s@UanAndeatelnl nsudmsnisdnsimieuuudenles nsdnniswasle Distribution and  logistics concepts, marketing  mix
2UNIU miu%mﬁﬁﬁﬁ"a?ga @uéﬂizmaauﬁﬁ ARIAUAN mimsf«;ﬁm%ﬁamiwda management in distribution channels, the adaptation of distribution
wazn1sanaunalulas ansaumalunisnsyaigauan channel systems, integrated management of digital marketing channels and
Concepts of managing the marketing channels and logistics, traditional marketing channels, logistics management, transportation,
procurement, warehouse management, and distribution
environments leading to marketing channels, planning of marketing channel
structures, roles and types of intermediaries, modern retail and wholesale,
interconnected distribution management, supply chain management,
purchase order management, product distribution centers, warehouses,
product packaging for logistics, and delivery of information technology in
product distributions
3543408 miﬁ'amimimmﬂLLUUgimﬂn’]i 3(3-0-6) | 3542501 mSa"aa']smiﬂmﬂl,l,uuyjsm']ms 3(2-2-5) - YSusiaivn
Integrated Marketing Communication Integrated Marketing Communication - U%’UL‘T‘hﬁ‘U’lﬂﬁﬁa
edviidesouninay : 3541103 nénn1snann LUARLABIRUA1SADAITNITNAIARUUYTUINTG AaNTIuNIT | - Uiumedunesein

Prerequisite course : 3541103

Principles of Marketing

AASUN1TAATA N15LABUN N15USTIIFUNUS A1sddSunIsee
N15lEninuYIE N13IAIANIIATI YIUIN1IAISHEATIEADALANIUHD

adelvy wazassenussadmTnlawan

- Cec -
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LLmﬁﬂmﬁamimwmmLLU‘UWQJ’mTﬁ UNUINLAEAINEAYVDINIT Integrated marketing communication concepts, promotional
dean3n13na1n 1A3edilon15AeA1INITHANMLUYIAIINIG NTINLEUNISARAN | activities, advertising, public relations, sales promotions, personal
AIAAIALUUYTUINIT N159AYUUTEUI N15ATUANLAENISUTELIUNG selling,  direct  marketing, integration  of  traditional  media
24 e o y communication with modern media, and advertising professional ethics
ATIYIUTTUNNYIVDINUNITEBAINITRAN
Integrated  marketing communication concepts, roles and
importance of marketing communication, tools of integrated marketing
communication, integrated marketing  communication planning, budget
specifications, control and evaluation, marketing communication ethics
3542109 woAnsIUEUILaA 3(3-0-6) | 3541105 waAnssuEulnalugARdvia 3(3-0-6) | - USusiiain
Consumer Behavior Consumer Behavior in Digital Era - YSudeinn
sedvniidesiFouninay : 3541103 wdnnisnaa wnAnieafunginssuguilnalugadava nodnssuuslaesie | - UsudeSuiemein

Prerequisite course  : 3541103 Principles of
Marketing

MANN1s wagnguinginssuguilan nsiasigridadunielunay
Uadenivuan ﬁﬁﬁ%%‘waGiEJﬂ55UQUﬂﬂiﬁﬂau1ﬁ]%@%aﬂE§U%Iﬂﬂ
nsUszgndauiiieadunginssuguilaalunismvundiuyszan
mensmann nMsdsuuvammginssuuilnalugafda wazasse1usamanis
nanragusLaA

Principles and theories of consumer behaviors, analysis of
internal and external factors influencing consumers’ purchasing decisions,
applications of consumer behavior knowledge to marketing mix
determinations, changes of consumer behaviors in the digital era, and

marketing ethic towards consumers

¥
aa o v

anmwindeulugaiing nsruiunisandulareveuilaa Jady

' ¥
aaa

niigvsnarensdnduladevesuilan malmseninginssuvesguslan
flunagnsn1snan

Consumer behavior concepts in the digital era, consumer
behavior toward the digital environment, consumer decision-making

processes, factors Influencing consumer purchase decision,

consumer behavior analysis in marketing strategies

- ¢lc -
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3543603 N15398AAN 3(2-2-5) | 3543605 N133LAAN 3(2-2-5) | - YSusviain
Marketing Research Marketing Research - YSumasu1eseinn
18V IMADITBUNINDY : 3541103 UANNIIAATA WUIAALAZNTZUIUNITIVENIINITAAIA N1TNIUATgy I
Prerequisite course  : 3541103 N15398 NUNIUITIUNTIN N1T90NLUUNITINY INATANITAIRUA
Principles of Marketing wuvaeuad adanldluniside n1suszenaldmaluladluniside
ALY ANNAIADY LazNTEUIUNITIdY N1sAmualyniniside | nsussinanateys MadeusgunTIdeuaznsiEue
N1399NKUUNITIVY ﬂ’liLﬁUi?Ui’JmTaigja N15USTUIANA %@gamﬁm‘i’wﬁuaz Concepts and processes of marketing research, research
msfanudoya n13davhsnenunside wazmsiiauedeya wieluuwinidly | problem definition, literature review, research design, questionnaire
seasulanenisaane design techniques, statistical methods in research, technological
o ) applications in research, data processing, writing research reports and
Definitions, importance and research processes, research )
presentations
question determinations, research designs, data collections, data
processing, data analysis and interpretations, research reports, and
information presentations based on analyzed data to be guidelines for
marketing decisions
3543107 N15NLKUNITAAIN 3(2-2-5) | 3543123 UNUNISAAIN 3(2-2-5) | - YSusiein
Marketing Planning Marketing Plan - USureinn
a ay a ' Y a = = a vaa ¢ v o a a
FYIVINABILIBUNINDY : 3541103 “aNN1IRAA LL‘LI’JﬂC"lLLﬁ3‘1/]§]E{]1Uf‘l’]i’)’NLLNUﬂ’15Wa’l® ﬂ’]SNﬂUQ‘UWQLﬂi’]Z‘M - Y5UA185U18518290

Prerequisite course  : 3541103
Principles of Marketing
LUIAALAEANNEIAYVOINTITINUNUAITAAIA A1TILATIZN
ANINHINEBUNINITRAIN NsTEuRLA T manaluladiiielaenndes

UAnUNTINAIA MATTIANEAT U9 UaZAUA NTITAILY JULUULNUNITAAIA

ANINUINRBUNIINITAAIA NYANTTUHUTIAA A1TAIMUANITUYS
AUAAIA AIUUANAIALIINLNY N1SINATBAUINAAT N NITAIAUA
nagnsdrulszauniinimaln nsujuiinisuazaiuan n1eldnseu

YBNATIYIUTIUNNAITNAN
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Usznoudis mslasgianinuanden anislusazaieuen n1s
MuuARala N15EenAa1AlIMNY WaZNITINAILIUINERANY N15AIUANE
gnfdrulszaun1inInatn nagnsildlunisnain n1siivungenvIenIL
FEELLIAT NMIAINUAIUUTZUIULHUNITAAIA N15NWHUNITURUANINITAAN
Baadeu msthiauensdlfnuiifsdesarnmsinufiAnisnaununisnain
meldanunsaitdagiu

Concepts and importance of marketing planning, marketing
environment analysis, technological advancement
competitions complied with market situations, product and goods life
cycles, development of marketing planning models consisting of the
internal and external marketing environment analysis, marketing mix
strategies, target market decisions, and product positioning, strategy designs
of marketing mix, marketing strategies, sales determinations for a certain
period of time, specifications of marketing plan budget, marketing
operation planning, writing procedures of marketing operation plans,
presentations of related case studies and practice of marketing planning

using current marketing issues

Concepts and theories in marketing planning, practical
training in analyzing the marketing environment, consumer behavior,
market segmentation, product positioning, marketing mix strategy
formulation, operations and control within the framework of

marketing ethics

- Gec -
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3541106 yAGNAWINNITAAIA 3(2-2-5)

Marketeer Personality

o
a v

ANMUINUgAgItuyAinaIn ngudiifeidesiunisiaun

yAdNAIN yAanAImA1gusnuLazn1ely Yinwen1580@15 N159ANS

3 3

1 ¢

fuansual n1sUSudiwaznisdndulamiuaniunisal 196N
o I = = 4 aa a Qy o a aa
nsvhauduiiunmsiteuinaentin A3esssuiiugnulunisalugin
The basic knowledge about personality, theories related to

personality development, external and internal personality, communication
skills, emotional management, adaptation and decision-making according to
situations, leadership, teamwork, lifelong learning, and fundamental ethics in
life

- 513w bl

3543306 N15USHISIUUY

Sales Management

3(2-2-5)

51831 NABSIUNINDY : 3541103 NANNITAANA

Prerequisite course : 3541103

Principles of Marketing

LUIARYBINTUSIMTNUTETUADUNNTUSINTITURNY ASWEINSAIURRTEY

A159ABIANSHIEVIY NITUSIITNUNIIUYIY AaULn15Y18 A15E519AUFURUSAU

anA1 mnuSuRaveURRdIANLAY A3UTTTHTNEITRITUNTUY

Sales management concepts, sales management procedures,

sales forecasts, organization structures of sales department, sales staff

management , art of sales, sales personnel and

social responsibilities, and sales ethics

customer relationships,

3542502 N159AN1IN15VIBLazvAtiANIYNY 3(2-2-5)

Sales Management and Sales Techniques

LUIAA LAEUENNITIUAITUSHISIIUYIY NISITUNUAISVIY AT
A4519709ULaz UTNITNTNIIUTIY NI1THEINITaleenYIe Alle
N1SUNAUBYIY 1INYEN15LITINBT09 N15USEIUNANISUURIuY
A3581UTTUNTUY wagHnUuRnusuNITuY

Concepts and principles of sales management, sales
planning, team building and sales staff management, sales forecasting,
sales presentation techniques, negotiation skills, performance

evaluation, sales ethics, and sales training

- USusviaion
- USuTeivn

- YSumaduiesieivn

- 9¢¢ -
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3542901 wAlulagnienisnain 3(2-2-5) | - sedvlu
Technology for Marketing
Aanuimtveunaluladdiva nsdvdudeyaansaune
nan1snatnlasldmaluladfidvia nagnsnisudatuniainisnain
nsEnUuAnsldnumaluladfTiaiuanumunisnain 955eUTTNwee
ngvanglunislmalulagnava
Advances in digital technology, searching for marketing
information using digital technology, marketing competition strategies,
training on the use of digital technology in marketing, ethics and laws in
digital technology use
3543115 n13na1ARING 3(2-2-5) | 3543902 MIAAINANA 3(2-2-5) | - YSusiainn
Digital Marketing Digital Marketing - YSumesureseivn
edvriideaSeuiniou : 3541103 udnnnsmann wwAaazAUEIAYveINITIaInAdTa n1snanadvialuge | - Viuidunguiv
Prerequisite course : 3541102 990U n153tAszingdnssufuilan nisairaadesiienisnata | lemesutdy

Principles of Marketing
wuIfA UM AudAyveIn1Tnatnfadvialugadaglu n1sasie
1A389318N159a7A social media marketing LAZNITUINIT NITIATINUIBLUY

v o

Wwoulea n1sUszyndmaluladfdvia AunagnsnIsnaln NUUIELaLATIEIUTIN

q

o

\Aerdesiunismaiaida

Concepts, roles and importance of updated digital marketing,
marketing platform creations named “social media marketing” and services,
interconnected distributions, digital technology applications to marketing

strategies, laws and ethics in digital marketing

' A o

Hrudedsanooulad unanwesuleeaiife u1siinwad nguuisuasy
WBusTagINTIINMIIAIARITE MnufiRnisiieiesienainaavia
Concepts and importance of digital marketing, the digital
marketing in the present era, consumer behavior analysis, creating
marketing tools through social media, social media platforms,
marketplace, laws and ethics in digital marketing transactions, and

practical training of creating digital marketing tools

A
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3544608 1AT991UNITARN 3(2-2-5) | 3543606 1AT9IUNNNITAAIN 3(2-2-5) | - USusviein
Marketing Project Marketing Project - Usudein
edvideaSeuinniou : 3541103 wanN1IAAIA UAT 3543603 wAaN15UsENaUsIia n1sduAudeya n1saseassAlasey | - Usumedsuiesedn

N1539AAN
Prerequisite course : 3541103

Principles of Marketing and 3543603 Marketing Research

ANUVINgLarANAAYYedlATIIUNIAANA N1SEUAUTEYALAZNNS
ARUATITBLASINIUAITAANN NSEULATINUNITAAN LLa%ﬁWLﬁu@Lﬁ@ﬂﬁiﬁﬁﬂﬁmﬂ
autlA N1IALTUNUAILLALIATIINNITAAIN NITAIVAN LALNISUTELTIUNA N3
Javissnuuaznisiauslassunisnatn newunisyiauduiiunielainig
AUALYBIBNNTETUTNY

Definitions and importance of marketing projects, information
searches and determinations of marketing project topics, writing procedures
of marketing project proposals, submission for approval, project
implementations based on designed marketing plans, control and evaluation,
written report submission, and team working presentations of marketing

projects under advisors’ supervisions

VIINITARIA NTTUINNITINUNY Yiauslaseny nisdiunulug
MU URNUATe agnsUsziliung

Entrepreneurship  concepts, searching for information, creation of

marketing projects, planning processes, project presentation, Implementation of
the plan, and evaluation

- 8¢¢ -
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3543116 A1IAIARUTENOUNISVIRIAY 3(2-2-5) | 3543124 MINAANEASINYUTY 3(2-2-5) | - YSusviain
Local Entrepreneur Marketing Community Product Marketing - USureinn
3183 NAUTIUNINDU : 3541103 NANNIINAIN WIARN1IAIANEASUIIgNYU NERSMIIaaa wazil ey | - USuAesuigsein

Prerequisite course  : 3541103
Principles of Marketing
wwaRansugUsenaunis ﬂixmmméﬂizﬂaumiﬁmﬁu QUEIERN
AnulmUTeUAUNTWYITY Msadeanuduiusiuialgauniu wealialunisi

¢ 1 '

pamviesiun1Tinseviguisty nsldnalulad Tunisinnsgsiaviesdu nns
Uszgndlduwifarsugianeiiies lngldvguinie nseaiadilduddymaig
an1un1sel aaﬁuﬁﬁai’miwLLaﬁmeﬁéﬁ’auﬁaLﬁam%aumsﬁ%auahsdmu
ANTHAA

Entrepreneurship concepts, local operator types, processes of
gaining advantages in marketing competitions, supply chain relationships,
marketing techniques in local business, competitor analysis, technology in
local marketing management, applications of the sufficiency economy

concepts emphasizing on marketing theories to solve situational problems,

a marketing project based on real data collection and data analysis

Wanniissdu msadrennuldiueuiunsutsi msadanuduiusy
Wl UNIUY WHUTIAIYUIURALUNUNITAAIANEA AT YuYY N5 1Y
wiAlulagATvialunisnaanansasiyuyy

Community product marketing concepts, halal products,
sustainable development goals, creating competitive advantages, building
relationships in the supply chain, community in business and product

marketing plans, technology digital use in community product marketing

- 6CC -
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3543122 WIANTIUNISAAN 3(2-2-5) | 3542116 A1TAAINES19ETIA 3(2-2-5) | - USusviaian
Marketing Innovation Creative marketing - USureinn
1e3Y1NFeSaUNINDY : 3541103 UANNITAAIN LUIAANISAANNAS19FTTARALUINNTTUNITAANN NISIATIZH | - USUAIBBUIT187N

Prerequisite course  : 3541103
Principles of Marketing
AMUNUIYLAZANAIAYVOIUTANTIUAITAAIN DIAUTENOUVDY
UTANITUNITAANN Lﬂ%‘laq:ﬁaaﬁuaﬂéuui’mﬂimwwmsmam
ATSWAIUINITANILATIZE NITAALTITEUY WALAIINANASI9ETIA
nsadreyadniinlnelduinnssy vazaiiudnaiieassd nsa@Anun
AIUUINNTIUNNNITAAN
Definitions and importance of marketing innovations,  elements of
marketing innovations, marketing innovation support tools, development of

analytical thinking, system thinking, and creative thinking, value added creation

by innovations and creative thinking, case studies of marketing innovations

LAYNISWAIUIAIINARASINETIANIINITAAIAN NTEUIUNITAN
Wa0ankuy N153AUTEN18ANAANES19ETIA NsduATIEdeya
N135EANALRILaZN1TNAaRY kazn1sunlUU fURlunisyiniseaa
asvassn

Creative marketing concepts and marketing innovation,
marketing creative analysis and development,
data

experimentation, and creative marketing implementation

design thinking

process, creative spark, synthesis, brainstorming and

- 0¢C -
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3543117 Asmanalan 3(3-0-6) | 3543801 n1snaalan 3(3-0-6) | - USuswiain
Global Marketing Global Marketing - USureinn
a dly = I L o a a 1 a a s U o a a
19V INBUIBUUINDU : 3541103 aNN1TAAN Lmeﬂum'ﬁmLuuqimﬂumwixmﬂ FLUUTIND MTUATIER | - UIUANDEUIEIIEIT
Prerequisite course  : 3541103 Anulaseulunisutety Jadendwmansenuaiunisuusduluaisussine
Principles of Marketin Bnsignaialan uagnisasanagnsniaNIsnaialan
WNAALAZUSTEYINITUIMITNITAAIALAN BIANTUATTONNAINIINITAN Approaches for business abroad operation, business
Tumainlan anmwandeulunainlan msdennain nagnsnsnaialan a3esssu | Systems, analysis of competitive advantages, factors affecting
memsaaelan competition in international markets, methods of entering global
) ) ) markets, and the creation of global marketing strategies
Concepts and philosophies of global marketing management,
organizations and trade agreements in the global markets, global market
environments, market selections, global marketing strategies, global
marketing ethics
3543125 N1IAANTINANHUAIN 3(3-0-6) | - Mewlvl

Health Business Marketing

anudfyuaziulliunIsnaInssAafioquaIn n1suaIm
Joya WATIeht uardindulaninisnain nMsauanuianela N3Ny
nagnsnsnaingsiatiiequamlagliniudnaineassd asserussaly
suunsnanaiiloguniw

Importance and trends for health in marketing business,
information seeking, analysis and marketing decision making, satisfaction
creation, planning innovative marketing business strategies for health,

health marketing ethics

- 1¢c -



nangnsuiuuge w.A.2564

nangnsuiuuse W.A.2569

d13en1suTulse

3543127 mmmmqsﬁaviauﬁmqmu 3(2-2-5)
Community Tourism Business Marketing
LuAnNImangIAavieuiisaguyy nadnssunisuilanves

dnvieniled gshafitAeatesiunisviesienfisryuay n1siase

A0UN1TAlLATANTNLIARBNNIINTTWYITY dauuseaumanisnanlugsia

vieadien naidoulsunsunisvieadien 3nusnns nnsadieminuduiug

flugnA1 Msasszaunisalvasgnan

Concepts of marketing for community tourism businesses,
tourist consumption behavior, businesses related to community
tourism, situation analysis and competitive environment, marketing
mixes in tourism business, tourism programming, service mind,

building customer relationships, creating customer experiences

- 51eA I

3543129 MIAAINEIANLHIRE 3(3-0-6)

Marketing for Aged Society

WARTewaINREeNy wltunaaggeeny weuesguialunis
Paemdngiany nofinssufuilnauaznisdaduladovesqgeony
s ving nagvisnsnaRd I UTINAEEIe1Y UAYATIEIUTIUNNITATN
Tunsvihnseaneggey

Elderly market concepts, aging marketing trends,

government policies for assisting the elderly, consumer behavior and
purchasing decision-making of the elderly, target market, marketing

strategies for elderly businesses, and elderly marketing ethics

- 518
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3542114 m3eanuuLdeadsassddIunmsnann 3(2-2-5)

Creative Media Design for Marketing

NANA1T 99AUTENDU NSLIAIN NNTININIFIONET NITFARDIALD
Y89N1500NKUU tA30sle waladTdmSudenitakaznisesnuuy
\Beadneassd MseenuuUMIRaIniBLion Ussamuasiaiesiienisaannids
o ﬂaqwémwmmﬁimﬁam nsadennsaanadaiienuazimaianis
a¥ailem maedes msldmaluladvihnisnarnidailom

Principles, elements, image usage, typography, design video
editing, tools, techniques for digital media and creative design, content
marketing design, content marketing types and tools, content marketing

strategies, content marketing creation and content creation techniques,

storytelling, using technology for content marketing

- 5139 by

3543205 M3E319KUTUA 3(2-2-5)

Brand Making

WUIRAAEITUNITASIIRUTUR 115219 LIUININIIAATN
VYDIUUTUA DIAUTENOUVBILUTUA N1TBBNLUULUTUA NAYNTNITATI
WUTUR N1SEATERULUTUS DINTSUNIINITAAIALTNBNITASI1IUUTUR
N5A0AITLUTUR ABMAIYDILUTUA KATNITUTUITIANITUUTUA
AUEDIUNNTEl

Concepts of brand making, brand positioning, brand
elements, brand designs, brand strategies, brand elevation, marketing
activities for brand making, brand communication, brand value, and

brand management based on situational contexts

- 51e3 b
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3543109 AISARINUINNG 3(3-0-6) | 3543125 N1IAAINFINAUINNS 3(3-0-6) | - USusviein
Service Marketing Service Business Marketing - YSumasueseinn
a gy = ' (Y a a aa v a a [ A
51839MABAFEUNABY : 3541103 NANNITAATA LIAAAAIAUINITIUYARTYTE Ussinniarsssuefvesgsna | - USulungain
Prerequisite course : 3541103 UINIT N19I1WRUTIAIUTANT N1sAmuanguld1vuie nagns | guizaiutisy

Principles of Marketing
ANUMELANIZYDIAINITUINITALANAIIIINAITHE A
N1TIATIERANINLIATOUNNNITAAIA NOFNTIUFUTLAA AUAINTINI

wiAlulad NM1519AY LaEN188NLUUATEUIUNITIAUSAT d1ulseann1snann

Y ado

Usnsiieliussaaunmmsiuinig anuitaelanavanuinfvesgndn 35in

o

ANuflanelavesu3nis myasieanuduiusnadedsuuinis aufuunfnsieg

N19AUNITAaIAUSN1INd1AYAenuanelavegndn Ausuiinveu

o

fodinuLALITLTTINYOEUTENBUNS

Characteristics of service business, analysis of marketing

environments, consumer behaviors, technological advancement, planning
and designing processes of service business, service marketing mix to
achieve service quality, customer satisfaction and loyalty, satisfaction

measurement methods on service products, formation of positive

relationships with customers, service marketing concepts affecting

customers’  satisfaction,  corporate  social  responsibilities,  and

entrepreneurship ethics

1099a1auIn1g n1safreszaunisalveguslaalunisliuinig
ANUTURAYOULAZITTETUTTE IIUINNS

Service marketing concepts in the digital age, types and
nature of service businesses, service business planning, target
segmentation, service marketing strategies, creating consumer
experiences in service provision, responsibilities and ethics of service

providers

- bec -
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3543802 N1SAAIATINIMUSITU 3(3-0-6) | - eAv Il
Cross Culture Marketing
ATIUNNNY BNYUZLAZDIAUTZNIUTDINITAAINUINIMUSTIN
woAnssuvesffuslnaiivnsTmusssuiu mathdanguiuslnaiiamsssy
uANGANIAY duUszauINIIAaATALETIILANGITY MIfvuanagns
NUNIIAANEINTUNAINT L TAUTTTU
Definition, characteristics and elements of cross-cultural
marketing, consumer behavior across cultures, accessing consumers
across cultures, marketing mix across cultures, formulating marketing
strategies for cross-cultural markets
3543803 N1SAITIULAY 3(3-0-6) | - swAwlny

Cross Border Marketing

Unun LLasmmﬁﬁzysuaamﬁmaﬂmj’]mmu ﬁﬁﬁamwgﬁwm
Useina NYNUNEsEniNUIEmATIELAY N153ATIERLENIEN1N1TAAIN
Peuay UlguIeduaiunIsA1vIgLAuYInIATg ngAnssuguslan
DUTAUETIU NAENSNITLIITURAIAIEUAY

The role and importance of border marketing towards the
national economy, international border laws, border market
opportunity analysis, government policies for promoting border
trade, cross-cultural consumer behavior, border marketing

competition strategies

- G¢C -
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3543128 N15AAIALNDAINNESEU 3(2-2-5)
Marketing for Sustainability
LUIAANITAANALNBAINUEIEU MINUHUNTAANEINTUTIND

s

Wiodiau n153ATIERan MLINdeUNI9NITAAA I uUINagns
duUTaun1INITNaIN WeANIIUNITUSLARA WmunensiaunAidedu
(5DGs) Msluinnssumsniseanalunisuitamifieasisaudsduliiu
dan nadiAndunismaauuudBuiiiulsumeuassnasping
Sustainable marketing concepts, marketing planning for
social businesses, marketing environment analysis, development of
marketing  mix  strategies, consumer behavior, Sustainable
Development Goals (SDGs), Using marketing innovations to solve

problems and build sustainability for society case studies of

sustainable marketing both domestically and internationally

- 51 vy
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354311 n1spanaiedinuuazaanIngon 3(3-0-6)
Social and Environment Marketing
se3viidesSeuannou : 3541103 wanN15AAIN
Prerequisite course : 3541103

Principles of Marketing

a

wIRANISAAIRLlod LAY AsIndey Ugymvosdinulardsinas
NANNIININAINFTLT NTEUIUNITIANITAAIN AUTURAYEUVBITINIADHIAY
LLagaﬁLL’m’g@M mﬁmiwﬁamwLL’ma”amwmmmamLﬁaé’mmuaz?m’mﬁau
wainssuguslnafidfdedennuardsnnden nsnausumsnaniiiedsnuuas
Aswandeu wavannsolUUfoRLE

Concepts of social and environmental marketing, environmental
marketing planning and applicationssocial and environmental problems,
green marketing principles, market management processes, corporate
social and environmental responsibilities, analysis of the social and
environmental marketing, consumer behaviors considering issues of
societies and environments, social and environmental marketing

planning and applications

- gNLENTI87N

VA A
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3543118 MIAAINAUANEAT 3(3-0-6)

Agriculture Marketing

swiviidesiFeunnteu : 3541103 wdnn1Man

Prerequisite course : 3541103

Principles of Marketing

ANTNLINGRUYRINANNAUANNEAT WIBUIETTUIaFUAINYAST
nsdifnwmisnismanndudinems msaiisyaisdudinens msiaunagns
MIRaA NFUTINITeMIINTIAT M sLUUTeules

Concepts of agricultural market structures, environmental factors
of agricultural product markets, government policies of agricultural
products, case studies of
agricultural product marketing, value added creation to agricultural
products, marketing strategy development, management of interconnected

distribution channels

- 9nNLBNS183
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3543307 n153nT0 3(3-0-6) - gNLENTIEIN
Purchasing
seiviidesSeuanneu : 3541103 ndnn1AaIN
Prerequisite course : 3541103
Principles of Marketing
#&NNT warMIUIMINWABIRUNMITATe nagns nsdnde malden
WYEI18 NM31099IeTE NIAUANALAT AIREY STUUNITIate nMsdndouuy
voulay] nsiivadinsenuisatunsdade ﬂaqwémﬁm%a ﬂ{]mm&ﬁlﬁmﬁ’u
nsiade
Principles and management of procurement, purchasing
strategies,sales source determinations, purchasing negotiations, inventory
control, purchasing systems, online purchasing, statistical data collections
of purchasing, purchasing strategies, laws related to purchasing
3543308 N3IANTITAIUANLAZIALANIAUAT 3(2-2-5) | 3542406 n1saANIIATUEAN 3(2-2-5) | - USusiain
Retail Management and Exhibition Retailing Management ~ USudetn
edviidesBeunnney : 3541103 uann15AAN anwazkaziUkuunN1TUsENRBUEINIAIUAN AudIAyves | - USumesuiesein

Prerequisite course :3541103

Principles of Marketing

JURUUYRISINAAMUEN NOANTIUNITTOUDIQNAT NAENSNITAAINTDS

¥
1% = o A

g3namUAN NM3InTeFUA NM13IANITFUAIAIAGT N1TRBNLUURITIUALAENNTIA

wanadum nshauinisuignatlugsiaduan

o

A1sAUAN ﬂaqwﬁmimmmu,a3m§ufu'aﬁuﬁm%’uqiﬁﬁ]ﬁmﬁﬂqﬂa%m N

al

Wanyafiaa N1509NkuY karN133190eEUAY nAllANSAUEN nagns
diudsraunianisnain n1sAanwuuiindiiunazn1sauan

Sdnnsednd
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Types of retail business, customer buying behaviors, retail Characteristics and retailing business models, importance of
marketing strategies, goods purchasing, inventory management, store | retailing business, marketing strategies and competition for retailing
layout designs including goods displays, customer services in the retail | business in digital era, location selection, store design and layout planning,
business retailing techniques, marketing mix strategies, brick-and-mortar retail and
electronic retailing
3543407 NMSlAWAILAZAINTIUNLAY 3(2-2-5) - gNLENTIEIU

Advertising and Special Event

eAniidesFeunnney : 3541103 wénn1smana

Prerequisite course : 3541103

Principles of Marketing

AMUEIAYIDINITlaYA wazAanTuniay nsdeneaitalivuuie ns
ANUANAENENITIHBUT N15UAUNITIHBAIRASAINTIULAY N15a5719855A
wudAn Aelawan nsUszifiunalavan wiesdeiferfufanssufivauniswau
paasieRanssufiiey ssdn1suazngvsefiiendesiulamanuagianssufiey

Importance  of  advertising and special events target
market  selections, advertising strategy determinations, advertising and
special events planning, creative selections of advertising medias,
dvertising evaluation, tools for special events, market development using
special events, organizations and laws related to advertising and special

events

- ove -
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3543409 MIIANITPNAIEUWLS 3(3-0-6) | 3543504 A1TUIMITUGNATURUS 3(2-2-5) | - Yusviain
Customer Relationship Management Customer Relationship Management - U%’ULﬁu%ﬂﬂﬁﬁﬁ
MedviidesSeunineu : 3541103 uann13AAN LuAAAEITUNTUTITUgRANFuTLS nTEUIunIsUas | - UiuTednm
Prerequisite course : 3541103 funouvasnisuinsgnirduiug nagnidlilunisadeanuduius | - Uiumesuiesein
Principles of Marketing Tusunsumsaunrmasindng msesesinamlsangnéuienisdnass
Luldn ndnn1sadieanuduiuddugndt n1sanauny | niwensivenzay msdanstedesseu maluladfllunsuimsgndi
nsade anudusiusiugniinagnsnisaiennuduiusiugnéaesiionas | duius uaznsddnw
walulad Tunsdanisgnanduiug lnen1sldgiutdeyaunazasserussamanis Concepts of customer relationship management, processes
AAA HO Qﬂﬁ’] and procedures of customer relationship management, strategies for
Concepts and principles of forming customer relationships, | relationship building, loyalty programs, customer profitability analysis
corporate- customer relationship  planning, customer relationship | for suitable resource allocation, complaint management, customer
strategies, tools and technologies for customer relationship | relationship management technologies, and case studies
management using database, and ethics of marketing on customers
3543501 NISWEINTAINIINITAAA 3(3-0-6) - YNLENIILIV

Marketing Forecasting
se3vdidesSeuannou : 3541103 wdnnsnann
Prerequisite course : 3541103

Principles of Marketing

annesugng kazladeuindausineg 7

q

wualiumsnseainlagld Big Data
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Concepts, forecasting processes, market and sales demands,
economic analysis, factors influencing on technology business using big
data in forecasting market trends
3543502 SLUUEANITEAUNANINNITRAA 3(3-0-6) - YALENTILIW

Marketing Information System

seiviidesSeuandeu : 3541103 wENN1IRAA

Prerequisite course : 3541103

Principles of Marketing

WUIAA AUEIAY LarunuInvounaluladaisauna szuu
ATAULVIFANIINITHAA Big Data izuvgm%;ﬁamqmsmmm N159ANITISUY
miaummwmmmma5mi‘dizqﬂﬂﬁﬁlamsé]’mﬁﬂamamwmm

Concepts, importance, and roles of information technology,
marketing information system in terms of big data used as the marketing
database, marketing information system management, applications of

analyzed digital marketing information for marketing decisions

- Cve -



nangnsuTuUTe W.A.2564

nangnsuTuUe W.A.2569

d1szn1sUTuls

3544605 FUUUINIIAAN 3(2-2-5)
Seminar in Marketing
s1wiviidesiFeunnneu : 3541103 wdnn1MaN
3543107
ATFINLNUNTIINAIN
Prerequisite course : 3541103
Principles of Marketing
3543107 Marketing Planning
Uszananguinisnisnatn Anwiduaiufiniuiieuszendldlunng
Aaseid dyvivesnsdifnw uagdseduiivradlanisnisnain Maununagns
ansanriensEuiiendtam TneldignsiFeuwuudumn
Marketing theory retrieval, further studies for applications of case
study analysis,of interesting marketing issues, of  marketing strategy

planning or problem solving planning by using the seminar learning-

teaching method

- 9nNLBNS183
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3543108 NaYNINIINANA 3(3-0-6) | 3542113 NAYNSNIIAAA 3(3-0-6) | - USusain
Marketing Strategy Marketing Strategy - USumes U189
sedvniidiesiFouniney : 3541103 nénnisnan UNUWM ANMUAIAY WazeIAUIENOUYBINAYNENITNAIA
Prerequisite course : 3541103 AMTIATIERANINLINEBUN8TULAL N8 UDNVDIDIANT A1TIATITRAIY
Principles of Marketing ARINIsuarngAnTsuuTina nagnsdIulTEaunIaN1INAIN 385U
UNUM ANAIAYYBINAENTNITAATIN BIAUTENBUNALNSNITAAIN | NIN1THAA
AATIEEREIN NMIAMUANGULTNNINY NTTEUIUNITINUAUNITHAIATNALENS N1 The roles, importance, and components of marketing
AIUANNIARILNUNINIIIAInN8lANTEUTITTEIUTTUNINNISAAIANaz | Strategies. internal and  external environmental analysis of an
PSR TEUR e IAL organization, consumer needs and behavior analysis, marketing
mixes strategies, and marketing ethics
Roles and importance of marketing strategies, marketing strategy
elements, marketing analysis, target market determination, strategic
marketing planning processes, control of marketing operations within
the framework of the marketing ethics and social responsibility
3544606 ANWIBINOUAINRIULNNITAAN 3(3-0-6) | 3543901 ANWIBINQEEINIUNITAAIN 3(3-0-6) | - USusviaivn
English for Marketer English for Marketing - YSumasu1eseinn

sedvfidasFeunndey : 3541103 wannnan
Prerequisite course : 3541103

Principles of Marketing
Hneurinwza1wdaingulunisasiayadnainvesinnisnainvinue

nsldmwdainguluauwe N15UIN5 LagNISEREIINNITAAIN

vinwensne sinwennsils MsAndedoansaiwisingunianis
aa1m N13feusugnA1ned msldnwdingulunuwe nsdnausiy
wihudmiugndeinamnd msguagndnsinsndnihinlugsiavieadie
Tsausuuazirue s Msiasangsia msdnmsuszay warmstnauslud

Uszau
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Practice English language skills to form marketers' personality, Speaking skills, listening skills, English communication in
English language skills for sales personnel, service and marketing | marketing, welcoming international clients, using English in sales, in-store
communication sales presentation, and customer service for international clients in the
tourism, hospitality, and restaurant businesses, business negotiations,
meeting management, and meeting presentation
3543503 TUsunsudniagumenisnana 3(3-0-6) - NN
Program in Marketing
swiviidesiFeunnteu : 3541103 wénn1snann
Prerequisite course : 3541103
Principles of Marketing
nsAnwnasiinUfiRiAeaiunisuszgndlilusunsudniag luau
AuN1IAENA NsauAuteya NMITIUTImdeya MIUssianadeyan siATIen
Toya N13INYNTIPNURARAE NITUNAUBNNNITAGA
Studies and practices of software applications in marketing work
packages, marketing information search, data collection methods, data
processing, data analysis, written reports, and presentations
3544607 Uszaudagiunisnsnana 3(3-0-6) | 3543607 Uszhuiagiumanisnana 3(2-2-5) | - YSusvierian
Current Issue in Marketing Current Issue in Marketing - USuduivu o
MedviidesSounineu : 3541103 uann1snan nsidusziiuddynisniseaintudagduundnsisi uily | - Ysumesuiesein
Prerequisite course : 3541103 Taywmenisnana aeldwanngu] anuAndussuu mnudnadeassd | - Ysulunguin

Principles of Marketing

I3 2/
wagUszinuwunliunsnainlusuag

UHURN1IITMININTN
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WA ﬂaqwém\‘imimmﬂaﬁﬂwﬂ nspsdiolunsiauImInIsRaIni Analyzing current marketing issues and solving marketing
Muatsnisuunluunienisnaianaddgluouian problems using theoretical principles, systematic thinking, creativity
Concepts, modern marketing strategies, marketing tools to thinking, and future marketing trends issue.
improve modern markets or significantly potential future markets
3544703 n1smseuinUszaun1salivIinnisnain 2(1-2-3) | 3543701 nsAsBURNUTZAUNNTAIAVITNNNINAA 2(1-2-3) | - YSusviain
Preparation for Field Experience in Marketing Preparation for Field Experience in Marketing
NSATBUAUNS DNVDIR LT BUNDUNITORNHAUA TR TN A UAI LS o v va o lasms o
AATBUAMUNIOUVOIHLITUNDUNTIOD UQU Y I’LJ WARG ﬂ’ﬁW\'ﬁE’Jllﬂ']’]lJWi@llle@QEjLi‘c’JUﬂE]‘L!ﬂ’]iEJE]ﬂNﬂUQ’UWTﬂ'ﬁJWI‘U
lunsufdanunienisnata n1sinvilasenis yadnaan wavvinwelunis |, o v . R
—on 611ummi‘lumiﬂgummmamimam A159RY11LATINTS YAANNTNW e
U usu
. : - . | dinwglunsufORan
Revision and retrieval activities of marketing knowledge and skills,
marketing operations, marketing planning and reports including marketers’ Revision and retrieval activities of marketing knowledge
personality before serving apprenticeship as trainees in marketing work at | and skills, marketing operations, marketing planning and reports
establishments including marketers’ personality before serving apprenticeship as
trainees in marketing work at establishments
3544701 MIAIBUANUNSONARNIANBIAIUNIIAAIN 2(1-2-3) | 7203701 NISHATENAIUNFBUAUNIANINIINITAAN 2(1-2-3) | - YSusain

Pre-Cooperative Education Apprenticeship in Marketing
Anssunmiswisuanunsenvesiseulunisujifaniafinut lnglu
ANURgITuNaNN1T wudAa seileudedsdu nTguiumsaniafinw Aug

wugulun1su R nsdeans uyseduius Mmswmuiyadnain matans

Wiawe warnleusenuNansU URnuaniafing

Co-operation Education Preparation

a

Avnssunismisuadnunionvesfiseulunisujua

anfafny laglianuiineadiunannis uwida szideudededu nsvuiu

¥

nsanfadnw anudnugulunisujifeu nsieans uyveduius nns

[4

awyAFNA mallansdLaue warnslisusenuran1suunuan

Aafnwn
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Principles, concepts, regulations, and process of cooperative Activities to prepare learners in cooperative education.
education,  basic  knowledge of work  procedures,organization | Knowledge of principles, concepts, regulations, co-operative
communication,  human  relationship,  personality = development, | education process, fundamentals of practice, communication,
presentation techniques, and procedures of report writing about work | relationship, personality development, presentation techniques, and
serving cooperative education apprenticeship co-operative study performance report writing
3544704 N1SRNUIZEUNITAIIBITNNTAATA 6(540) | 3544705 n1sEnUsZAUNTISAIIYITNAIIAANN 3(640) | - Ususiaian

Field Experience in Marketing
seiviidesSeuanteu : 3544703 nawesfinUszaunisel
AVIINNIIAATA
Prerequisite course : 3544703 Preparation for Field
Experience in Marketing

nsufoRnuluaouusznounsiiisadesfunuiunisnain wagd

seozalunisujofaulddesndt 540 4alus wagdavinsreauauild sy

UaUNUNY

Job training at the establishments related to marketing work, not

less than 540-hour work, submission of written reports assigned

Field Experience in Marketing
FedvfiSeusuNNioy : 3544701 n1sieSeaiin
Uszaun1salivadnnisnain
Pre-requisite : 3544701 Preparation for Field
Experience in Marketing

nsufRmuluaniudseneunisiisadesiunuiunisnain
wagilszezialunmsufoRnuliidesndt 640 4alus wazdnvhasauni
lasunpUnINY

Job training at the establishments related to marketing
work, not less than 64 0 -hour work, submission of written reports

assigned

- USumhein uag
NG UR
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3544702 @¥NAANHIRIUNITAAIN 6(640) | 7204703 @nRNAANEINIINITAANA 6(640) | - USuIHaIm
Cooperative Education Apprenticeship in Marketing Co-operative Education Preparation - USuredunesein

sedvfideSeunnnou: 3544704 n1swdenAMaNSoNaRIANY
fHIUN1TNAN
Prerequisite course: 3544704 Pre-Cooperative Education
Apprenticeship in Marketing

nsufURnudunaludnvugninaudinsnluaaiulsznounis
annsaseuiususiiniuTmusssuesdng mavihauswAugdy nsuitigmilu
M3 @ansadaisey Yiauenuinmii wasnadsavedlaseud
I@Funeununy MaenIuaINITaNITUIAINSAINAINITNTIVEEAINNTSANY
naeanangnsluuszendld

Full time trainees at establishments, capability of self-

adjustment to corporate cultures, co working/team working skills, work
problem solution ability, report writing skill, presentation skill of work
progress and achievements of assigned projects, applications of all studied
marketing theoretical concepts, techniques,

practices through the

curriculum of business administration in marketing to the job training

FedvTiFeuRIuNIiou : 3544703 wWisuArunSaNaWna
Anw
Pre-requisite : 3544704 Co-operation Education
Preparation
nsUfoaaudnnarludnvasndnaudingn

luanuusznauns awnsaifeuiusududiiuinusssuesing nsvinau

o

sadugdu nrsuAdymilunisvinau aursadaiiseau diaue
anuATt uasnadniavedassnunldsuneuning naonauaIu1sanIs
11AUsANEINTaTIVEaRIINNSANYRARAnangasiulssndly

Full-time operations. Able to learn to adapt to the

corporate culture.  Working with Colleague. Solving problems in

work.  Prepare reports. Present the progress and the assigned

project. Able to apply knowledge to apply

- 8Y¢ -
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