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2.8 mswgulauniqenn 518381 uazn1sawmsdouEsudiunmIng sy
Wulawszifsvuminerdussigasvan 1aaen1slounanisiisunasnsiiisulou
HANISLIEY W.A.2553

3. ANgATUaTaIRNTdLaau
3.1 nangns
3.1.1 Fwumiigin Sunaeavdangas  hidesndn 128  waein
3.1.2 laseadandngns
Tnssaravdngss uiadumnaiviaenndesunseusnsguandisys ugauAng

[

WASYR A9l

1. wumvAnenald lidagnidn 30 MU28HA
1.1 AguAvIAwaynIsaeans laitlaeinin 12 $80e
TIAULIYU 9 UUIWAR

=} a (-7 1 ] a
danseu lidesnin 3 MR

1.2 nawdwuywerans  litdesnin 6 V78
TIAULIYU 3 UUIBAM

=} a (-7 1 ] a
danseu lidesnin 3 yq8ne

1.3 ngudmdpumans  litaend 6 M8
TIAULIYU 3 UUIBAM

=} a (-7 1 ] a
danseu lidesnin 3 MIEAR

14 ngidwmealamans Ineimansuasmealulad lddesndn 6 vihefa
TIAULIYU 3 UUIBAM

= =l [BS-7 1 1 a
dWanseu lidesnin 3 yqenie

2. RUINIVANE Taitlpenin 92 #28nn
2.1 ngadvuny 33 wena
2.2 nFIITIANIEAY Lyieena 51 v
2.2.1 YaAuLsay 36 MUILNA

2.2.2 \@aBnisgu Taitlpenin 15 wHeie

2.3 nguivufuinisuasiinUszaunisalinadn lidesndn 8 i

3. NUINIVADNLES laitdoanin 6 wUlENA



3.1.3 518739

1. vanadndnwialy laidesndn 30
1.1 nguivinteuaznisaeans  lideendn 12
VAU 9
GESL101  ;wnssngumily
English Adventures
GESL102  a1wndanguinanilu
English for Dream Achievement
GESL103  sl¥nwlne

12

Arts of using Thai language

= = R 1 [ a a J ngll
LaNLIYU 1uuasmw 3 nuEna ‘\T]ﬂ')‘lﬂﬁléﬂﬂ‘l«!

GESL104  ggnnnw1nad
Malay Language Fun
GESL105  igalanwdulailide
Hello Indonesia Language
GESL106  ayunfumwdiiu
Fun with Japanese
GESL107  duw¥iedun1wining
Entertain with Korean
GESL108  inAAlWAUAUNI®IIU
Happy Chinese
1.2 ngudwayweaans  laidaendn 6
USAUISIU 3 wud2efn
GESH201  4inwzain
Life skills

= a R 1 [ a a ' &/
LADNLIYU 1&I‘L!'e)8ﬂ'3'] 3 nuEna Q']ﬂ’J‘lﬂﬁl'eﬂ‘U‘U

GESH202

GESH203

GESH204

GESH205

GESH206

USvazamiaun
Philosophy and Religions
UYwITUAILY

Human and Aesthetics
Jola Taazein

Youngster with Good Heart
Unduyau

Community Detective
UYWUUR

Humankind

“nienn
80
“nienn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6

3(3-0-6)

3(3-0-6)

“uenn

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)
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GESH207 U a9 viaen malwiues 3(2-2-5)
Cyber Security and Confidentiality

GESH208  wimnssusiedla 3(2-2-5)
Do it yourself Innovations

GESH209  Samsssunazsndnvaiviosiuadieln 3(3-0-6)

Local Culture and Modern Identity

1.3 nguivrdauaans  lidesndn 6 wiagin
U9AUEY 3 viU2eha
GESS301  nmshdonbudanuasialva 3(3-0-6)

Living in Modern Society
= = R 1 [ a a J dy
LaNLIYU 1uuasmw 3 nuEna mn'nnmahm

GESS302  Viesduweas 3(3-0-6)
Our Local

GESS303  oudsusiula 3(3-0-6)
ASEAN Together

GESS304  miansnszswiieniswanidedy 3(2-2-5)

The King’s Philosophy for Sustainable

Development

GESS305  wédqiles 3(3-0-6)
Young Entrepreneurship

GESS306  npuanefumsairsmnuunaiiieaiia 3(3-0-6)

Laws and Creating Good Citizenship

1.4 nguiviadiadans Inerdansuazmalulag Lidesndn 6 wiaehn
JeAuEY 3 wiqenn
GESC401  msfnlugmfavia 3(2-2-5)
Thinking in The Digital Age

= = R4 1 1 a a 1 dy
W@aniSeu litdesndn 3 wudaein anvnalud

GESC402  lsunsuuszenddntinaudnlulia 3(2-2-5)
Office Automations

GESCA03  Fngalmifudunndon 3(2-2-5)
Modern Lifestyle and Environment

GESC404  gunwnviuga 3(2-2-5)
Modemn Health

GESC405  tnAuaddeya 3(2-2-5)
Information Explorers

GESC406  $viulan 3(2-2-5)

World Knowledge
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GESC407  WINNISUNITNEAT 3(2-2-5)
Agriculture Innovation

GESC408  msdnnisgshveaulall 3(2-2-5)
Online Business Management

NUINIV AN liitoundn 92  wawin

2.1 ngudvuny 33 wilenin

3501204 mmé’mqmﬁaqsﬁﬁ] 3(3-0-6)
English for Business

3502207  AHWNETIND 3(3-0-6)
Business Law

3541103  "&NN1IAAA 3(3-0-6)
Principles of Marketing

3561103  gusgnaunisiunsdnnisadelnl 3(3-0-6)
Entrepreneurship with modern management

3563104 NsUTMINMsHaRLazNsALIuudmsugUsEnauns 3(2-2-5)
Production and Operation Management for Entrepreneur

3601001 N1SIANITNTNEINTUYWE 3(3-0-6)
Human Resource Management

3612201 lUsunsumeninesiitegsna 3(2-2-5)
Business Computer Application

3631112 Aswgmansiiiegina 3(3-0-6)
Economics for Business

3632302  @fAkazNITLATIZATNUTIIM 3(2-2-5)
Statistics and Quantitative Analysis

3641113 nsURsINa 3(2-2-5)
Business Accounting

3641114 AMSLEUGIND 3(2-2-5)
Business finance

2.2 ngudvnaniziny lidesndn 51 wiaein

U9AUISEU 36 wUwNA

3542109  weRANIIUNUSIAA 3(3-0-6)
Consumer Behavior

3542110  ulguiwnanduiLaz 1A 3(3-0-6)

Product and Price Policies
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3542312 N159ANSTRINNAIIRATIALasladaAnd
Marketing channels and Logistics Management
3543107 NITINLBNUNITHAA
Marketing Planning
3543115 NISRAIARIYIA
Digital Marketing
3543116 msnanagUszneunsviesiu
Local Entrepreneur Marketing
3543117  n1smaalan
Global Marketing
3543122 UIMNITUNITAAA
Marketing Innovation
3543306 NFUINTUY
Sales Management
3543408 mi?iamsmwmmLLUU‘LUJﬁmWﬂﬁ
Integrated Marketing Communication
3543603  A153I9LAAN
Marketing Research
3544608 1ATIIUNNNITRAA
Marketing Project
Fondeu anivideludl lidesnda 15
3543108  NAgNSNIIAAIA
Marketing Strategy
3543109  N1SRAIAUINIT
Service Marketing
3543111 mMInasLiiodinuuazasIndon
Social and Environment Marketing
3543118 NIAAIAAUALATAT
Agriculture Marketing
3543119 ANTARIAVIYLLAL
Border Marketing
3543120 N159ANITATIAUAT
Brand Management
3543121 ANTRAINNINATY
Direct Marketing
3543307 msinde

Purchasing

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

U28nn

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3543308  N159ANIIATUANLAZIALAAIAUAT 3(2-2-5)
Retail Management and Exhibition

3543407  MSBILAYAINTINRLAY 3(2-2-5)
Advertising and Special Event

3543409  N15IANITRNANEURUS 3(3-0-6)
Customer Relationship Management

3543501 NITNEINTUNNAITAAA 3(3-0-6)
Marketing Forecasting

3543502 FTUUATAUNANIINITAAN 3(2-2-5)
Marketing Information System

3543503 lUsunsudsagunnenisnann 3(2-2-5)
Program in Marketing Software

3544605  duNUINITAAA 3(2-2-5)
Seminar in Marketing

3544606  A1WBINaEEIMSUTNNITNAIA 3(2-2-5)

English for Marketer
3544607  Usziulagiunienisnain 3(2-2-5)

Current Issue Marketing

2.3 ngudwuianisuagiinuszaunisaliundn 8  wiwhn
wananngulanguuilasaluil
2.3.1 nguRlnUszaun1salivnan

3544703 M5R38URNUTEAUNITAIIBITNAIUAITRAA 2(1-2-3)
Pre-Apprenticeship in Marketing

3544704 ASHNUSEEUNSANYITWAIUNTTAAN 6(540)
Apprenticeship in Marketing

2.3.2 nguaunafne
7204701  NISASPUAUNTBUANNIANBIAIUAIINAA 2(1-2-3)
Cooperative Education Preparation in Marketing
7204702  @WAANEIAIUAIIAATA 6(640)

Cooperative Education in Marketing

3. MUV UADNLES Tidfaanan 6 nuena
Tidenseuneivle o Mdsaeuluumineselagligiiuseisneiseu
ud wazsesliilunednidmualiseulaglitumheinsulunaeinisdisvemdngns
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3.1.5 AN95UIYS18YN

SHaIY
GESL101

GESL102

GESL103

GESL104

3.1.5.1 “uINIvANEwIN2LU
(1) NguITINWIaLNITHDET
YDWATAIBIUIYIIEIUN

Me189ngEnly
English Adventures

i drunu Tassaienwdanguuazetauniw kudeluzuuuy
#7199 U nmeund twas deveulall uazdedefiud waslnUfdRnau
an1umsaifimvusvislukasuoniesdou awiouaundoug s foa
3luiinUszaniu

English vocabulary, expressions, structures and non- verbal
language through various types of media such as movies, songs, online
communications and printed matters. Practice English in designed language
situations not only inside but also outside classrooms in order to apply the

language use to daily life.

AENDINGENIAHU
English for Dream Achievement
inwgnsldnmndnguiitonisadasauiliddufinnsdunalau
UNAUNUIA 9 Aldluanuiivihe wazuSundu 9 VBINITNIU ST
nslinwsanguuazimaluladilonsiausalusunuusi 4
English skills for dream job applications, job interviews, English
conversations in workplace and in various work-related contexts. Make

use of English and technology for a variety of work presentations.

Sldnunlng
Arts of Using Thai Language

finwgn15deans AaUzn1sldniw msgeuaznsaguau nsye
UNEUD LAZATRYUNIIVING

Strengthen learners in terms of communicative skills, arts of
using Thai language, summarizing and briefing, oral presentations and

academic writing.

EGUR T PRI
Malay Language Fun

Wneeaunsile sna N1587U Lagn1sieu Tagiduinue n1sils
uazMsRdmUNSAoans aenunsnuIUNMeFuaussTl Wemniluld
Tuginusydniu

U(n-U-2)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



GESL105

GESL106

GESL107

GESL108
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YDWATAIBIUIYITIEIU

The language skills: listening, speaking, reading and writing in
Malay, focusing mainly on listening and speaking for daily
communication and promoting the understanding of Thai and Malay

cultures.

walanedulatide
Hello Indonesia Language

VinweAun1sile N1Iue 15911 ez sWeu Iaeniuvinye A1l
uazmsyadmiunsdeans aeaunsnuiummsnuinmsssudulaiide e
nmsthlulgludinusedniu

The language skills: listening, speaking, reading and writing in
Indonesian, focusing mainly on listening and speaking for daily
communication and promoting the understanding of Thai and

Indonesian cultures.

aunfunegu
Fun with Japanese
vinwgiumsfla msye nsenunazmseunundiu Taewusinue
msilauaznsye ensdeansluTinysedriu uasiaiuairemnuitilasy
dnuuazTamssusevindlveuaz gy Tagldfanssunisysanmsmaniw
The language skills: listening, speaking, reading and writing in
Japanese,  focusing  mainly on  listening and  speaking
for daily communication and promoting the understanding of Thai and

Japanese cultures by using various integrated skill activities.

VUAUAI B NINE
Entertain with Korean

VinweAun1sile MIe 1158 kasmslgun1winva lnewiu
yinwgmsilawaznswadmiunsdoansludinysyaniu

The language skills: listening, speaking, reading and writing in

Korean, focusing mainly on listening and speaking for daily life.

WaAWAUAUNWAY
Happy Chinese

JTUUNNTEONIELLAYITNIT0EUBN YT TeusAdAniLazunaumn
amFuegnaviuadie InufiRnsile wa e wandou wiewiadsudaay
waneesEnIneTaussulve-u

Un-U-2)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



SV GRLE)
GESH201

GESH202
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YDWATAIBIUIYITIEIU

The Mandarin Chinese phonetics and the basics of writing the
Chinese scripts. Focus on up to date vocabulary and dialogues in
current contexts. Practice the language skills: listening, speaking, reading
and writing and recognize the intercultural awareness between Thai and
Chinese.

(2) nguAYIUYBEAIENT
FouazArasureseIvn
INWIIN
Life Skills

AMNVLNY ANNAIRYYesinEEdan ndnnNT waAnkaENuS T
Aendestunginsusyed matauinuionmaiugene dala ensual uae
Fanumsfiansansaslesgdlainngaunisaunut n1sdeansegedud
Msi3eudiflensasunlainuean1snssmin{Anen w8 InLLEILAZ NS
AULTATINANITUAT YHIANTARITAUSLUUDIATIN VinwzA1sAnLAE
nMsAadaszuy Indrindediusuinusinluanissuil 21 aunadinuas

N338U NMIAIUTINNALAzALEaY

Meaning and importance of life skills; principles, concepts and
theories related to human behavior; self- development in physical,
mind, emotional and social development; contemplation; dialogue;
non-violent communication; transformative Learning; self-awareness
and personal development; conflict resolution; holistic; thinking skills

and holistic system thinking; public mind; life skills in the 21°" century;

study-life balance, good life and happiness.

USygyuazaaun
Philosophy and Religions

AUYNNEY BIAUTENOU N1TIATIeYTynvesUsysuasAmaul
#191999U598Y1 AMNAUNUSLAZAMIULANAIITENINUT VY WAL AIAUT
AU wesUSTuazmau nénmasuYeImMauTeing q tndnsssy
uiannaunmdinlussduyara aseuat dau iieliiAnduin nuay

qudgy

Analytical elements of philosophy and religions, the relations
between philosophy and religions, the real value of philosophy and

religions, teachings and philosophical concepts of different school of

philosophy and religions for peace of life and peaceful societies.

Un-U-2)

U(n-U-2)
3(2-2-5)

3(3-0-6)



SV GRLE)
GESH203

GESH204

GESHO5

GESH206

24

YouazAasUIE TN
UYBIAUANY
Human and Aesthetics
wiaAe ngufanunadesiu ssddsznounadals auns uag
Aavznsuans nsUssendldludinusedriu msnseminluamel Auey
Concept and fundamental concepts, theories of aesthetics,
elements of art, music, and performing arts. Apply the knowledge of

aesthetics in to daily life and realize the values of aesthetics.

1¢la Tagzen
Youngster with Good Heart

N191337 N135703AUN5NATA Tad1naNsITuNe NTReNLYE
nauselovidiudinasnaUsslovidiusin Nsidusinvoaguey inwe
nszvaumsan a3ussnuludsan wdnufvguasugianeiisaietaety
N159339

Corruption, corruption prevention, public awareness, distinction
of self-interest and common interest, community participation, critical
thinking skills, social morality, sufficiency economy philosophy for

preventing corruption.

unduyuY
Community Detective

AN LAY LA TR SN INTANTAULN AT DAY
Qﬁﬁmapﬁaaﬁu WVAINSNEINTANSAULNAY 838 U N1SAUAUNTNENS
miaumvﬁﬁaaﬁ'u ﬂi%U’JUﬂ’ﬁ’ﬂTﬂﬂ?iﬁ’]iﬁULﬂﬂﬁ’e}\‘iﬁlu N15USNITUaY
ﬂ?iLNSLLWfﬁWiﬁULVIﬁﬁﬁNau

Definition and Importance of local Information, local wisdom,
local sources information, searching for local information, local
information management process, local Information services and

dissemination.

UYWYYIA
Humankind

WLy en5e59TAIT AN/ Sausssumnuduiusuaznisdoans
JENINUVBINY WA N1519TTInkuuliasrun inweni1sansaddnly
an1zUnAkaran1IEINGANITAIUANANIIENIDITUAVBIUYBEINITLU
dapmuarmsuiusieaiieanuegsenlunnaniunsal

Race of Mankind, civilization, way of life/ culture, relations and

communication between humanity; Living on the basis of ethnic

Un-v-2)
3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)



GESH207

GESH208
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FouazArasureseIN
differences, culture and religion; Keeping up with the situation;
Awareness; Living skills in normal and critical conditions; Controlling
human emotional states; Understanding problems and adjusting itself

to survive in every situation.

AU 829 viaan Meluuas
Cyber Security and Confidentiality

AUVINY LA esAulaendniamalulad gandia
nsldansamnaanndentunaluladedisasnds wuanenisdestuse
anaslugafdvadiiinainnisldimalulad nmsinssd wazndunses
Imasandemanalulad uagnmisiviniuinvasulugadaiaiiingin
nsltfemelulad Sedududosdiannug wasinwemaniidieliogsenlae
leiGmLﬂULﬂé@%N@’]%ﬁg’]ﬂii@JW’NaLﬁﬂ‘ﬂiaﬁﬂé

Precise definition and considerable importance of digital
technology security, reasonable use of information, ways to prevent
threats in the digital age caused by the usage of technology. Content
analysis and preventive screening of information from technological
media and knowing about fake news in the digital age caused by the
use of technology media. It is necessary to genuinely have these
knowledge and necessary skills to survive without being a victim of

electronic crime.

winnssusinesld
Do it yourself Innovations

NSAALUUATINATIA Usehnm JULUULAZRIARINSYRINInNTIULAE
wialulad NIgUIUNITRRNLULLAZAT1IWINNTTUAIEMLe N Tan A oly
videTagivldirgluiosiu msvadeuuinnssy msdsegndlduinnssudu
sugnvuluiesiu uenTnuazdinuszs1iu nasnsunagnsnisinnis
uinnssuuazmaluladesngnaaiiiensmndyd

Creative thinking, knowledge, the model of innovation and
technology, process design and creative innovation by myself from
waste materials or easy to find materials in local, innovation testing
and innovation application for community, careers, and daily life as

well as strategic management and technology for commercial.

Un-v-2)

3(2-2-5)

3(2-2-5)
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FouazArasureseIN
Tausssuuarsndnuaifosuadelvsi
Local Culture and Modern Identity
UsgSnnudunn anude Aadsuazimusssy Ussindl Ty
Auwnden Aaunssu uazdndnualiesdunuumainsSeudvesuy
History, belief, arts and culture, tradition, wisdom, arts

environment and local identity from the community learning center.

(3) nguIVIHIANAEAS

YBLWATANDEUIYITIEIV

nsladInTudsauadelns
Living in Modern Society

wwInAn sUkuy inwrlunsadudinludiaudagtu nmsu)on
audunafied ded1unasn Inarsisae nsuilvaaiunisal aszwings
nsafiudialuderuadsvivuimisnisufifauluiiausedniu n1susuda
whnudsanadielmitazan1un1sain1edia

Concepts, values of life, life skills in current societies, behaviors
as a good citizen, anti- corruption, public mind, problem-solving skills,
and the awareness of living in modern societies. Introduce practical
guidelines in everyday life and self-adaptation in modern societies and
social situations.

iosduvau
Our Local

UsziRnuduun anwaenienienn ssuuiiag d3au LAsugie
faussauuarifdinluguimeeavanal uaruiedminaga iasugha
oL EILaElATINITNTEIIYAIT N15a3199naN51500e dasunusITy
P3u553U waznthiinadios

Study Songkhla and Satun in terms of history, physical features,
characteristics, ecology, society, economy, cultures, and ways of life of
people around Songkhla Lake and in Satun. Sufficiency economy, royal
projects, public mind enhancing virtues, ethics and civic duties are also
focused.

Un-v-2)
3(3-0-6)

un-Uv-o)
3(3-0-6)

3(3-0-6)
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YBWATABIUIYITIEIV

andeusanla
ASEAN Together

fuvesvesiunausig 9 lulszarauenfou dnvazvosdeny
widmussruludszvauefgunaziusinsuangiinirendeu Uadenis
e Tansssu warmaifleafifidvnaregravnssuuinng wunAnAsai
uinnssunsuinis JedefinelfiAnuinnssunisuinig uaguianssunis
UsN1sesUTEme A9 9 Tuuszenaueidou

The origin of lands in the ASEAN community and the
characteristics of multicultural societies in the ASEAN community and
alliances outside the ASEAN region. Social, cultural and political factors
influencing on the service industry are also focused. Emphasize on the
ideas contributing to service innovations and the factors resulting in

service innovation and service innovation in other countries in ASEAN.

AERsNIEI v INaN SRS By
The King’s Philosophy for Sustainable Development

ndnn13 LuAanszslvvigveanszidteg Walusyniad 10
AUYINY NENAA NENIT WagnanUURvesmansnses1vnlATINITeu
lownannszsnues Seniadl 9 ndnisnasdle Wi wasWaun nén
USanueatAsugianetiios ndnni1smsany 23 4 n1sysuinsiile
Useyndlg1niaeg19797 “9 w1 3naansnszs1v” taensugus
mﬂammﬁamiﬁmmﬁmﬁu

The King’s philosophy for sustainable development focusing on
the study of the principles based on the royal policy of King Rama X
( His Majesty King MahaVajiralongkorn Bodindradebayavarangkun) .
Meaning, principles, theories and practices of the King’s Philosophy
derived from the Royal Projects of King Rama IX (His Majesty King
BhumibolAdulyadej) are discussed.The core principles of understanding,
accessibility and development and philosophy of sufficiency economy
are also studied. The 23 principles of His Majesty's works, integrated
applications of the 9 progression principles based on King Rama IX’ s
philosophy are also practiced by attending field trips for local

development.

Un-Uv-9)
3(3-0-6)

3(2-2-5)
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HouazrArosure LI

Wdvlay
Young Entrepreneurship

nsidengsieadislyel madumnundeufionuiugsie uianssw
LAENITUIMITIANTT NITTAMIMVAUIUNY NITIATIENANINWINS DUTIAA
wnllyan1mAsygnauaznangn 4.0

Modern business options, business preparation, innovation and
business management. Financial provision, business environment
analysis, trends of economy and markets in Thailand 4.0 are also

focused.

ngraneunsarsanuduwaiiasiia
Laws and Creating Good Citizenship

ANWITTAUINITVRINY NN ATy yyY %’gﬁssuyjnujuazﬁw%%u
ﬁyugmsuawsmwumm%’gﬁﬁmuﬁm WATNITAT AT UAMSITUITETITUAY
n5UaaiuNITmaTe

Evolution of law, human rights, constitutional law and
fundamental rights based on the constitution. Enhance learners to have

virtues and morality in order to prevent corruption.

(4) nguivIadiaaans menAdasuazinalulag

HouazAasureseiv

n1sAnlueARINE
Thinking in The Digital Age

AUNIIBY04113AA TR ugImveINISAn SnunzYeinIsAn
nsrUUNSAR ssnmansuaznsliuana MIUszenineadaaandiile
nsun U ludinusediniu Finlugeddia nsldaunsalndvianaslusunsy
Uszgnd n1sduAuasaumataznsussgndld gsnssudiannsedind ns
Josiunueslugndvva

Meaning of thinking, basic factors of thinking, types of thinking,
thinking process, logic and reasoning. Practice the mathematical
application to solve daily life problems. Life in the digital age, the use
of digital devices and online applications, information searching and

applying, e-business as will as self-protection in the digital world.

Un-Uv-9)
3(3-0-6)

3(3-0-6)

Un-u-9)
3(2-2-5)
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TUsunsuUszanaaninaudnludia
Office Automations

AnuiA satudTnausaludd nsuszyndldaeufinnesly
dineu nsldlusunsuussanaradufiedanisauenans nsldlusunsu
msernaddnnseiindiienisviheu WWswnsutaue WUswnsudeasly
d1iinau Wsunsudssynduuaang

Office automation content and apply computer skills to the
office work by using word processing program to manage documents,
spreadsheet program for work, presentation program, communication

program in the office, and cloud applications for information storage.

Fingalmifuduindou
Modern Lifestyle and Environment
nsUszgndeufidesiudnuinemaniuasmaluled  wldlunng
AATILAAOIUNTAININININTETIUNR AawIndoy uasSofivR oads
ANUATEHINEIANTURRYOUR NS NENSETTUY RUAAuIndan Saud
NTRUSNENINGINTTITUNARALNITIANIALNTR Idenndasiunisaiiu
Fingalul
Apply the fundamental knowledge of science and technology
to analyze the situations of natural resources, environments and
disasters to raise responsibility awareness for natural resources, and
environments, including natural resource conservation and disaster

management to be in accordance with modern lifestyles.

FUAINIIUYA
Modern Health

ANufiAfuguaIw ALy ANNASEALAZANTIANTIAINALASER
ANNUABANYN VAN mmiﬁugmﬁmﬁ’ummi N5USINADIMIT N9
ponmdamelitegunin

Health knowledge, happiness, stress and stress management,
health safety, the fundamental knowledge of food, food consumption

and exercise.

unAuaddaya
Information Explorers

nslimaluladifi ed uduaisawna Iasld Database Searching,
OPAC wazn133nn150eyalaelyd Google Application waz Application

Un-Uv-9)
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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9u 9 lumsdansteya nmadeuussanynsy vinvensldansaumnaogiag
385551 W%@mﬁgﬂmjﬁ’]Lau’e]miaumﬁiugﬂLLUU‘V‘]I‘VIa’]ﬂMmEJ

The Information technology literacy ( Database) Searching,
OPAC, and information management by using Google applications and
others. Writing citation and bibliography is practiced. Skills of using
information ethically are focused as well as the information

presentation in different forms is trained.

Snulan
World Knowledge

nsandudinegruntuiunisid suwdasveslan 191la
ANA NN UT 5212195950917 uywe wazasing enisldndeany
Tuindsesntu svuuiing naenaussdeuinsinemanslan aszuu
thlugmsusuasuindinganudsiu

Explore lifestyles in the fast changing world. The understanding
of the relationship between nature, human and all other things are also
included. The use of energy in daily life and ecosystem as well as the
knowledge of World science leading to the change towards sustainable

lifestyles will be discussed.

UINNTIUNTINYAT
Agriculture Innovation

ANUAIAYYINITNEATIUTINUTE T IU qsﬁamwmlﬁaﬂé’u LNWAS
Maudenuazarunainuaten1edanimluszuunisinens ineasiiie
HUNUINIG LﬂwmﬂaamﬁaLLazmsUﬁzqﬂm‘i%gﬁﬂagaunﬁmﬁu ANATINTIN
mamalulagnisinensiazuinnssu

Importance of agriculture in daily life, basics of agricultural
business, alternative agriculture and biodiversity in the agricultural
systems, agriculture for recreation, safe agriculture, application of local

wisdom and revolution in agricultural technology and innovation.

n1sannTsgInasaulall
Online Business Management
9aUsznenniulsznevgsfeeeulat Aansuazuudliunain
ooulatl 1n3esdlonsiugsieseulatl mssenuvudeiiiessiveeulail ns
Wnsiveyagsiveeulal ssuuladafndiugsivesuladl
Stimulate the online business startup inspiration. Discuss the

online market directions and trends, online business financial

Un-Uv-9)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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YBWATABIUIYITIEIV

instruments, online business media designs, online business data

analysis and online business logistic systems.

3.1.5.2 RUINIVWANIE

(1) ngudvunu
YBWATAIDIUIYITIEIU

AMwdanguiiiagsia
English for Business

Tijﬂﬁﬂiﬁ‘%ﬂ’]‘iﬂéjﬂﬂﬂ‘HLﬁ@ﬂ’ﬁﬁﬂﬁ’ﬁV}’Nﬁjﬁ‘ﬂ L ﬂ?ia‘@ﬁﬂi'i/l’]ﬂ [Pl
Inséndt nsdavaneg nisaeunuuazlviveya suvinsidneuenansnia
ganvhugUiuumenisuarldiduniams

Practice English communication for business in various contexts
such as telephoning, making appointment, asking and giving
information, dealing with  formal and informal business

correspondences.

NYVUNBFIND

Business Law

[ a

NQVINENIiu N153neIANIgIna yara dAnTsy dyeymegsna

g q

(% 6

NaNUseAun1953Aa N1E8NMALITRIAUEIAY nranatAgIfuNITngdunia

EN

a

Uy ﬂa‘mﬂﬂLﬁIEJ'JﬁJUG}i’]ﬁ’]iVINﬂ’]iL‘Eu ﬂgwmmﬁlmﬁ’umiwwm%
dlaAnsetind warn1sseiutolininniegsna

Laws regarding organization of business entities, individuals,
juristic acts business contracts, business collateral, business-related
taxes, intellectual property laws, financial instruments law, Electronic

commerce laws and business dispute resolution.

WANNITAAINA
Principles of Marketing

LLuaﬁmﬁugmLLawﬁwﬁmqmﬁmmm AAINLING DUNINITAANA
SEUUAITAUNANIINITAAIN LAEN1TITENITAAIA NeAnTTUE USLAA

ASWUIAIUARIA NISHEDNAAIALU MUY WATAITINIALAYINE A A U

Un-Uv-9)

Un-Uv-92)
3(3-0-6)

3(3-0-6)

3(3-0-6)
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FouazArasureTEIN
AulsEauN1INISAAIN NNINAIARIIE NIRAIALTIBdIAY LAZIITLTUTI
NNNITAAN

Basic concepts and  marketing  functions, marketing
environments, marketing information system and marketing research,
consumer  behaviors, market segmentations, target market

Determinations and product positioning, marketing mix, digital

marketing, marketing for societies, and marketing ethics

fusenaumsiunsianisadelng
Entrepreneurship with modern management

AMaNURLaTUTHLARUTENBUNNT LWIAALAZITRININITNIINS
JAN1suazeIAnIsanMLInaexlueIAn133sne A3esTsulun1sdanisgsia
ana wihfuarnszuaunslunisdanis wdnnsudsuuladlusidnig
LLasLﬂ%"aﬂﬁaslumiu%mﬁmmsaaﬁmmaﬁ%

Qualification and type of entrepreneur, concepts and
evolution of management and organization, The business environment,
Ethics in g¢lobal business management, Management duties and
processes, Concept of organizational change, and business

management tools.

nsUIMsNsHaaLaznsAiusudmiugusenauns
Production and Operation Management for Entrepreneur
se3vfiSeusuanou : 3632302 ddRuaznTInmideUiun
Pre-requisite : 3632302 Statistics and Quantitative Analysis
UNUIMRaEATveIn1sHanLar SR LY m'i‘wmﬂimimﬂqiﬁﬂ
N15319NY mimuqmmimﬁmﬁuﬁ’] WAZUSNITNITOBNWUUNARNA I LAy
ASEUIUNNIAISHAR N15TANTSAURIAIMAD nsiEonyitaiing n15a79is
a01uUsENauUNIT NMIIANITAMAINAITIANTT Fnnareiwumalulagadeln
ﬁLﬁﬂﬁaqﬁ’umsmﬁmazmsﬁwLﬁumuﬁm%’uﬁﬂizﬂaumi
Role and function of production and operations. Business
forecasting, planning, production controlling of products and services,
product design and manufacturing processes, Inventory, management,

location analysis, lay out of the establishment quality management

Un-Uv-9)

3(3-0-6)

3(2-2-5)
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FouazArasureTEIN
Supply chain management new technology related to production

and operation for entrepreneur.

N133AN1ININEINTUY WY
Human Resource Management

WUIAANITIANITNSNEINTUU WY N1TTLATIENAIU N1TINUHY
NININTUYWE NTATTIUAEARERN NMIRNBUTULAZITAIT N1sUsBIduNTg
Uidanu mslilsglevdnouwny usanuduiug ssuuasaumeaiions
FANININEINTUY WY MAEAIUNITATIANULNTUHDBIANTS

Concepts of human resource management, job analysis, human
resource  planning, recruitment and selection, training and
development, performance appraisal, compensation and benefits,
employee relations, Human resource information system and

employee engagement

TUsunsumauiamasinagsia
Business Computer Application

inuwznsltugenduas i sndudmsussia d ugiuszuy
ABNIIMBSHAZIEUUUURANTS nslduaniuisussananan sandwIsnnsng
Mua gerlduaidmiunmsinaus nsldunenndiaduuugunsal
\douidmiugsia wazalussaulunsldssuunonfiumes

Skills in applying essential software for business fundamental of
computer system and operating system, word processing, spreadsheets
and presentation. Using mobile application for business. Ethics in using

computer systems.

\ATUANAASINDGINT
Economics for Business
LLmﬁmmﬂLm‘ts}gﬂ'1am%ﬁm%’umiﬁﬂﬁﬂﬁ]mqqsﬁﬁ]LLazm'iWEJ’msaj
’t‘;ﬁﬁﬁ] AR UIUUS LU AL AN LS miﬁizqﬂﬁsﬁﬂ%mwaﬂLm‘@ﬁi}
a d' dy a a (2 d'
WOLNYY LAT DIV ANINLATEIND Ylgu1gNI5UNITAaa N15LUA suLUad

A0TUNTININATYFAIUNAANAINANTENUABTIND

Un-Uv-9)

3(3-0-6)

3(2-2-5)

3(3-0-6)
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HouazrArosure LI u(n-U-9)
Economic concepts for business decision making and business
forecasting, budget and profit planning, application of Sufficiency
Economy Philosophy, economic indicators, fiscal policy and monetary

policy, the effect of macroeconomics situation change to the business.

AnAKANNTAATIEITUTUIR 3(2-2-5)
Statistics and Quantitative Analysis

adfAnssaiu adfeuuIuLazN1TUsEeNAldadalunisinunuLay
andulaniegsia duuunisdndula n1slusunsulady dauuunisvuds
LAZNITIATIENUIBIU N15TNRRIENIUNTTAL kavnsUszendldlusunsy

Descriptive statistics, inferential statistics, the application of
statistics in planning and decision making, decision theory, linear

programming, transportation model and network analysis and

simulation and apply for statistical programs.

N30y 3(2-2-5)
Business Accounting

AMUYANEY TRUTasA ANdIAveInIsInvinddlugsia nsld
Ustlewtivosdoyanienistiod anudifefundnnisuasiimatyfidesiu
AIUNIATFIUNITINEIUNINTRUKAL DIAUTENBUVDNUNITRY

Meaning, objective importance of accounting preparation in
business the use of accounting information; knowledge of the principles
and procedures of financial reporting standards, and elements of

financial statements

N13{UgINa 3(2-2-5)
Business Finance

a

MeAniiBountunnou : 3641113 nstydgsna
Pre-requisite : 3641113 Business Accounting

N153HATILNIUATITEY NITHEINTUNIINITIU WABNITINIHUN
N198U NFUIMITRUAA N1TUTMTRUUNLUILY YAANIUAINLIAT N3
AATILURUN Y LUAIRUNY AAIANTITRURAEAAIAYY JATIETIIRU LIS

AUUREUN1INIRUeNsinaulaamu mylesigvisunuy Ysuna Als
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FouazArasureTEIN
Financial  statement analysis, financial forecast, cash
management and financial planning, working capital management, the
time value of money, the analysis of capital budgeting, sources of
fund, money market and capital market, capital structure and costs of

capital for investment decisions cost volume profit analysis

(2) nguIvanIzau
U9AUEEU

waAnssugulng
Consumer Behaviors
edviiGeustuIntow: 3541103 #ann15AAA
Pre-requisite : 3541103 Principles of Marketing

MANNIT wagnqungAnssuuilan nsiengridatenieslulas
Hadunouen AifiBnswadenssuunisinduladovesiuilon nsUssgnd
AufiA sadungdnssuguilaalunisimungdiuyszauninisaain
nswasuutamginssuguilaalugafdvia wazesserussumanisnann
LI BE

Principles and theories of consumer behaviors, analysis of
internal and external factors influencing consumers’ purchasing
decisions, applications of consumer behavior knowledge to marketing
mix determinations, changes of consumer behaviors in the digital era,

and marketing ethics towards consumers

ulgungndniueiLassnnd

Product and Price Policies

Fe3vfiSeuniuaniau: 3541103 WannISAATA

Pre-requisite : 3541103 Principles of Marketing
UNUINVBIRNARA U9 harsiailun1susnisnisnainyade

annunaeudidnasonsivuauleuneRan ST LazIIAT ASRAILINAIA

e nsdnaulaieatuaiulssaundnsing asndudendnuaives

ASIAUAT AMAIATIAUAT N1TINAUNYINEAT NI NagNTI995TIN

oo .

NARAMI NTRAUINERS YT WlBuIe51IAT IDA1SAUUATIAT 9585554l

ANSANVUAULHUIE AN UILAETIAN

Un-Uv-9)

3(3-0-6)

3(3-0-6)
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INAIY HouazrArosure LI u(n-U-a)
Roles of products and prices in marketing management,
environmental factors affecting determinations of product and price
policies, target market development, decision-making to product mix,
product brands, product brand values, product positioning. strategies
of product life cycles, product development, pricing policies, pricing

methods, ethics in products and pricing policies

3542312  n159ANNSYRINNTsAataLazladafng 3(3-0-6)
Marketing channels and Logistics Management
sedvdiFeuniuuniow: 3541103 wdnn1sAan
Pre-requisite : 3541103 Principles of Marketing

wnfalunsianisteamnannuasladafind anmuindeu fidma
§9Y8INRNAN ﬂ’]i’J'NLLNUIF’]‘N?{%J’NGUI’ENWNWH‘IQ UNUINLLAaZUTLLANUDY
Aunats n1sAuanddeadolml n1susmsnsdasindisuuuidenles
nsdanisvialggumu nsumImndsde quinszansiudl adedudn
nMsussafusiilonisvuds uagnsdndaunelulad arsaumelunisnszany
aurn 23s5alun1sInnNITTewmInITnaIn

Concepts of managing the marketing channels and logistics,
environments leading to marketing channels, planning of marketing
channel structures, roles and types of intermediaries, modern retail and
wholesale, interconnected distribution management, supply chain
management, purchase order management, product distribution
centers, warehouses, product packaging for logistics, and delivery of
information technology in product distributions, ethics in marketing

channels management

3543107  N1SANNUAUNITAANA 3(2-2-5)
Marketing Planning
e TiSeuRIuaNiaw: 3541103 WANNISAATN
Pre-requisite : 3541103 Principles of Marketing
WUIAALAZAIINEIAYTDI NITINUNUAITAAIA AITILATIZNA
ANINUWINGDUNIINITAAN NI5UTITUANUA I mIanalulad i ol

48AAG N UANIUNITAINAIAIRTTIANEAS ULz N1ITRIUIFULUY
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LunIRaIUsENaURIY NIdnssianLandsannelukazneuen
N1SATUUARAA muﬁaammmﬂmma LLagﬂ’]i’J’Nﬁ’]LLWﬁﬂNaﬁlﬁm‘lﬁ 19
fvun nagnsdiuuszaumenisnan nagnéaldlunisnain nnsiinua
YOAUILAIUTZELLIAN NITANMUAIUUTZUIULNUNITARIN N1TITWNY 11T
Ufiananiseata 3imadou mahiauensdAnwiiieades uaznisin
UuRnsnaununsnanniglaaniunisaidagiu

Concepts and importance of marketing planning, marketing
environment analysis, technological advancement competitions
complied with market situations, product and goods life cycles,
development of marketing planning models consisting of the internal
and external marketing environment analysis, marketing mix
strategies target market decisions, and product positioning, strategy
designs of marketing mix, marketing strategies, sales determinations for
a certain period of time, specifications of marketing plan budget,
marketing operation planning , writing procedures of marketing
operation plans, presentations of related case studies and practice

of marketing planning using current marketing issues

N1INAIAAINA
Digital Marketing
se3vfiSeusunnow: 3541103 #ann1sAAIN
Pre-requisite : 3541103 Principles of Marketing

wafn unum anudidgueinsaatandvialugatdagiu nsaia
wiesflen1sman social media marketing WAZN1SUINIT N1TIAIINUNY
wuuilenles msvszgndinaluladadna funagnénimain nguunouay
I5seusIaiEdesfiunisnainAdna

Concepts, roles and importance of updated digital marketing,
marketing platform creations named “social media marketing” and

services, interconnected distributions, digital technology applications to

marketing strategies, laws and ethics in digital marketing

Un-Uv-9)

3(2-2-5)
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msmmmﬁﬂiznaumiﬁmﬁu 3(2-2-5)
Local Entrepreneur Marketing
sedviiiFeusituannou: 3541103 udnn1saana
Pre-requisite : 3541103 Principles of Marketing

wuaAnnsdugUsznounts UssianvesUsenounisviesiy nns
afaanulaiuIeuriuniswd sty nsasianudunusluviislgguniuy
wedalunisinainiesdunisiinsgiguisiu nsldinalulad lunis
Jannsgsfaviosiu msvszndlduAnassgawaiios lasldmguima
manaadluuitgmauaniunisel asiuiieniusauasinseidoya
diowSsumsiiauslasanuniseain

Entrepreneurship concepts, local operator types, processes of
gaining advantages in marketing competitions, supply chain
relationships, marketing techniques in local business, competitor
analysis, technology in local marketing management, applications of
the sufficiency economy concepts emphasizing on marketing theories
to solve situational problems, a marketing project based on real data

collection and data analysis

n1seanalan 3(3-0-6)
Global Marketing
sedvfiFeukiuuanoy : 3541103 wdnN15AAIA
Pre-requisite : 3541103 Principles of Marketing
wUAALAzUSHYINITUTUITAITRAIALAN DIANTIAE TaANAINIINIT
Alunaialan anmwindeulunainalan n1sidenaain nagnsnisnalalan
23YFITUNWNITAAALAN
Concepts and philosophies of global marketing management,
organizations and trade agreements in the global markets, global
market environments, market selections, global marketing strategies,

global marketing ethics
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UINNTTUNITAAIN
Marketing Innovation
sedvfiGeustuInioy 3541103 #dnn15Aan
Pre-requisite : 3541103 Principles of Marketing

AINNUIYUAZAIUAIAYVIIUTANITUNITAAIN 89AUTENDU
youTAnssuAITAain a3 oedeatuayuuiAnIsuNIINITAAIA
NFNAILINITAATILATIZN NITAALTNTZUU WAZAIINAAAS INATIA N1TASIY
yaAuinlnglduinnssy wazanuAnaiisassd nsddnuduuinnssuma
N13NAA

Definitions and importance of marketing innovations, elements
of marketing innovations, marketing innovation support tools,
development of analytical thinking, system thinking, and creative
thinking, value added creation by innovations and creative thinking,

case studies of marketing innovations

ANTUINITIUVY
Sales Management
se3vfiFeuriuniow: 3541103 ¥ann1sAAIN
Pre-requisite : 3541103 Principles of Marketing
LUIRATBINISUSIMNSIUYIY TUADUNISUSAITIIUIIY nSHENSal
POATNY NISINBIANSHIBNY NITUSMSNUNIUVIE Aaueni5v18 N1SES1e
Amnuduiusfugndn anusuiinveusedinuuas a3ussauiiieatesfunis
V1Y
Sales management concepts , sales management procedures,
sales forecasts, organization structures of sales department, sales
staff management , art of sales, sales personnel and customer

relationships, social responsibilities, and sales ethics

Un-Uv-9)
3(2-2-5)

3(2-2-5)
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YauarA15UIIINIU
ﬂqiaaﬁﬂiﬂ’]iﬂa'}ﬂLL‘U‘U‘quJim'lﬂﬁi
Integrated Marketing Communication

sedvdiFeuiiuuinoy : 3541103 wdnN15AAIA
Pre-requisite : 3541103 Principles of Marketing

LNAANTADANTNIABALUUYIANNT UNUMLAEANLAIRYves
msﬁamsmimam Lﬂ%@ﬂﬁaﬂ’ﬁgaﬁﬂiﬂ’ﬁﬁaﬁﬂLLUUUﬁﬂﬂﬂ'ﬁ ANTTINLNY
maﬁammwsmmmqugim’]mi 159NN UUTEU NMIAIVANLAZNTT
Jsziiuna "ﬂiiﬂ'ﬁ_liﬁiuﬁlLﬁ&?%@ﬂﬁllﬂ']i%@ﬁ’ﬁﬂ'ﬁma?@

Integrated marketing communication concepts, roles and
importance of marketing communication, tools of integrated marketing
communication, integrated marketing
communication planning, budget specifications, control and

evaluation, marketing communication ethics

N135798AAN
Marketing Research
sedviiFeukiuuiow: 3541103 ¥dNN15AAA
Pre-requisite : 3541103 Principles of Marketing

ANUVNE AINANRY WAZNTEUIUNITINY NININUATYNINITIAY
N1599NWUUNITIVY ﬂ’]iLﬁUi?Ui’m%@yja ARERIFEFURIAT %@a&amﬁmiwﬁ
uazmsAmudeya N3imienunside uasmsiiauesdeyaiiiedy
wuanslunisdadulanisnisnaie

Definitions, importance and research processes, research
question  determinations, research designs, data collections, data
processing, data analysis and interpretations, research reports, and
information presentations based on analyzed data to be guidelines

for marketing decisions

Un-Uv-9)
3(2-2-5)

3(2-2-5)
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1AS9IUNNNTTAAN
Marketing Project
sedviiGeusiusntew: 3541103 #dnn15Aan
Pre-requisite : 3541103 Principles of Marketing

ANUMIERAEAINEIAYTDILATIIUNITAAIN N1THUAUTDY ALY
nsimuaidelasinunsnain nsdeulaseunseatn wasiiauedie
QURTRRFIRLIE AIANTUIIUATULHUIATIIUNITAATA N1IATUAN LA
NMsUTEIIUNG N15IANTI99IULAENTHIEUBIATINIUNITAAA TABLTIUATS
vhouduiiuneldnismuauvesenansdfivin

Definitions and importance of marketing projects, information
searches and determinations of marketing project topics, writing
procedures of marketing project proposals, submission for approval,
project implementations based on designed marketing plans, control
and evaluation, written report submission, and team working

presentations of marketing projects under advisors’ supervisions

Laniau
NagNsN1IINAIN
Marketing Strategy
sedvniiFeunituuno: 3541103 wdnNN15AAA
Pre-requisite : 3541103 Principles of Marketing

UNUIN AUFEIAYUBINAENTNI1TAAIA BIAUITENOU NAgNS
N1398719  31AT19AAIA N13AMUANE WYY NTEUIUNITITINY
m’mmmﬁﬂﬂaq‘mﬁ‘ m%muaumsﬁﬁLﬁumuwNmﬁmmﬂmaiéfﬂiaumEN
AITYIUTTIUNWNITAAALASANNTUNATOUADFIAY

Roles and importance of marketing strategies, marketing strategy
elements, marketing analysis, target market determination, strategic
marketing planning processes, control of marketing operations within

the framework of the marketing ethics and social responsibility

Un-Uv-9)
3(2-2-5)

3(2-2-5)
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N1IAAIAUINIT
Service Marketing
sedviiGeusiusntew: 3541103 #dnn15Aan
Pre-requisite : 3541103 Principles of Marketing

FnuLlanI1z109RaNITUS NI UANA19INNSHER N13TiATIE9
ANINWINABUNNNITAAIN NOFNTTURUTIAA AunImdimanalulad
ANIITILLNU LLﬁ%ﬂTﬁ’t’]E]ﬂLL‘UUﬂi%‘U'JHﬂ’]ﬂﬁ‘U%ﬂWi d1udszaunisnana
Uinsiftelvussgraninmsliuinng avwdianele uazannusnivesgndn
5 ¥annuilenelavesuinig msafremmduiusiinsediuuing sauds
LUIAAFIY 9 ‘mﬂﬁmmmamu%miﬁ'a‘ﬁﬁ’ﬁym'ammﬁﬂwaslwmqﬂﬁﬁ
ANUSURAYOUADHIANLALATYTITUVDIHUTENOUNTT

Characteristics of service business, analysis of marketing
environments, consumer behaviors, technological advancement,
planning and designing processes of service business, service marketing
mix to achieve service quality, customer satisfaction and loyalty,
satisfaction measurement methods on service products, formation of
positive relationships with customers, service marketing concepts
affecting customers’ satisfaction, corporate social responsibilities, and

entrepreneurship ethics

mMInaaiiadenNLazaIngox
Social and Environment Marketing
se3vfiSeusuuinow: 3541103 wdnn1snan
Pre-requisite: 3541103 Principles of Marketing
LUIARANITAAIALE pdsANLALE uInd N Tanivesdiannay
AaIndon MaNNIN1IIAIAETET NsEUINNTTANISRATR AUSURAYEU
ﬁuaqqsﬁwiaé'mmmz?aLL’mé’au MIIATITFANMIRGBLVNNITRA AL
Fenuuazd awindou waAnssugduilaad Adedsdenunazd suand on
NM9RUNITAAIALTIO IAL AT AINE DN wazanunsnin iU UAla
Concepts of social and environmental marketing, social and
environmental problems, green marketing principles, market
management processes, corporate social and environmental

responsibilities, analysis of the social and environmental marketing,

Un-Uv-9)
3(3-0-6)

3(2-2-5)
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IRAIY YauarA15UIIINIU u(n-U-a)
consumer behaviors considering issues of societies and environments,

social and environmental marketing planning and applications

3543118  N1SAAIAAUANNEAT 3(2-2-5)

Agricultural Marketing
sedvfiGeusuIntew: 3541103 #dnn1sAan
Pre-requisite: 3541103 Principles of Marketing

wulAn lAssasIenIsnaInduanyns Jadeaninninasuusinain
AuAnYas WlguIesTUIRAUANNYAT NTRANYINNNITAAINFUALNYAT
maa%’wgaﬂ'%ﬁ'mﬁuﬁﬁmwm ma‘ﬁ@umﬂaqwﬁmsmam N15UTNI5Y 03
i mtheuuudesles

Concepts of agricultural market structures, environmental
factors of agricultural product markets, government policies of
agricultural products, case studies of agricultural product marketing,
value added creation to agricultural products, marketing strategy

development, management of interconnected distribution channels

3543119 N1SAANVIYLAU 3(3-0-6)
Border Marketing
se3vfiSeusuuinow: 3541103 #dnn1snan
Pre-requisite : 3541103 Principles of Marketing
UNUIN WAEAMUAIAYUDINITAAINYIBLAY ﬁﬁ@fam'ﬁwgﬁwaﬂ
Useind N153lAT183leN1an1anTsnannvIelay naAnssuuslaa nagns
AUan Adsuazladafing sewinsviouau nstdimalulagnienisnaia
Roles and importance of border marketing to the national
economy, analysis of border market opportunities, customer
behaviors, retail and wholesale strategies, border border logistics

marketing technology use



SV GRLE)
3543120

3543121

a4

FouazAoduresedn

N1SIANITATIAUAT
Brand Management
se3ufiSeusiunnow: 3541103 #ann1sAAIN
Pre-requisite : 3541103 Principles of Marketing

AINNNRNIY LAZAMNAIAYVDILUTUA BIAUTZNDULUTUA WUIARA
WUsUA N1sMruangdIvuiy 35nsasiakuTud Lendnuel YBIkUTUA
AUdNRdsvRLUTUA M3assnua1vesusus Jaduuisaudiiauas
audimadlunisadiauusus mssmuaeseslelunisdeansiiieadianis
Sudlunusus mslesesinsdlinuifrtunisairauusus

Definitions and importance of product brands, brand elements,
brand concepts, target market determinations, brand building, brand
characteristics, brand strength, brand value creations, factors of success
and failure in branding, communication tool determinations building

brand awareness, analysis of case studies on branding

N1TNAIANINNTY
Direct Marketing
sedvdiFeunuuanow: 3541103 wdnN15AAIA
Pre-requisite : 3541103 Principles of Marketing

WENNNT WAZHUIRANITAAIANIIATY UNUIMNTBINITAAIANIATITIE
AR uTlan seuugudeyalunisnainnienss walulaglunsiauinain
VNATI 103 0451 0UBINITABIANIIATY NITABUAUDINITARIANIIATIHUY
A9 9 BAYATIYIVITTUUNNITHAIAN AT

Principles and concepts of direct marketing, roles of direct
marketing on consumers, database system in direct marketing,
technologies for developing direct markets, tools of direct marketing,
various types of direct marketing responses, and direct marketing

ethics

Un-Uv-9)
3(3-0-6)

3(3-0-6)



SV GRLE)
3543307

3543308

3543407

45

FouazArasureTeIv umn-u-o)
mssnde 3(3-0-6)
Purchasing
sedufiSeusinunnow: 3541103 #ann1sAAIN

Pre-requisite : 3541103 Principles of Marketing

De

NANNTT  WaENITUINITIUALITUNITINT © NagNsN15InaTe

VN

1Y

N15LRBNUNAIYIY N15435919BT8Y NITATUANFUA AIARY TEUUNITINTD
msdndouvuesulay mafuaifsenuientuniiate ﬂaqmémié‘]’m%a
nuanefiirtumsinde

Principles and management of procurement, purchasing
strategies,sales source determinations, purchasing negotiations,
inventory control, purchasing systems, online purchasing, statistical

data collections of purchasing, purchasing strategies, laws related to

purchasing

N153ANISATUANLAZIALAAIRUAT 3(2-2-5)
Retail Management and Exhibition
sedviiFeukuuiow: 3541103 ¥dnNN15AAA
Pre-requisite : 3541103 Principles of Marketing

gﬂLLUUﬂJ@QﬁqSﬁﬂﬁﬂﬂaﬂ anﬂiimﬂ’ﬁ%@‘uaﬂgﬂﬁ’] ﬂaq%ﬁ‘mimmmaﬂ
giadUAN n13dndioAudn msdnisAudainds nseenuuUdsuduas
NsIALERIFUA1 N1strusMswngnAntugsianuan

Types of retail business, customer buying behaviors, retail
marketing strategies, goods purchasing, inventory management, store
layout designs including goods displays, customer services in the retail
business

3(2-2-5)

NS lABAUILATAINTIUNLAY
Advertising and Special Events
sedvdiFeuniuunnow: 3541103 wdnn1sAA1A
Pre-requisite : 3541103 Principles of Marketing

ANAIAYVOINITIAN LarAanTTudilay nsiaenmain wWinune
ﬂﬁiﬁ?ﬁﬂﬂﬂﬁ&g%ﬁﬂ’lﬂ%@ﬂﬁ AITINUHUNTIAUN kazAanTTL WLAY N3

AS19ETTABUIAR Folawadn NNSUSEIUNE tawan LASaslanennuianssy
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MAY NITWAUINAINAIBAINTTY TibAY aqﬁmmazﬂgmﬂaﬁﬁm%’aﬁu
lawanuazfianssuiiley
Importance of advertising and special events, target market
selections, advertising strategy determinations, advertising and pecial
events planning, c reative selections of advertising medias, dvertising
evaluation, tools for special events, market development using special

events, organizations and laws related to advertising and special events

N133ANIgNANEUNUS
Customer Relationship Management
sedviiGeusuIniou: 3541103 udnnsAaA
Pre-requisite : 3541103 Principles of Marketing

WUIAA YANN1TAT1ANUFUNUSAUGNAT A1TINUHUNTATI
AwduusugnAn nagndnisadisanuduiusfugndnaiede uaz
wealulad lun1sdanisgnenduius lnensldgiudeyanazassenussu
mamﬁmam&iagﬂﬁﬁ

Concepts and principles of forming customer relationships,
corporate customer relationship planning, customer relationship
strategies, tools and echnologies for customer relationship

management using database, and ethics of marketing on customers

ATNYINTAUINIINITAANNA

Marketing Forecasting

se3vfiSeusunnow: 3541103 #ann1sAAIN
Pre-requisite : 3541103 Principles of Marketing

WUIAA ATEUIUNTITNEINTA UAIANITAAIAKAENITUNY

'
= 1

N153ATIEan1ILATEENa wazdadeuinaounneg Nidnsnanessng
wialulaglunisneinsaluulltunisniseaialagly Big Data

Big Data Concepts, forecasting processes, market and sales
demands, economic analysis, factors influencing on technology

business using big data in forecasting market trends

Un-Uv-9)

3(3-0-6)

3(3-0-6)
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FouazArasureTEIN un-U-a)
FLUUANTEAUNANIINITAAN 3(2-2-5)
Marketing Information System
sedviiGeusiusntew: 3541103 #dnn1sAan
Pre-requisite : 3541103 Principles of Marketing

WUIAA AINEIA Y WazUNUINTDUNALUlad@1TAULNA TEUY
ANTAULNANIINITHAA Big Data wuug’lu%agamﬂmﬁmam N159ANIS
FTUUANTAUNANNAITAAALRY miﬂisqﬂm“L%JL‘ﬁamiﬁmﬁﬂﬁmwmima’m

Concepts, importance, and roles of information technology,
marketing information system in terms of big data used as the marketing
database, marketing information system management, applications of

analyzed digital marketing information for marketing decisions

Tsunsudnsagunienisaana 3(2-2-5)
Program in Marketing
sedviiFeuntuunow: 3541103 wdnNN15AAA
Pre-requisite : 3541103 Principles of Marketing
nsAnwuariinufoRiAsfunsussgndldTusunsudniag Tuau
AIUNITAAIN NTHUAUTBYA N1957UTINTBY A N1sUTEUIaNAY YA
ms"?miwﬁ%@ga NTIAYINTILUNALAZNITUNAUDNNITAAA
Studies and practices of software applications in marketing work
packages, marketing information search, data collection methods, data

processing, data analysis, written reports, and presentations

dunuinisnana 3(2-2-5)
Seminar in Marketing
seAvAGusuIniou: 3541103 ¥dNN1TAATA WAL
3543107 N13219HAUNITAAIN
Pre-requisite : 3541103 Principles of Marketing and
3543107 Marketing Planning

Uszananguinieniseain Anwiduaiuiufud eussgndldly

n53ATEIt JyvvesnsdiAnu uazUssifuiiviaulanianisaain e

nagNENIINIIAaIAvIaaULiow Ut Tnegldignsiseuiuudunn
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HouazrArosure LI
Marketing theory retrieval, further studies for applications of case
study analysis, of interesting marketing issues, of marketing strategy
planning or problem solving planning by using the seminar learning-

teaching method

AWNBINGWEIMTULNNITAANA
English for Marketer
Aneurinvenwndingulumsasisyadinaneestinnisnanavinue
nsldnndangulueuang MIUinTg wagn1sdeaIniannInain
Practice English language skills to form marketers' personality,
English language skills for sales personnel, service and marketing

Communication

Uszihudagiunienisnana
Current Issue Marketing
se3vfiSeusunnnow: 3541103 #ann1sAAIN
Pre-requisite : 3541103 Principles of Marketing
Luada nagnsnianisnatnadelni a3 esflaluniswauinig
msmaeiiviuatevseuwiltuensnaiadidifalusuias
Concepts, modern marketing strategies, marketing tools to

improve modern markets or significantly potential future markets

2.3 nguiviufiansuasilinussaunisalivntn

2.3.1 nguflnUszaunisalivadn
nsnsELRnUsEaUNITAlIYITNATUAIIAAIN
Pre-Apprenticeship in Marketing

N19MTENAIUNToNVR LT BUNBUNITRNRNUURT U TNlY Au
ANu3lunMsUURnumINTeaIn 1siavilasens yadnaw wazvinuely
nMsUf RN

Revision and retrieval activities of marketing knowledge and
skills, marketing operations, marketing planning and reports including

marketers’ personality before serving apprenticeship as trainees in

marketing work at establishments

Un-Uv-9)

3(2-2-5)

3(2-2-5)

2(1-2-3)
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FouazArasureTeIv
NSHNUSZAUNITUIVITNAIUNITAAIN
Apprenticeship in Marketing
sedunfiSeusunnow: 3544703 nMsweafinUszaunisalivndn
N13Aa1A

Pre-requisite : 3544703 Pre-Apprenticeship in Marketing

msufoRmuluanudszneunsiifeatestunudiu manann way
fisvoznatlunsufiRnulidesndt 500 42lus uazdavihmenumuilddu
UDUNUNEY

Job training at the establishments related to marketing work, not

less than 540-hour work, submission of written reports assigned

2.3.2 nguavnafne
ANSLATENAUNSDUFUNIRNYINIUNITAAA
Cooperative Education Preparation in Marketing
a a ¥ YV a wa a = ¥
Aanssumseseuanuniouvewiseulunisujifaniadne Ingl

14 dl

AU EITUNANATT wudfn seideudadaAy nseuIunITaniafne

L
Arwiuglumsufofen mdoans uyweduius nsiauiyednain
wallAN1sUNaYD LazNSWeuTIEURanISUURMUani N

Activities to prepare learners in cooperative education.
Knowledge of principles, concepts, regulations, Co-operative education
process, Fundamentals of practice, Communication, relationship,

Personality development, Presentation techniques, and Co-operative

study performance report writing.

ANNIANYIRIUNITAAA

Cooperative Education in Marketing

sedviiFeusitunineay: 7204701 MmawSsuanuwianauia
Anwdunisnana

Pre-requisite : 7204701 Cooperative Education Preparation in
Marketing

msuftRnudunaludnvarntinanudiaslusaiuuszneuns
ansafousUsudndiduTmusssuesdng nsvinausandug du

n1uA Ui lun1svineu a1u1309aviTne9u UIlauenun1Imel Lag

Un-Uv-9)
6(540)

2(1-2-3)

6(640)
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HouazrArosure LI
waduiavedlasasui lduneunune naenduaiunsanisiiaIug
mmmmmswEJEJM’]ﬂmiﬁﬂmmaaﬂmé’ﬂqmﬂﬂﬂizqﬂﬁ%

Full-time operations. Able to learn to adapt to the corporate
culture. Working with Colleague. Solving problems in work. Prepare
reports. Present the progress and the assigned project. Able to apply
knowledge to apply.

Un-Uv-9)
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nangnsUFuUTN.A.2559 Nunangnsusuuse w.A.2564

nangnsuTuUse w.A.2559 nangasuTuuse w.A. 2564 d13zn15UTuUs
GEL0101  mwnlneiilenisiedns 3(3-0-6) | GESL103  3ldawlne 3(3-0-6) | -Wagusiain
Thai for Communication Arts of Using Thai Language o wavudu
Wawwinwensidniulngludunisiia mswe n1senu uay vinwgnsdoans Aauznsliniw nisdenagmsagany n1s | Mefuiesein
ns\Beu Tidenuseuiuarannsaldnmudearsludinussdriuldodied | yodiaue wazmsdounsinns
USLANTAN WL AUAIUUSUNNNSAIAY waz Tnusssulne Strengthen learners in terms of communicative skills, arts
Study and practice skills in listening, speaking, reading and | of using Thai language, summarizing and briefing, oral presentations and
writing, in Thai for the daily life communication appropriately in various | academic writing.
Thai contexts.
GEL0201  nwdengululandagiu 3(3-0-6) | GESL101  mw1denguwily 3(3-0-6) AgusE
English for Today’s World English Adventures Foim wavUdu
w3 eulildnudanquiiiofuiai saflelunsuaiam FdwiA druu Tassaanwidangy uazeaunu kiudelu | desunesein

ANUFIINUVaITayAansaumAiaUszyndldluns@nwinaznsinsediinly
landaqdu
Develop learners in using English as a medium to access

and retrieve information for education and daily life applications.

sULUUsNs 9 19U ameund inas desaulat uasdedsiinn uasilnufdRiy
antunsalfimmuaiilusasueniondsu WeimTouanumiougmsufun
39luTInUsza Ty

English vocabulary, expressions, structures and non-verbal
language through various types of media such as movies, songs, online
communications and printed matters. Practice English in designed
language situationsnot only inside but also outside classrooms in order

to apply the language use to daily life.

ert?
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GEL0202  mwndangeitanisingu 3(3-0-6) | GESL102 anwnasnguindnilu 3(3-0-6) (WabusaIY
English at Work English for Dream Achievement Fo3m wazUsu
Hnvinwznsldnwsenguluusunuesnisvinnuy wazauisald Wnweni1sld nrudanguid entsadasorud Wiy | Aesuesein

ﬂ’]‘lsnavdﬂmstl,ﬁamimmu a5y dunieale wasusundy 9 999019 | AANSEUNTWAlIU UNAUNUIENG 9 ldluaniuivinay uazusundu SN

M A5¥191u atamsldnwdinguuazimalulad wensdnausnuly
Practice English skills in work-related contexts. Make use of EULL‘U‘UG}'N 9

English for job seeking, job applying, job interviewing, and other work- English skills for dream job applications, job interviews,

related contexts. English conversations in workplace and in various work-related contexts.

Make use of English and technology for a variety of work presentations.

GEL0304  awnIuiiienisdesns 3(3-0-6) | GESL108  iwAAWAUAUN1EIRU 3(3-0-6) “WAgusain
Chinese for Communication Happy Chinese %Eﬁﬁlﬁ uarUsu
Seuisruudndnuyidu FBnsleudnusiu dnvinueils ya 81w JEUUN1TeBNdealagisn1silsudnusiu Seudadniuazun | Mesueseiv

FounmwduludiaUssdriu Fouimafnuduaiininiudenauesiu | aunmnnviiuessituats IndiRneils ye 01w wanTeu nieutaFous

wialulagade W%JauﬁgqL'%aué'uasL%’ﬂf\]mmmeﬁmiwdwi’wuﬁﬁmlm ANLANGNTENINTUGTIU NG -TU

U The Mandarin Chinese phonetics and the basics of writing
Study and practice basic structure of Mandarin Chinese with | the Chinese scripts. Focus on up to date vocabulary and dialogues in

an emphasis on developing listening, speaking, reading and writing skills | current contexts. Practice the language skills: listening, speaking, reading

with application to a number of familiar everyday topics. Enhance | and writing and recognize the intercultural awareness between Thai and

learner autonomy through technology. Learn about culture and | Chinese.

develop inter cultural awareness.

GEL0305  mwidiuiilannsdaans 3(3-0-6) | GESL106 aynfuntwdiUu 3(3-0-6) | -Abusain
Japanese for Communication Fun with Japanese %Eﬁ‘m wazUsu
Anvinwznslinundiu Tneiuinuensilsuaznisyaiitents vinwgdunsile mawe mssunaznsdeunndgiu e | desuiesiein

doa15luTInUsEaTY waztEsuas19A N laR T udIAN LA TRIUSTSY

seringbneuaz Uy

v 9

Winwensilauaznsye ien1sdeasludinysediu uasiasuaiieminy
Wnladudsnuuasdaiusssuseninlnewasg Yu lneldianssunis
YININITNNAIW
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Study and practice skills in Japanese, focusing on listening The language skills: listening, speaking, reading and writing
and speaking for daily communication and promoting the | in Japanese, focusing mainly on listening and speaking for daily
understanding of Thai and Japanese cultures. communication and promoting the understanding of Thai and Japanese
cultures by using various integrated skill activities.

GEL0301  mwnaiadifionnsaedns 3(3-0-6 ) GESL104  w@gnne1uad 3(3-0-6) | -WAsusiain
Malay for Communication Malay Language Fun Foin wavUdu
NIRATNBEAIUNSTE N15YA 115870 wagn15ideu Tagliu WiNweAUNI5ila N15NA 115810 Lagn1sWeu laglturinuenis | MesulesedIn

ﬁmﬂzmi‘ﬂﬂLLazmsmﬂﬁ’m%miﬁaaﬁ ADAUNINUTUNNNATUTAIUSTTU WQLLazmimmﬁm%migami A0AWNINUSUNVIA LT uSTIN Wi onTs

o1 luldluFAnuszs ilUldluiinuszdniu
Study and practice skills in listening, speaking, reading and The language skills: listening, speaking, reading and writing

writing in Malay, focusing on listening and speaking for daily | in Malay, focusing mainly on listening and speaking for daily

communication and promoting the understanding of Thai and Malay | communication and promoting the understanding of Thai and Malay

cultures. cultures.

GEL0306  nwunudiienisdosns 3(3-0-6) | GESL107  Uusiefiun1emnIva 3(3-0-6) | -WAgusaivn
Korean for Communication Entertain with Korean o uazUsu
nsHnTinEeAuNsite MR 11581 wagnslgun e INIva WNwgA1uNsHe A15NA 11587 kazn1slgun1viinma lag | AesuiesedIn

Tnewfuvinuznsilsuaznswadimiunisdeans ludinusedriu wiuvinwgnsilauazniswadimiunisdeansluiinysydiu
Study and practice skills in listening, speaking, reading and The language skills: listening, speaking, reading and writing

writing in Korean, focusing on listening and speaking for daily life. in Korean, focusing mainly on listening and speaking for daily life.

GEL0302  mwndulafliduiiionisdosns 3(3-0-6) | GESL105 zalan1endulailide 3(3-0-6) | -UAgusHaiv
Indonesian for Communication Hello Indonesia Language Fo3w wazUdu
NIRATNBEAIUNISTE N151A 115870 wagn15ideu aglduy WINwEAIUNISia N15NA A58 Lagn15We lagldurinyenis | Aesuiesedn

‘VTﬂmmiﬂau,asmsmmﬁm%”umaﬁami ADALNTAUSUNNIA U TRIUGTTH
dulnilde wansihlulgludinusednTu

Hawazniswedmsunisdeans aeaunsnuiunmesnuinusssudula iy
o si lgludinusednTu
The language skills: listening, speaking, reading and writing

in Indonesian, focusing mainly on listening and speaking for daily
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Study and practice Skills in listening, speaking, reading and | communication and promoting the understanding of Thai and
and speaking for daily communication and promoting the understanding | Indonesian cultures.
of Thai and Indonesian cultures.
GEH0406 miaummﬁamiﬁaui 3(3-0-6) -
Information for Learning
ATTUNUY mmﬁ’wﬁ’zy LAZAUADINITATAUNA NSNYINT
ANSAUWA UNASETAWNA NagnsnIsAuAuasaumABLanvsadng N3
Usgilluansauna n159199uarUsTaNUNTH s aueasaumnAluuLuy
AN 9 TABATENTND993UETTUATAULNA
Meaning and significance of information, information
sources, information resources, electronic information searching
strategy, information evaluation, information ethics, citation and
bibliography, information presentation in various forms.
GEH0402  U3uguruazanaun 3(3-0-6) | GESH202  USweyrwasaaun 3(3-0-6) | -USusiiaimn

Philosophy and Religions

ALY DIAUTENBU MTIATIEAUYMIT0IUSBEY MaLAIELN
a0 AINNFUNUSKATAMULANAIITENINUT YR LAz ANEWT A
ANTIWTA3 909U B AT ANAUT HENAABUTBIANANIAT 9 TdNsTININ
Wanaunmdinlusziuyana aseund & WieliAnduininuasdud
av

Analytical elements of philosophy and religions, the
relations between philosophy and religions, the real value of
philosophy and religions, teachings and philosophical concepts of
different  school of philosophy and religions for peace of life and

peaceful societies.

Philosophy and Religions

ALY DIAUTENBY MTIATIEAUYBIUTE azAEN
a191909US VYT ANFURUSUAAULANFITENINIUTYY ILaZAIEWT Ao
ANTILTA39709US T WAL ATALT MENAIABLTBIFAAUIFY 9 YINENSITUN
fimunnunminlussduyana aseunss dny eliAnduininuasdufiau

Analytical elements of philosophy and religions, the
relations between philosophy and religions, the real value of philosophy
and religions, teachings and philosophical concepts of different school

of philosophy and religions for peace of life and peaceful societies.
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GEH0403  uywdiuaausny 3(3-0-6) | GESH203  wywdfiuauey 3(3-0-6) | -Wagusviain
Human and Aesthetics Human and Aesthetics QLR uaziing
LLmﬁquwﬁmmmmﬁlaaﬁu 29AUTENIUNNAAUE AUAT UaY WUIAR wqwﬁmmmmﬁaaﬁu a9AUszNOUNIAaly auns way | Usumesuie
Aavgnisuans n1suszyndldludinusedniu Aavznisuans Mevszendldluiinusezaniu nmsnsentnlunuainnuay | sedulndany
Concept and theory of beauty, aesthetic elements in Concept and fundamental concepts, theories of aesthetics, NEAND T
painting, music and performing arts, beauty in daily life. elements of art, music, and performing arts. Apply the knowledge of
aesthetics into daily life and realize the values of aesthetics.
GESH204  4ela Taszenn 3(3-0-6) | -3e3ln
Youngster with Good Heart ﬂa;m‘iﬁjmwamam%
N3350 N15U8aUN1IM3Te Indrdnansisuy nsuenuyy
Hausglevdduiuaskalselovddiusy n1sdanusInveNyy vinvy
nspvIunsAn a3essauludiny wdnudsgiassghanelfisaietestunis
V930
Corruption, corruption prevention, public awareness,
distinction of self-interest and common interest, community
participation, critical thinking skills, social morality, sufficiency economy
philosophy for preventing corruption.
GESH205  tinduaivu 3(2-2-5) | -s1eiylnd
Community Detective nNALIMNYYeAIENS

AVIUTIBLAZANE A VDM NN TANSAUTATTDIEY
Afi¥gviosdu wvawminensansaumaosdu nsduRunsneins
ANaumATasi Y NSEUIUNSTANITANSAUINAY DAY N15USNTHAZANS
BN TANTALWATTR A

Definition and Importance of local Information, local

wisdom, local sources information, searching for local information, local
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information management process, local Information services and
dissemination.

GESH206  wywey1i 3(3-0-6)

Humankind

W UTU Y1555/ TausTIuANNFUN S LAZNNS
domssgniniuresyvend maliTinuuulinszrun Fwensdisedinlu
an1zUnfAkazan1igIngfinismIvANan1IEn e THAlvewYwEn1sla
Pamuazmsusuiteaiionrwegseslunnaniunisol

Race of Mankind, civilization, way of life/culture, relations
and communication between humanity; Living on the basis of ethnic
differences, culture and religion; Keeping up with the situation;
Awareness; Living skills in normal and critical conditions; Controlling
human emotional states; Understanding problems and adjusting itself

to survive in every situation.

13N
NAUIV LY BUAIENT

GESH207 AU a2¢ waan mslaiues 3(2-2-5)

Cyber Security and Confidentiality

ALY ANUEIAYYeIRNUandenIenalulag eARIva
nsldansaumeaaind enanaluladegresvasnde wuimanisdestuse
anmalugaddviaiiinannsliinalulad My uazndunsesinians
ndemamalulad uaznsivisiuinvaesilugaddsiaiiinannslide
walulad Tesududosdianud wesinwemaniifiolvogsenlaslinnidy
wioysentnssunedidnnsedingd

Precise definition and considerable importance of digital
technology security, reasonable use of information, ways to prevent
threats in the digital age caused by the usage of technology. Content

analysis and preventive screening of information from technological

S RIRRIA7H
NAUIVINYBUANENT
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media and knowing about fake news in the digital age caused by the
use of technology media. It is necessary to genuinely have these
knowledge and necessary skills to survive without being a victim of

electronic crime.

GESH208  wimnssuvinteala 3(2-2-5)

Do it yourself Innovations

NSAALUVATI9ETIA UTeian JURUULAZOIAAIINS VDY
winnssutazimalulal NTEUIUNITOONLUULAZET NUTANTTUAILALDIIN
Fandolivietagiivlaieluriesdu msmagevuinnssy mavszyndly
uinnssufvauyusyluiesdu suendnuazdinuszsiiu nasnaunagns
msdansuianssuuazimaluladesngnaiaiionismdivd

Creative thinking, knowledge, the model of innovation

and technology, process design and creative innovation by myself from
waste materials or easy to find materials in local, innovation testing and
innovation application for community, careers, and daily life as well as

strategic management and technology for commercial.

13N
NGV BUANENT

GESH209  Jaiusssunazsnanuaiiosduasiolns 3(3-0-6)
Local Culture and Modern Identity
Usegdamnuduin anude Aadzuaviamusssy Useind
fqyan Awanden AaUnssu uazdndnuaiiesdunuuvainisouives
1YY

2R 2D

History, belief, arts and culture, tradition, wisdom, arts

environment and local identity from the community learming center.

-edulv
nNALIMNYYeAIENS
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GEH0404  winssuuywduasnMsNmuInu 3(3-0-6)
Human Behavior and Self Development
msAnwmgAnssuuyudmsidilenueazdu maianuay

Aus1ene Il e1sualwazdeny ddslunues dannusuRaveusodau

fnwedin drdnluanudunaiesing afresduiusidduyanaly

wyiansssu tonisegamiu mavihauesaiiusyavsnmuasiiaauge
The study of human behaviors, self-realization and self

development, physical, mental, emotional and social Self-discipline,

self and social responsibility with public mind, life-skills, awareness of

Thainess, good relation in multicultural societies in order to work

together efficiently and happily.

GEH0408  (S8u3nnsssutdinnalives 3(3-0-6)
Moral Principles Leading to self Sufficiency
ANUNINELaTANAIYRIANANsTINlUNIAM TN NsENaR

auns msasnasnsnaz g nmsdhudnsssunnldlunistesiu uAdgm

wAENSHAILINULEY ATBUATILALAIAY NANUSYILATYEAINDLNE
Meaning of life, religious teachings for the wellness of life,

mindedness and concentration, application of Self-Sufficiency principles

in life.

GEH0401 aﬁa;uﬁmmamuawm 3(3-0-6) | GESS302  Wasduvaun 3(3-0-6) —ﬁ'ﬁw%ﬁﬁduﬁw
Songkhla Lake Basin Living Our Local NTLAFIUFIVAIUN
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History, physical characteristics, ecology, society, economy,

cultures, and ways of life of Songkhla lake. Sufficiency economy and
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Royal Project. Educate students to have public mind, virtues, ethics, and

Study Songkhla and Satun in terms of history, physical

NTLAFTUEIVAT €198

civic duties. features, characteristics, ecology, society, economy, cultures, and ways Lﬁ'wﬁu
of life of people around Songkhla Lake and in Satun. Sufficiency
economy, royal projects, public mind enhancing virtues, ethics and civic
duties are also focused.

GEH0405 quéﬁumsmgﬂuuﬂm 3(3-0-6) -

Man and Changing World

anudiluiAeafulanuazayed Tanvimilunisiamiuns
Wasuwaswedlan wuanadulneuarnsdsuntadudsaulng uuifn
uaYNANTIN INFTITUY mam"%ﬁu%’imuuﬁugmﬂ%’wwLﬁwgﬁawal,ﬁm

General knowledge about human and the world he lives
in, visions for the changing world emphasizing Thainess, ways of thinking
and public minded activities based on the sufficiency economy

philosophy.

nnuanERugUIaAMANT 3N 3(3-0-6)
Fundamental Law for Quality of Life
TTRIUINTVBINY NUNY amuuwa%u ﬁﬁﬁmumua“am‘ﬂyu
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GEHO0407

Evolution of the Law, human rights, constitutional Law and
fundamental rights, emphasizing, on Laws related to student Life, and

educate students to have virtue, morality, and corruption prevention.

GESS306  nguaneiunisaieanudunaiiosiia 3(3-0-6)
Laws and Creating Good Citizenship
ANYIITAUINTTVRINYVINNY ANTuLweYY ST5TTUYYWALENT

%uﬁugwu%aqﬂwwzjumu%’gﬁiiwzy WaENIATLETUAMGITUATYTITUAY

n1sUeaiun1snase
Evolution of law, human rights, constitutional law and

fundamental rights based on the constitution. Enhance learners to have

virtues and morality in order to prevent corruption.
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GEH0409 3998y 3(3-0-6) | GESS303  anFauswle 3(3-0-6) | -\AsusvEin
ASEAN Ways ASEAN Together o3 NaNAIv Uay
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ANSHRIUDE19E98 U

Development of ASEAN Community, its status and role in
the current world in politic, economic, social and cultural dimensions,
self-adjusment of Thailand in ASEAN context and sustainable

development.

uinnssunisuinig JedefineliiAeuinnssunisuins uazuinnssunis
vinsvesUszmasng 9 Tuuszrauendeu

The origin of lands in the ASEAN community and the
characteristics of multicultural societies in the ASEAN community and
alliances outside the ASEAN region. Social, cultural and political factors
influencing on the service industry are also focused. Emphasize on the
ideas contributing to service innovations and the factors resulting in

service innovation and service innovation in other countries in ASEAN.

GESH201  vinwsdin 3(2-2-5)

Life Skills

AMITNg ATWANEYRnYE TR vdNNT uuIAUaENq Wi
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Bou mydhuiutiniduagiinrwae

Meaning and importance of life skills; principles, concepts
and theories related to human behavior; self-development in physical,
mind, emotional and social development; contemplation; dialogue;

non-violent communication; transformative Learning; self-awareness
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and personal development; conflict resolution; holistic; thinking skills
and holistic system thinking; public mind; life skills in the 21 century;
study-life balance, good life and happiness.

GESS301  mslddanludenuadialsi 3(3-0-6)

Living in Modern Society

wIANAn  JUuuY Mnwelunsanduiinludepudag du
n1sufuAnudunailiod aad1unain Inaisisaue nsuilvaaiunisel
asgnindanisanidudInludiauadelvy wuinianisuguanulu
WPnuszariu nsusududnfudauadelmivazanunisainisdiny

Concepts, values of life, life skills in current societies,
behaviors as a good citizen, anti-corruption, public mind, problem-
solving skills, and the awareness of living in modern societies. Introduce
practical guidelines in everyday lifeand self-adaptation in modern

societies and social situations.
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GESS304  Ananinszsviensiauiidedy 3(2-2-5)

The King’s Philosophy for Sustainable Development

nanNnN3 wuAanszsleueveanszideg walusvniadl 10
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The King’s philosophy for sustainable development
focusing on the study of the principles based on the royal policy of
King Rama X (His Majesty  King  MahaVajiralongkorn

Bodindradebayavarangkun). Meaning, principles, theories and practices
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of the King’s Philosophy derived from the Royal Projects of King Rama
IX (His Majesty King BhumibolAdulyadej) are discussed. The core
principles of understanding, accessibility and development and
philosophy of sufficiency economy are also studied. The 23 principles
of His Majesty's works, integrated applications of the 9 progression
principles based on King Rama IX’s philosophy are also practiced by

attendingfield trips for local development.

GESS305  windation 3(3-0-6)

Young Entrepreneurship

nsidengsivaelv nseSeuanunsouitedndugsia
WIANITUUATAITUTNITTANIT NSTANILNA UTUNY N15TLATIENR
ANTNLINRBNTIAY winlduanmAsygiawaznanga 4.0

Modern business options, business preparation, innovation
and business management. Financial provision, business environment
analysis, trends of economy and markets in Thailand 4.0 are also

focused.

(s iitel
tndAnwilasuninug
aule Weadu

M3Augsna g
FANTT MUNUNTT

GNY

GESC401  msAnlugAfIvia 3(2-2-5)

Thinking in The Digital Age

ANUTIEYesN13An Jaduitugiuvesnisin Anuaes msfe
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Meaning of thinking, basic factors of thinking, types of
thinking, thinking process, logic and reasoning. Practice the

mathematical application to solve daily life problems. Life in the digital
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age, the use of digital device and online applications, information
searching and applying and business are also focused in order to know

self-protect in the digital world.

GESC402  TWsunsuuszenadntinaudnluda 3(2-2-5)

Office Automations

anufiieiudinnudaluli nsuszgndldneufiamesly
drfna nmslilusunsuuszanasiedanisauenars msldlusunsy
ms1rundidnnsedndifionsvheu Wsunsu Yiave Tsunsudeansly
dinnu Wsunsudszgnduuaane

Office automation content and apply computer skills to the
office work by using word processing program to manage documents,
spreadsheet program for work, presentation program, communication

program in the office, and cloud applications for information storage.
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GESC404  gunmiiugn 3(2-2-5)

Modern Health
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Health knowledge, stress sand stress management, health
safety, the fundamental knowledge of food, food consumption and

exercise.
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GESC405  tnAuaitdoya 3(2-2-5)
Information Explorers
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The Information technology literacy (Database) Searching,
OPAC, and information management by using Google applications and
others. Writing citation and bibliography is practiced. Skills of using
information ethically are focused as well as the information

presentation in different forms is trained.

Tdarsauineadn
“anNvane

GESC406  viulan 3(2-2-5)
World Knowledge
nsendudinegraviviutunisudsuudasesian iila

AETUSTE s TINTR aguduazasands melindanulutindsediiu

EEARUIGL: maamumﬁmmi’mﬁmmmam‘laﬂﬁaiwuﬁ'ﬁﬂﬂqmi

Usuianuindinganudsdu
Explore lifestyles in the fast changing world. The

understanding of the relationship between nature, human and all other

things are also included. The use of energy in daily life and ecosystem
as well as the knowledge of World science leading to the change

towards sustainable lifestyles will be discussed.
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GESC408  msianisgsnasaulall 3(2-2-5)
Online Business Management
qmﬂizmEJmiLéaJUizﬂaUﬁﬁﬁﬁlaauiaﬂ Aansiazinluunang
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Stimulate the online business startup inspiration. Discuss

the online market directions and trends, online business financial
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instruments, online business media designs, online business data

analysis and online business logistic systems.

GES0702  N3QLAgUNITWHUUYIUINIG 3(2-2-5)
Integrated Health Care
?’I’J’]MV??,J’]?JLLa%aﬂﬁ‘Ui%ﬂaU‘Uaﬂﬁ‘UﬂﬁW NIGHAFUNINLUUY TN

AMIAUDINT NITODNMAINY  LATNITIANITANULATYA Lﬁaﬂ’]iﬁF’]Mﬂ’]W

Fin Anaenaumaudluanuderiiameiugunm
Definition and composition of wellness, integrated health

care exercises and stress management, improvement of the quality of

life and right views of wellness.

GES0501  31A312%n15AN 3(2-2-5)
Thinking Analysis
AsTUIUNSAn 33An adamandiiionsdndule nalulad
a'ﬁaumﬂLﬁamﬁmwﬁuaxﬁwLauasﬁa;&a
Thinking process, ways of thinking, Mathematics decision

making, information technology for data analysis and presentation.

GES0503  aaduwmalulag 3(2-2-5)
Life and Technology
waluladludinuszdiu nansenuatnnalulad auduag
J3HITU WALNYMUNBABUNIADS
Technology in daily life, technology effects, security, ethics

and computer laws.
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GES0701  awnswazlnyuinisibesdu 3(3-0-6)

Introduction to Food and Nutrition

91TUAEIATUINIT  AIIUADINITHA TITULALEITOIMITVD
1918 AMElATUINg miﬁiﬂﬂmmﬂﬁaqﬂmwﬁﬁ ANNILDIMISUAL
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Food and nutrition, nutrient requirements, nutritional

status, food consumption for wellness, situation of food and nutrition.

GES0502  #3nfudawindon 3(3-0-6)
Life and Environment
mmiLﬁ'mr"fv?ﬁme”aml,awaﬁw?ﬁLL’mé’aﬂu%imﬂﬁzﬁi’ﬁu

sufamseyinduazmaluladiudsnndeniionstiosiunazniunuuadiv
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FeuleslulduseTovlaludingss
Knowledge of environment in daily life, environmental

preservation and technologies for the prevention and control of

pollution, relations between energy and life, principle of energy
conservation, World and Nature System, environmental changes and

natural disasters, environmental solutions in real life.

GESC403  Fingalmifudauinday 3(2-2-5)
Modern Lifestyle and Environment
nsussgndmsfifesiusuinemaniuazimelulad uildly
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a$eanunsenindsanusuinveudensneinssssumAuasdind oy

WA MIBUSNYNTNYINTFTINNARAENTTANSALNTR Inaenadasiu

nsadutIngalnl
Apply the fundamental knowledge of science and

technology to analyze the situations of natural resources,
environments and disasters to raise responsibility awareness for natural
resources, and environments, including natural resource conservation

and disaster management to be in accordance with modern lifestyles.
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GES0601  WIANIIUNISINAS 3(3-0-6)
Agriculture for Life
nsinunsludBauszsniu tnensiftetunuinis nunsdasnde
wagANUANIULIanAlulagnisinens
Agriculture in daily life, agriculture for recreation, safe

agriculture, revolution in agricultural technology.

GESC407  wINNTIUNISNEAT 3(2-2-5)
Agriculture Innovation
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Importance of agriculture in daily life, basics of agricultural
business, alternative agriculture and biodiversity in the agricultural
systems, agriculture for recreation, safe agriculture, application of local

wisdom and revolution in agricultural technology and innovation.

GES0801  91u9ludInuszaniu 3(2-2-5)
Jobs on a Daily Basis
AnwuazUoRiAsatumsliinlestiotisiiugiu maigednm

guUnsalinTosldliinglutularddnaussuuguing szuuuasaing

nssiean uaznsiiiuyann anudsld

Study and practice on the use of basic hand tools, the
maintenance of electrical equipments in the home and office, the
sanitary system, the lighting system, the materials linkage, and the

value-added materials.
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1552601  n1w1danguiitouiunmnegsna 3(3-0-6)
English for Business Contexts
?]ﬂﬁﬂ‘wzﬂ’]i?ilamiﬂﬂ@ﬁﬁﬂﬂmﬂuﬁmumiiﬂﬁ%ﬁﬁﬂ‘MmEJ

wu n1sTnsénet nsdavane nsmeudedeuseu suminsidneu

LONATNGIND

Practice communicative English in various business situations
such as telephoning, making appointment, dealing with complaints

and business correspondences.

3501204 nwﬁanqmﬁaqiﬁa 3(3-0-6)
English for Business
Anvinvzarwdnguiiion1sdeansniegsia wu nns

doansnanistnsiwit mstiaving msaeunuuaglvideya g

mslinauienasngsialuguuuumenisuarldidunianis
Practice Enslish communication for business in

various contexts such as telephoning, making appointment,
asking and giving information, dealing with formal and informal

business correspondences.

- YSusgiviennuyiualsLasdenng o
funsldluanunisailiagu

3502206 NYNUIYTIND 3(3-0-6)

Business Law

nQuIEIf BafuN1TIN0IAnIgIAY NgMAINBLI LAY
widlvd sheyana TAnssu lenmadygy ngmanoifafuasans
953U way ngmanendwdduniadygn MReatesiunis
Usgnaugsng

Business law concerning organization establishment,
civil and commercial law on person, legal acts and specific
contracts, financial instruments law and intellectual property

law about business.

3502207 AVNNLTIND 3(3-0-6)

Business Law

nganeifeafunisinesdnsgsia yana Anssu dyan
M553Aa nénUsEAumnagsio adfiReafugsiangmneiai
ningaundygr nguaeLA satunIIEIIeNITiu nguang
RerfumsmdledBiaansedng uay mssziudefinvmsgsia

Laws regarding organization of business entities,
individuals, juristic acts business contracts, business collateral,
business-related taxes, intellectual property laws, financial
instruments law, Electronic commerce laws and business

dispute resolution.
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3541102 “anNN1IAAIA 3(3-0-6)
Principles of Marketing
LLmﬁmﬁyugmuawﬁﬂﬁmamimmﬂ ANTNUING OUN

N1IAAINTEUVAITAUNANNNITAGIN HAZNITITLNITHAN NOANTIH

HUSLAA NswUsdunann nsidenaaaid vang uagnseumla

HARA U NERAUI 91AT YOINNNTTIAIINUE NITAAETUNITHAN

MIAAALTIOF PILAYAIINRDN  LATATIEIUSIAINNSAAN
Basic concepts and marketing functions, marketing

environment, market information systems and marketing

research, consumer behavior, market segmentation, targeting
and positioning, product, price, place and promotion, social and

environment marketing and marketing ethics.

3541103 #aNN1IAAIN 3(3-0-6)
Principles of Marketing
LLmﬁmﬁugmuawﬁﬂﬁmﬂﬂWimmm ANNLINRDUNS

N1TRAIN TTUVAITAUNANIINITAGIN LAZNITITUNITRANA

WOANTIULUILNA MsUsdunatn nMsidenaaiadvang uagns

MNFIUAUINAP AU dIUUTLAUNNITRAIN A1TRAIARIIA

MIRALIEIAL LAZITTHIUTIUNINITHATN
Basic concepts and marketing functions, marketing

environments, marketing information system and marketing

research, consumer behaviors, market segmentations, target

market determinations and product positioning, marketing mix,

digital marketing, marketing for societies, and marketing ethics

- USusvain
- YSumaSuieseivvidenmanaiusng
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3561102 8IANITHAZNTIANTTASIE TN 3(3-0-6)

Organization and Modern Management

WUIAR NG UH0909ANIT UTLANVBIDIANTT dn1Ie
WINADUNNNITIANITOIANTT ‘1/11?’1‘17]‘LLaZﬂiZU’JUﬂWﬂUﬂ’ﬁﬂyﬂﬂ’ﬁ
M39uHY N158Readns nsdaAudviien msdsns Azl
waznsmuAY N33sle MIdnsedoansluesdnis madianisdanis
adelnl 23es53ulunsinnisesdnig

Concept of organization, organization theories, types,
organization management environment, function and process in
management, planning, organizing, staffing, leading, controlling,
motivation, communication in organization, technique in

modern management and ethics in organization management.

3561103 fusznaunisiiun1sdanisadein 3(3-0-6)
Entrepreneurship with modern management
AMauURLazUsELANE UTENOUNIS WUIAALAY

TTWUINTITNNITIANITRALBIANITANINLING oNTUBIANITTIAT

23essulun1sdnnisssivanna miikagnszurunislunsdanis

wnAnnisdsuuadluesdnis wasiadesdiolunisusmsdanis
9IAN155INA

Qualification and type of entrepreneur, concepts
and evolution of management and organization, The business
environment,  Ethics in global business management,

Management duties and processes, Concept of organizational

change, and business management tools.
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3563102 NISUIHITNITHAAKAZNITATUIIUY 3(3-0-6)

Production and Operation Management
eAvMEBuENsNey : 3632101 dhAuaTIATEATaiinu

UNUIMLAET veInsHARLagnsE NI 1S
NYINTAUNGIAD NTINWHY N1TAIUANNITRARFUAIUAZUINS
N1900NUUUNARA I LAZATZUIUNITNITHAR N1TTANITAUAN
aunde Madeniniafing nsnalsdauUsyneunis n1sdanis
AN Msiansdrwateiwy aluladiAssdestunisnanuas
N15ALHUIUY

Role and function of production and operations.
Business forecasting, planning, production controlling of
products and services, product design and manufacturing
processes, Inventory management, location analysis, layout of
Supply
management, production and operation technology.

the establishment quality management, chain

3563104 N1SUTMINITNAARAZAITANDUIIUAINTU 3(2-2-5)

Husznauns

Production and Operation Management for

Entrepreneur
TSR manteu : 3632302 adnuazn1sieseiideUsunn
Pre-requisite : 3632302 Statistic and Quantitative Analysis

unuImkasntni vesn1sudauazn1sanduiu nns
WYINTAUNWTIN NITINUNY NITAIVANNSHENFUAIULAZUTNNS
N100NLUUNAAAUITUAZNTZUIUNITAITHER NITTIANTITAUAT
AundD Msidenviiaiine msmadsdanulsznaunis nseanIs
A Msdansdmansivy waluladadfelvaifiAsadesiunns
HAnLazn1sALIuwEmuUsENaUNS

Role and function of production and operations.
Business forecasting, planning, production controlling of
products and services, product design and manufacturing
processes, Inventory management, location analysis, layout of
the establishment quality management, Supply chain
management, new technology related to production and

operation for entrepreneur.
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3601111 N1SAIANIINTNEINTUYWE 3(3-0-6)

Human Resource Management

WUIARA NV WATITUUNITIANITNINYINTUYBE
N3LUIUNITIANITNSNEINTUY WY ﬁgm,wimslﬁmsﬁmﬂmﬂi nsaua
Snwuazsiann naenaumsiuan s duniinnu ussuduius
NOMUIBLTIU ANUUaeAisuare1T1aude A1giuazns
iuduiin nsdaniminensuyud meldaninuindend
WasuuUas wazassEUsTaluNsTaNINIneInTUYYed

Concepts, theories and systems of human resource
(HRM),

recruitment, retention and retirement, Labor relation and labor law,

management human resource management process;
occupational health and safety, Leadership and teamwork, HRM in

changing environment, and ethics in HRM.

3601001 N1FIANITNITNYINITUYWE 3(3-0-6)
Human Resource Management
LUIAANITTANITNS NEINTUU WY N15TLATIEN 91U

ﬂ’]i’JNLLNUVI%JWEJ’]ﬂﬁJHHé MIATIALALAALRDN NMSENBUTHLATINAILN

n15UsELiuNsU U eu mslivsglerdnauwn wsanudunus
izuumiaummﬁamﬁmmiw%’wa’miwwﬂ AABAAUNTES 19AIY

HANUABRIANS
Concepts of human resource management, jobanalysis,

human resource planning, recruitment and selection, training and

development, performance appraisal, compensation and benefits,
employee relations, Human resource information system and

employee engagement

-Ususgiriiennuiualulasdonnaag
funsldluanunisailiagiu

3611201 N15IANTIFINAAALABUNIADS 3(2-2-5)

Business Management with Computer

81350435 Yol wazgUunsalsonts unuInuay
ANUAIAYTBITTUUABLNINBSHEN15IAN1STsAluyATIg Y N3
thszuureuimesndund eafleifionisdansaudiusiieg vos
5309 msldlusunsuuszandlunisdnnisgsia gsnadidnnsetind
uazndledBidnnseding msdudutoyauavansaummitousslov
Megsia wagasesssulumsldszuumauiames

Hardware, software and peripherals; roles and
importances of computer system and their relevance to
businesses nowadays; using appropriate computer system as a
tool for management; use of application software for supporting

business; electronic business and electronic commerce;

3612201 TUsunsumauiialmafiiegsna 3(2-2-5)
Business Computer Application
finuensldaugenduasisndudmiugsia flugu

JEUUARNNIMBTIAZSEUUUURNTS nsldvensiuwisussananas

FONALITAITIAIUIN FoWALITAUTUNITUILEUD n1sTaau

wonwdinduuugUnsalindeufidmiugsin wazadesssulunisly

STUUADUNLADS
Skills in applying essential software for business

fundamental of computer system and operating system, word

processing, spreadsheets and presentation. Using mobile

application for business. Ethics in using computer systems.
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acquiring data and information in order to gain the business

benefits; computer ethics.

3631111 \Asugmaniiilagsna 3(3-0-6)

Economics for Business

NI NIBATYFA1ENT NANTIU VS InALa g UasA
NOANTTUEHERN AUNUNITNEALAZRUNIY AAIALALNITAINUATIAN
N13ANIEUINUTEINA Lﬂ%@d%ﬂﬂﬁWLﬂiHﬁﬁﬂ uleu18n198U wae
ulgu18N13AEa

Economic theory, consumer behavior and demand,
manufacturer behavior, manufacturing and supply, market and
pricing, international trade, economic indicators, monetary

policy and fiscal policy.

3631112 \Asugmaniiilagsna 3(3-0-6)
Economics for Business
wIRANLATYgANansdmsunsdnaulaniegfauas

N1INEINTAIEINT N19MNLIVUTTUIUMAEALS N3UTTENALY

USygveaasugianeLiies Lﬂ%“aa%amwmwgﬁa ulgu1en1seu

N15AR4 miLiJgEJ‘LJLL‘iJaJamumiaimnm‘iwgﬁwwmﬂﬁﬁwaﬂ'ﬁs'vru

MBgINa

Economic concepts for business decision making
and business forecasting, budget and profit planning,
application of Sufficiency Economy Philosophy, economic
indicators, fiscal policy and monetary policy, the effect of

macroeconomics situation change to the business.

“iveusulasandasdunisuimgulluly
Tunagsiannau

3632101 adAuazn1TIATIEITUsHI 3(2-2-5)
Statistics and Quantitative Analysis
adfnssaun adfeyuiunaznisussynaldadalunis
NuHukazindulanigsia ngufnsdndula mslusunsudady
FILUUMIVUAAENITIATIEUIBITU NMITIRBE0IUNTT0
statistics, the

application of statistics in planning and decision making,

Descriptive  statistics, inferential
decision theory, linear programming, transportation model and

network analysis and simulation.

3632302 @AAKAZNITIATISATIUTU 3(2-2-5)

Statistics and Quantitative Analysis

adAnssuun adfeyuiuwaznisuseendldadialunis
Taunukazindulan1gsia duuunmsdnduls mslusunsudady
FLUUNTTUA LA ATIATIZAUIBIU N15TIA9E0IUNTTA] Lag
nsUszendldlusunsy

Descriptive  statistics, inferential statistics, the
application of statistics in planning and decision making,
decision theory, linear programming, transportation model and
network analysis and simulation and apply for statistical

programs.
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3641701 msteyTtudu 3(2-2-5)

Principles of Accounting

AMuMIg Tnguszasn anudAy n1slduselevives
Yoyan19MIUnd NTBULWIAREINTUNITINBNUNINITRY AT
Lﬁ"mﬁ’wé’ﬂﬂﬁLLaﬁ%'msﬂ’aﬁLﬁyaqéfumumm3§mm53’18mumq
NIRULAZNNTINPNUNNITIRY suuﬁwismmsmmaﬁmﬁ@%

Meaning, objective and importance of the use of
accounting information; conceptual framework for financial
reporting; knowledge of the principles and procedures of
accounting standards, and financial reporting; accounting

professional ethics.

3641113  M5URYTIIND 3(2-2-5)

Business Accounting

ANUNNNE TngUsrasd AnudIAyven1sIainUdly
g3fa msliusslevdvesdoyanisnistyd anudifertundnns
LLaﬁ%msﬂ’zy%‘LﬁyamyummmmgmmiﬁEJmm/l’mﬂﬁL?uLLaz
29AUTZNIUTDNUNTRU

Meaning, objective importance of accounting
preparation in business the use of accounting information;
knowledge of the principles and procedures of financial

reporting standards, and elements of financial statements

-Ususgiriiennuiualulasdonnaag
funslgluanunisailagiu

3642702 N15LRUEIND 3(2-2-5)

Business Finance

EdTTRRISanTe: 3641701 mstatus

youLn dnway unuuazrifveshensiiulugsfa
Whunelunisuimsnunsidu lnesfnviieafunsieseiu
N13RU N1TVNUNULAZNEINTAUININITRY NIFUTMTRUNY
MURYY UUTENNRYER YaAIRUANNAT N15IUUTEINMREUNY
WaRunY Aunurestunuuazlasiaialiuy weuign1sine iy
Jung wazaTesITUNINNITHY

Scope, nature, role and responsibilities of financial
department in the business, financial management objective,
Financial statement analysis, financial planning and forecasting,
working capital management, cash budget, time value of
money, capital budgeting, source of fund, cost of fund and

capital structure, dividend policy and financial ethics.

a a

3641114 N15LEUGSND 3(2-2-5)
edviiBusiumnneu : 3641113 n1sUyTgsne
Pre-requisite : 3641113 Business Accounting
AMTAATIZAIUNTIRU NTNYINTANINITRU WarnIs

PIUHUNNNTRY AITUTITRUAR NFUTMIRUNUMLLLIEY Yae

WUAINLIAT N15IATIEHIVIUYUY WKEUTUNY #a1ANITEuLAE

panamu lassaiafunuuazdunuiuumenisiuiion1sdaauls

89U NFATIEYRUL Ui Als

Financial statement analysis, financial forecast, cash
management and financial planning, working capital
management, the time value of money, the analysis of capital
budgeting, sources of fund, money market and capital market,
capital structure and costs of capital for investment decisions

cost volume profit analysis.
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3542106 WAnsIUFUILNA
Consumer Behavior
SIUAVINTOURIUNNDY : 3541102 HANNITAAA

3(3-0-6)

Pre-requisite : 3541102 Principles of Marketing

wnAn uaznguiiieatunganssuduilaelunsdngula
FoAud Tasfinnsanantaduneluyana uasiadunieuendd
dviswaslensdadulate WlefmuanagnsnIeanITnaIn NSNS
ﬁmﬁu%%@mmﬁﬁim wwldungAnssuguslaa waznisenilada
TTYIVTTIUNNNITRAN

Concepts and theories of consumer behavior for the
purchase decision under the influences of external and internal
factors to define marketing strategy, decision making process,

trends of consumer behavior and marketing ethics

3542109 waAnssuguslng

Consumer Behavior
s1e3vTieusIUINReY ; 3541103 wANN1SRATR
Pre-requisite : 3541103 Principles of Marketing

NANN1T wagnqudngAnssuuilaa n1siiATy
Hasomelunastadenisuen Afldvswasenszuiumssiadulede
vesr{uslan nnsUszgndamsiAsadunginssuduslaalunis
fvundiuUszaumsnismane msiasuulamgAnssuguslaalu

gARIYIA LALATILIUTIUNINITAIARBEUILAR

3(3-0-6)

L4

Principles and theories of consumer behaviors,
analysis of internal and external factors influencing consumers’
purchasing decisions, applications of consumer behavior
knowledge to marketing mix determinations, changes of
consumer behaviors in the digital era, and marketing ethic

towards consumers

-USuswaiu
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3542108 UlBUIIHANAMIILALIIAT 3(3-0-6)
Product and Price Policies
sedviiiFeusiiuanniou : 3541102 ndnn1saana
Pre-requisite : 3541102 Principles of Marketing
unum w1 ANTURATEUYBIE UTINTNAR U0l
WWIAANITIANTEIUUSTAURERA I ASIFUAT AMAINTIAUAT N3
MNAWNUINERA I NAYNTIRTTIANEATUN NITHRUHENSTUN
Ty Nsfinwaninuindeunnanisnanii isnsnanenisiivun
wleunendndueiuazsinn quszasd Tunsimunsian nsimug
90 mslimaidueiestliedmiunagnsnmsnain
Roles, functions and responsibility of product manager, concept
of product mix management, brand, brand equity, product
positioning, product life cycle strategy, new product
development, impact of marketing environment on product
and price policies, pricing objectives, pricing, and price as the
tool in marketing strategy

3542110 WlgUIBNARNUIILAZIIAT 3(3-0-6)

Product and Price policies
s1ivfiFeusinuanney : 3541103 wdnn1man
Pre-requisite : 3541103 Principles of Marketing

UNUINVOINAAA Y Lazs1A1lunITUINITNITAAIN
Hasvanmwindeuiifinasenisimuaulouisndndasiuazsan
mMswawmaadmang nsfedulafeadudiuusyaundnsiou
ATIAUALDNANYAIYBINTIAUAT AUAINTIAUAT NI
HARA A NagNSIRTTIANEAT U MsWmuInEad e wleule
51A1 A5n1sinunsInt 93esssulunismruauleueran S
LaZIIAT

Roles of products and prices in marketing
management, environmental factors affecting determinations
of product and price policies, target market development,
decision-making to product mix, product brands, product brand
values, product positioning. strategies of product life cycles,
product development, pricing policies, pricing methods, ethics

in products and pricing policie

-USuswaiu
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3542303 N159AN15Y89N19NITAAIA 3(3-0-6)
Marketing Channels Management
s1e3TiFeuRuEIfeu : 3541102 ¥aNN15AATN
Pre-requisite : 3541102 Principles of Marketing
m’miﬁ"ﬂ’dﬁ‘&J’Jﬁ'U‘zfaﬂwNmimmm ANNLINADNTDY
YDINNITNAN ﬂaqmé‘zﬁaqmqmimmmmaqwﬁ%ﬁawwmwam
a010uAUNA1SlUYTDINIINITAAIN NITANES N1SATUEN FoINI9
Msnandidnnseting nsnseaedua Nusinslurewnsnisnain
Fundamentals of marketing channels, environment of
marketing channels, marketing channels strategy, middleman in
marketing  channels, wholesaling, retailing, electronics
marketing, merchandise distributions and marketing channel

alliance

3542312 AsIataIInIsaataLazladanna 3(3-0-6)

Marketing channels and Logistics Management
sedvfiSeusuNIioy : 3541103 #ANNITAAIN
Pre-requisite : 3541103 Principles of Marketing

wurAalun1sdanisyeaniinatalazladannd
anmuIndeniidwanetomimaln MIuaulasEd oM
AAIA UNUIMKLAZUIZLANTDIAUNAIS A1SATUANATE sa e Tl
nsuimsnisdadamitouvuidenles nsdanisvasldguniu
sUTMsAdsTe qudnsraiedud adsdud nsusTatusiile
N159UES wagn1sdndunalulad arsaunalunisniza1sduad
2395550lUNTINNITVOININIAAN

Concepts of managing the marketing channels and
logistics, environments leading to marketing channels, planning
of marketing channel structures, roles and types of
intermediaries, modern retail and wholesale, interconnected
distribution management, supply chain management, purchase
order management, product distribution centers, warehouses,
product packaging for logistics, and delivery of information
technology in product distributions, ethics in marketing

channels management

“USusiaian

USuTedn
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3543102 N15UTHIINITNATN 3(3-0-6)
Marketing Management
s1wAviiiFeusinuaniou : 3541102 ndnn1saana
Pre-requisite : 3541102 Principles of Marketing
AMUFIAYVDINITUTUITNITAAIN UNUIY Wi veq
HUTNIINIIAAIN LUIATIUAANITUTUIINITARIA NTILATIEN
ANNLIAFOUNNITAAIN NTIATIEINGANTIUAUTINA N5 Tauay
ASNEINTAINAA N1SAAIALUITHNY A1TINLNUNITRAALABATAUA
nagnéLAgafundndus 311 n133aTiming Lagn1sdaasy
N139a1n NTUTEIHUNE LLAZNIIAIUANNINNTTARIN
Importance  of marketing management, roles,
functions of marketing executives, marketing management
concepts, marketing environment analysis, consumer behavior
analysis, measurement and forecast marketing , tareceting,
marketing planning by using strategies of product, price, place,

promotion, and marketing evaluation and contro

3543107 N13219UAUNITAANA 3(2-2-5)
Marketing Planning
sedviiiFeusiiuaniou : 3541103 wdnn1snann
Pre-requisite : 3541103 Principles of Marketing
WUIAALAZAINNEIAYVDINITINBNUNITAAIAN N1T
ATIEREAINUIAGDUNAITAAIN  AITLUITUAIINAINLINN
waluladiielidenadasiuaniunisainain 19T innansnel wax
AU MSRAILY JURUUBHUNTAAIAUTENDUAIY N1TILATIENR
ANINLIAADY ﬁﬂﬂ’]EJELULLﬁ%ﬂ’WEJuaﬂ AIMAUARAIA N1TLEBNAANNA
Wanang wagn1saedundandaduel n1sivuanagnsdiu
JILaUNINITNAN ﬂaqmﬁ’msﬁumimmm N151NUALDAYVIYAI
28287 NTNIRUAIUUTZUIULNUAITABIA A1TINUNUNIT
UftRenisnata 3madisu madnauensdAnwiiieadewas
nsAnUfURNMTNUEUNsAaIaneldanunsailagdu
Concepts and importance of marketing planning,
marketing environment analysis, technological advancement
competitions complied with market situations, product and
goods life cycles, development of marketing planning models
consisting of the internal and external marketing environment
analysis, marketing mix strategies, target market decisions, and
product positioning, strategy designs of marketing mix,
marketing strategies, sales determinations for a certain period
of time, specifications of marketing plan budget, marketing
operation planning, writing procedures of marketing operation
plans,presentations of related case studies and practice of

marketing planning using current marketing issues
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3543110 N1INANANAANYIYNBY 3(3-0-6)
Community Product Marketing
s1wviiiFeusinuannou : 3541102 wdnn1smana
Pre-requisite : 3541102 Principles of Marketing
ANYULYDINAANUIYUYTY NMTVIUHUNITAGIN N1TAMIUA
NAgNSNITAAIARARS T YUYY NIEANYILWIAR LATYEN Naliles
W INBLENUsgnAlelun1an1InaIALALASEETTUNINITRAIN
Characteristics of community, marketing planning,
marketing strategy of community products, application of the
case studies of the sufficiency economy concepts to marketing,

and marketing ethics

3543116 msnaagusznaunisiiosiu 3(2-2-5)

Local Entrepreneur Marketing
sreAviiiFeusituaniou : 3541103 ndnn1saana
Pre-requisite : 3541103 Principles of Marketing

wwaRansiduusenaunis Ussanvesrusznaunis
viosdiu nMsadennuldiuTeudunisutsi nsaieenuduiusly
viaaldgumu wadelunisviraiavissdumsiiaseviguysdu
13l walulad Tunsdanisgsfaviosiu nsusegndlduundn
wswgnanewies lngldvnguinie nsaaiadaliud deyminiu
aounnsal aﬂﬁ‘yuﬁLﬁaiwimLLaﬁmeﬁsﬁ'ayjatﬁam%wmi
UlEuslATINUNIIRAIN

Entrepreneurship concepts, local operator types,
processes of gaining advantages in marketing competitions,
supply chain relationships, marketing techniques in local
business, competitor analysis, technology in local marketing
management, applications of the sufficiency economy
concepts emphasizing on marketing theories to solve
situational problems, a marketing project based on real data
collection and data analysis
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3543111 msaandiannsadng 3(3-0-6)
Electronics Marketing
s1wviiiFeusinuannou : 3541102 wdnn1smana
Pre-requisite : 3541102 Principles of Marketing
wifnkazaudAyvemaindidnnselind jUuuy
N19N130AIAEIYTEANNIINTTAAIA 1AS Baflan1an1TRaln
gudnnsefind n1snurunisaatadmiunainguilaauazaain
g3fa dadefifinadenisduiussiadidnnsednd nguuisuas
P3es5IUMBIANNTEInd
Concepts and importance of the electronics
marketing, marketing patterns, marketing mix patterns,
component of electronic marketing, electronic marketing tools,
consumer and business marketing plans, influential factors
affecting the electronics business operation, laws and ethics

concerning withelectronics work

3543115 N15AAARINE
Digital Marketing
SIYMBIURIUNINDY : 3541103 UANNITAAIN

3(2-2-5)

Pre-requisite : 3541102 Principles of Marketing

WuIAA UNUIM ANdIAYYeINITAAIAAdialuga
290U m3aFranieaiensnain social media marketing Uag
nMsuin1s msdndmiouuuidenlss msUszgndimaluladidvia
ﬁhﬂaqwﬁﬂwsmawm ﬂa%uﬁ8uﬁ8%iﬁﬂﬁﬂiimﬁlﬁHﬁﬁaﬂﬁUﬂﬁimaﬁﬂ
fvia

Concepts, roles and importance of updated digital
marketing, marketing platform creations named “social media
marketing” and services, interconnected distributions, digital
technology applications to marketing strategies, laws and ethics
in digital marketing

-USusiaian
-USuT93n

-USumeSuiesieimlyviunenisiasuluad
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3543601 N15298N15AAA 1 2(1-2-3)
Marketing Research |
s1e3viSeuniuunneu : 3541102 #aNN15AAIN
Pre-requisite : 3541102 Principles of Marketing
AMNNLIEY UNUM AuEAY Usylogdaninisive
N5AA1M 955071U55AeNATe AnvsuazveulaLtonInTITe
FrunnsmaNn NsEUIUMSLATTUREUNNSAduNSITe sivun

TrUszasAlunTIdy NMsRsaNuAgIy fkls Mvuansey

3543603 N13I98NAIA 3(2-2-5)
Marketing Research
s1e3TFeuRIuNInau : 3541103 ¥aNN15AAIN
Pre-requisite : 3541103 Principles of Marketing
AMNNUIY ANEIALY LAZNIZUIUNITIVY NITAINRUA
Jayn1n153498 n1508nuuun1s3de n1sLiusIusIndeya

nsUsvRana Jeyan1sinseiiarn1sinuteya N33R
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LIANAR N15ENUUUNNTITY FBnsTieeideya wasdou | eaunsite wasnsuausdeya tieduuuimislunisinduls
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Meaning, roles, importance and benefits of marketing Definitions, importance and research processes,
research, researcher ethics, specification marketing research, | research question determinations, research designs, data
researcher ethics, specification and scope of marketing | collections, data processing, data analysis and interpretations,
research, research process and procedure, research objectives, | research reports, and information presentations based on
hypothesis, variables, conceptual framework, research design, | analyzed data to be guidelines for marketing decisions
data analysis methods, and research proposal
3544602 N135398N150A1A 2 2(1-2-3) -UNLENSIEIV

Marketing Research Il
swdvfiFeusituanniou : 3543601 msiten1IRan 1
Pre-requisite : 3543601 Marketing Research |

n1siusausandoya n1suszananadoya waznisld
Wswnsudusagumeadflunsieseideyanisefuenaniside
N3ATUNANITIBUALNSWEUTIBNURANUITY

Data collection, data processing by using statistic
programs for data analysis, result interpretation, result

discussion, research conclusion, and research report writing
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3544101 n15Aalalan
Global Marketing
193 YMBPUNIUNNDY : 3541102 KANNISAANA

3(3-0-6)

Pre-requisite : 3541102 Principles of Marketing
WUIAALAEUTIYINITUTUITNITAAIALAN DIANTLAY
TOANAINNITATLUAAIALAN AATNUINABUNNAITHAIN NITLEDN
el miﬁmumﬂaqwﬁwwﬂﬂimaﬂmiaﬂ 3YFITUNNNITAAIN
Concepts and philosophy of the global marketing
management, organizations and the global trading agreements,
marketing environment,  target market selection, global

marketing strategy and marketing ethics

3543117 n15Aa1atan
Global Marketing
SIYMBIURIUNINDY : 3541103 UANNITAAIN

3(3-0-6)

Pre-requisite : 3541103 Principles of Marketin
LUIAALAZUSTYINITUTUITNITAAIALAN DIANTLAY
Tonnasnenisalupaialan annwindeulusaialan Asiden
AR NagNSNIIAIALAN A3UTITUNINITAIALAN
Concepts and philosophies of global marketing
management, organizations and trade agreements in the global
markets, ¢lobal market environments, market selections,

global marketing strategies, global marketing ethics

-USusiaian
-USumeSuiesieimlyviunenisiasuluad
N1INTNAN

3543122 WIANIINNIIAAIN 3(2-2-5)
Marketing Innovation
sedvfiiFeusituanniou : 3541103 udnn1saana
Pre-requisite : 3541103 Principles of Marketing
ATNNUIYLAZAINNAIA YVDIUTANTTUNITAAA
93AUsENBUVRILIANSTUNNTAAR LAS oedleatiuayuuinngsumis
A1IRAIN NITHAIUINITAAILATIZH NITAALTITZUY LazAIINAR
a¥9assd msafrsyaruiinlaglduinnssy wazauAnaisassd
NTAANBIIIUINNTINNNITNAN
Definitions and importance of marketing innovations,
elements of marketing innovations, marketing innovation
support tools, development of analytical thinking, system
thinking, and creative thinking, value added creation by
innovations and creative thinking, case studies of marketing

innovations
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3542403 N158081N1TAANALUUNENNETY 3(3-0-6)
Integrated Marketing Communication

S8 INTYUNIUNINDY : 3541102 BANNITHAN

3543408 ms?iamimma'mquyjizmms 3(2-2-5)
Integrated Marketing Communication

SI8AVINTOURIUNINDY : 3541103 UANNITAANA

-USusiaian
-USuT93n

-USumeSuiesieimlyviunenisiasuluad

Pre-requisite : 3541102 Principles of Marketing Pre-requisite : 3541103 Principles of Marketing NIRRT
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Concepts of marketing mix ,tools of marketing, msAeansnsnain
Integreated marketing communication,tool of integrated Integrated marketing communication concepts, roles
marketing communication,strategies of integrated marketing | and importance of marketing communication, tools of
communication,evaluation and controlling integrated marketing communication, integrated marketing
communication planning, budget specifications, control and
evaluation, marketing communication ethics
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Sales Management
s1wdviiiFeusinuaniou : 3541102 udnn1snana
Pre-requisite : 3541102 Principles of Marketing

mmiﬁmﬁuﬁmﬁumﬁnﬂ EAZAITUIMITIIUVIE N7
JUNUNITVIE N15U1ElABUARD N1THEINTA]  N1SUI8LAY
§9511189 A1TVABIANTAITVIY DIUILYANITVIY AITATTVILAL
AnLaen N1TRNaUTY mig\ﬂﬁ] NIAUANLATUTELIUNG N1TIANNT
anAANTLS uarasIeuIIM

Introduction to selling and sales management, sales
planning, personal selling, sales forecast and manpower, sales

organization, sales territory, personnel recruitment and

Sales Management
sredviiiFeusituanniou : 3541103 ndnn1saana
Pre-requisite : 3541103 Principles of Marketing
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Sales management concepts, sales managemen
tprocedures, sales forecasts, organization structures of

sales department, sales staff management , art of sales, sales
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selection, sales training, motivating salespeople, evaluation and | personnel and customer relationships, social responsibilities,
control, customer relationship management and sales ethics and sales ethics
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Marketing Project
sredviiiFeusituanniou : 3541103 ndnn1saana
Pre-requisite : 3541103 Principles of Marketing
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Definitions and importance of marketing projects,
information searches and determinations of marketing project
topics, writing procedures of marketing project proposals,
submission for approval, project implementations based on
designed marketing plans, control and evaluation, written
report submission, and team working presentations of

marketing projects under advisors’ supervisions
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Marketing Strategies
sedviiiFeusiuanniou : 3541102 ndnn1saana
Pre-requisite : 3541102 Principles of Marketing
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Meaning, roles and importance of marketing
strategy for business competition, marketing environment
analysis, marketing strategy patterns of product, price,

place, promotion and marketing ethics
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Marketing Strategy
edviiFeusiuanniou : 3541103 wdnn1snan
Pre-requisite : 3541103 Principles of Marketing
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Roles and importance of marketing strategies,
marketing strategy elements, marketing analysis, target market
determination, strategic marketing planning processes, control
of marketing operations within the framework of the marketing
ethics and social responsibility
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3543106 N15AAIAUINIT 3(3-0-6)
Service Marketing
sedvfiFeunuLInou : 3541102 #aNN15AAIN
Pre-requisite : 3541102 Principles of Marketing
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Characteristics of service market, difference
between products and services, performance of consumer
behavior to services, marketing mix for services, quality,

customer satisfaction and establishing service loyalty
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Service Marketing
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Pre-requisite : 3541103 Principles of Marketing
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